





























SCHEUER 





MARKET WEEK 





means new creations 
by 


SCHEUER 


Your visit to the December Display Market Week cannot 
be complete without a visit to our showing of new plastic 
display fixtures to add a new note of originality and 


interest to your merchandise displays. 


Scheuer crattsmen have been the pioneers in the plastic 
fixture industry and have been the creators of most of 


the basic fixture designs in favor today. 
-e@e: 


You are cordially invited 


to view our exhibit 
ROOMS 632-633 
Hotel New Yorker 


DECEMBER 7-12 








fame rtIiOns, INC: 


——_—= 307 WEST 38h ST.. AT EIGHTH AVE., NEW YORK CITY 18 
ORIGINATORS 





AND MANUFACTURERS OF MODERN PLASTIC DISPLAY FIXTURES 
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Advance Showing in New York 


of 


WLS QUALITY, HI-STYLE DISPLAYS 


Created for your Feature Promotions 
Come... See... Plan Now 
FINE DESIGNS...QUALITY PRODUCTIONS 


NEW TECHNIQUES...NEW MATERIALS Sy 2) 
INTERESTING MECHANICAL ACTION : 






All combined in our most exciting 


Spring Collection 


We are featuring Props and Designs for 
TRAVEL...VACATION...FASHION 
EASTER...SPRINGTIME...SUMMER 
AND MOTHER’S DAY EVENTS 











W. L. STENSGAARD AND ASSOCIATES, INC. 


346 N. JUSTINE STREET - 














DON’T MISS THE WLS 
Spring Showing 
ON EXHIBIT IN 

Rooms 611-612-614-615 

HOTEL NEW YORKER 

December 7 thru 12th 





CHICAGO 7, ILLINOIS 





Display’s Great Monthly Digest 





DISPLAY WORLD 


COMBINED WITH 
MERCHANTS RECORD AND SHOW WINDOW 








VOLUME LI 


NOVEMBER 


NUMBER 5 








THE DISPLAY PUBLISHING COMPANY 


WESTERN OFFICE: 2412 Seventh St., Los Angeles 5. Phone FAirfax 2978. 


CONTENTS 


By John L. Cooney 
By Arthur Sadler 
By Estella de Lanoi 
By Virginia Roehl 
By Louis Gehring 
By John Bowman 
By Clara Baldwin 


Los Angeles Reporting 

Report On The "Enterprise Scotland" Exhibition 
How Signs Are Dramatized At Mandel's 
New York Displays 

Promotions Coming Up 

December Market To Be Big Event 
Chicago Display Scene 

City Planning Visualized 

Display . . . On And Off The een 
From the: Sketchbook Of Winston Jones 
These Windows Sold! 

PADI Holds Banner Meeting 

Display Contest For Customers 

From Copenhagen 

Better Shirt Presentation 

New England's New Home 

Editorial 

"Jim" Berg Killed In hadi shila 
Trade Personalities 

The Gay Mood In Lettering 

The Display Parade 

Unusual Tailors’ Exhibit At Saks-Fifth Avenue 
Palm Springs Round-Up 

IAD News 

SDA News 

Store Modernization 

Display Impressions 

Displays By Gregory 

Your Column 

Reminiscing 


By Albert C. Smith 
By Edward S. Arkow . , 72 
By Claude Jackson 


By Hilda Kassell 


By Tony Brinker 
By Stephen X. McMahon . 94 
By Tony Brinker 


- - 1209 Sycamore St. 


EASTERN OFFICE: 47 West 57th Street, N. Y. C. 19 


Published monthly at $3.00 a year for the United States and Canada; foreign, $4.00 a year. 
by ee money order or ie York ban k draft. Single copies, 30 cents. For sale on news stands supplied by the American News Compan? 


Pass This Issue Along 


You get the most value from DISPLAY 
WORLD when you share it with others. 
that it reaches other executives of your organi- 
tation and the members of your department 


Member Audit Bureau of Circulations. 
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- - CINCINNATI, OHIO 


A. M. Rothenberg, Representative. 
Phone PLaza 3-5989. 


Canadian and foreign orders payable in U. S. funds 


second-class matter September 20, 1922, at postoffice at Cincinnati, Ohio, under act of March 3, 1879. 


OUR NEXT ISSUE 


Another in the series of articles on lighting, by R. T. 
Dorsey of General Electric Company, will appear in the 
December |5th issue; the subject is “Bright Windows’ 

. How a famous manufacturer tested his displays in 
retail stores and how he found out how to make them 
more effective is the topic discussed by a well-known 
merchandising authority. . . . Various other important 
features are scheduled to round out the year, together 
with the usual agenda 





THE COVER 


This charming display is credited to Lee 
Court, display director for Wm. Filene’s 
Sons Company, Boston. The merchandise 
was an actual blend of fur woven into very 
soft, graceful under garments. The manne- 
quins were shown in the interior of a ski- 
lodge, and the card read: “Goodness! 
Aren't they warm!" 
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IF YOU CAN IMAGINE 


OVER 34,000 SQUARE FEET OF FLOOR SPACE DEVOTED 
EXCLUSIVELY TO DISPLAY. 


Imagine, here at our new show room you'll find a dazzling array 
of displays; complete lines of artificial flowers, fabrics, fixtures, 
mannequins, decorative papers, panel posters, display pieces, 
novelties, natural decorations and display accessories, etc. 
You'll be surprised, too, with the large organization and pro- 


duction facilities for best serving your display needs. 


WHEN IN BOSTON WE EXTEND TO YOU A MOST 
CORDIAL INVITATION TO VISIT US. YOU WILL BE PAR- 
TICULARLY INTERESTED IN OUR NEW DISPLAY PLANT. 





FABRIC ROOMS 


NEW ENGLAND DECORATORS SUPPLY CO. = 122-124 KINGSTON sT., BOSTON 11, MASS. 
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| EXCITING NEWS 


For the first time in Window Display History, Leading Stores May Rent 


PREFABRICATED 
MIRROR WINDOWS 


Protected and kept exclusive by the 


FREDERIC SHIPMAN PATENTS 





=a 


aes RENTED and 
| INSTALLED 
for Any Size 
WINDOW 








BE THE FIRST IN 
YOUR CITY 
to Have These 
WONDER 
WINDOWS 





Shipman Patented Window showing one figure only. T. Eaton 
Co., Winnipeg, Canada, W. J. Keeler, Display Manager. 





Leading Stores in most important cities are being added to the 


SHIPMAN NETWORK OF MIRRORIZED WINDOWS 


Send floor measurements of your windows and we will suggest 
the kind of unit most suitable, with rental prices, etc. 


5S. 











FREDERIC SHIPMAN STUDIOS. 512 Fifth Ave., New York City 18 
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Exciting reflections of the 






















Victorian mode presented 
by Mileo Mannequins as visualized 


by sculptor Jean Leslie. 
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A Four Star Presentation 
*% Featherweight Construction 
% Unbreakable Hands 
¥ Skin Textures 
% Modern Hair-Do's of New 


Materials 
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Write for photographs, visit the 
studios or come to: 


Exhibit Room 743 


National Association of 
Display Industries 


Hotel New Yorker 


December 7th to 12th, 1947 


Midwest Representative: 


234 S. Franklin St 


Canadian Representative: 


yr 44 Kina 
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MANNEQUINS 


7 W. 36th St., New York 18, N. Y. 
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C00 TITNAT 


M A N N 


present 


the image of fashion 
ang Feminine charm 


in a NEW group of 


MISSES MANNEQUINS 








.. also, for the younger set... 


GAY LIKABLE JUNIORS 
and SMART LIVELY CHILDREN 


From SIX MONTHS to FOURTEEN YEARS 





N.A.D.I. SHOW 


ROOMS 636-637 . HOTEL NEW YORKER . DEC. 7 to 12 incl. 


ALLCOCK MANUFACTURING COMPANY OSSINING, NEW YORK 




















LET SCHACKS “HATO 
YOUK EASTER 


Spring and Summer Displays = 





December 7th to 12th 
Hotel New Yorker 


New York City 






chack’s 


_ INC. 
Act 1888 


WINDOW ® INTERIOR STORE DISPLAYS e ARTIFICIAL FLOWERS FOLIAGE 
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THE NEW YORKER HOTEL 
N.A.D.1. MIDWINTER MARKET WEEK 
DEC. 7—12th, ROOM 622 


Dunhills Mobile, Ala. 
Samuel C. Dutch & Son. Buffalo, N. Y. 
Fox Display Co San Antonio, Tex. 
Fren-Zee Store Equipment Co New Haven, Conn. 
Keen Displays Cincinnati, Ohio 
Natt Levy Baltimore, Md. 
Faye Perm & Co Montreal, Canada 
SegallandSon.......... Philadelphia, Pa. 
Nat Siegel Inc New York, N. Y. 
Shur-Nuff Displays Minneapolis, Minn. 
Wayne Service Miami, Fla. 
B. A. Jacobs Co Los Angeles, Cal. 
Mayorga Mannequins Inc New York, N. Y. 


Distributed cata 


Dr: < nwt & S&S 


pel Ls LL CALE ORNIA 
BERNIE JACOBE 


EARL H. WELLS 





841 SOUTH LOS ANGELES STREET 


LOS ANGELES 14, CALIFORNIA 
MANUFACTURED BY 


MANNEQUINS BY MAYORGA INC. 
40 PRINCE STREET, NEW YORK 12, N. Y. 





rome see what weve hatched... 


Pi 


the most exciting spring things ever 
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Aut over America, retailers are continuing to devote 
their time and special talents to the important job of 
promoting, selling and buying U.S. Savings Bonds. 
They know that every minute of radio time and every 
line of advertising space devoted to bonds is a safeguard 
for stability. They know, too, that every window or 
store display is an attention-attracting stimulus toward 
greater “take home savings” in bonds—money that is 
kept within the community to help assure its future pros- 


perity and purchasing power. 


In small-village stores and in big-city department 
stores, there’s still a big selling job to be done on U.S. 
Savings Bonds—and retailers are doing it now with the 


same vigor and skillful support that set billion-dollar 
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records in War Bond Sales and helped to make Victory 
a reality. See your selling job through on U. S. Savings 
Bonds . . 


in America’s future! 


. maintain your share 


The Treasury Department has 
published two new booklets to 





help you and your employees 
realize full benefit from your 
Payroll Savings Plan. ‘Peacetime Payroll Savings Plan” 
is directed to key executives and contains helpful sugges- 
tions on how to organize and promote the sale of U. S. 
Savings Bonds. “This Time It’s For You,” for distribu- 
tion to your employees, shows how the Plan works, how 
to select desired goals, and how much to set aside to 
achieve them. 


The Treasury Department acknowledges with appreciation the publication of this message by 


DISPLAY WORLD, ¢ 


This 7s an oficial U 


.) Tre asSHYy adve rtise ment pre pared Ml nde vf the 


incinnati 


auspices of the Treasury Department and The Advertising Council 
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“p LETTES SOFT MUSiC, PRoPESSO®' 


>>> Play ‘‘Hearts and Flowers’ Felix 
while | go into a routine about our 


new ideas for 


SPRING, VALENTINE 
AND EASTER 


PAPIER MACHE, 
PLASTIC, WOOD, 
7 WIRE AND FABRIC! 






CHELIX 


PAPIER MACHE AND OTHER EXCITING DISPLAY TECHNIQUES - 361 WEST 58th STREET, NEW YORK 19, N.Y. + CIRCLE 6-943) 
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Santa’s Workshop 


ee 


SNACTION LT 





This display is 84" wide, 36" high and 4" deep. It is printed in nine different colors on 100 point card stock. The entire 
background and moving parts are set in a wooden shadow box frame. It has EIGHT ANIMATED FIGURES. 


This 84° display is made in two parts and folds over to facilitate shipping. The package size will be 36" x 42" x 8". 


cost of this display complete with motors attached is $75.00 F.O.B. our factory. 
Santa and Reindeer 


ey 
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Santa Reindeer is beautifully printed in nine colors. It is 33'' x 48" x 4" 
very sturdily constructed with a wooden shadow box frame. The front 
a heavy piece of acetate printed to give the effect of a window with 


icicles. The Deer gallop and Santa waves his arm, while in the sky the stars 


twinkling making it a LIGHT AND ACTION DISPLAY. The cost of this 


display complete with motor is $35.00 F.O.B. our factory. 


GREGORY MOTORS INC. 


CANADIAN REPRESENTATIVE: Walter Dickinson & Co., Ltd., 184 Bay St., Toronto, 


Santa by the Chimney 





Santa by the chimney is 26" wide, 
41" high and is printed in seven 
different colors. Santa wags his 


head and waves his arm. 


The 


cost of this display with motor 
attached is $20.00 F.O.B. Brooklyn. 


320 BRIDGE STREET 


BROOKLYN 


Ont., Canada. 





1. The Gnome (left hand corner) has double action of turning 4. Santa shakes with mirth. 
wheel and moving arm. 5. Jack in Box jumping in and out. 
2. The Gnome with packages has a teetering action as though to 6. Painter works on drum with up and down stroke. 
save packages from falling. 7. Gnome on horse rocks back and forth. 
3. The Gnome making sled has very realistic hammer action. 8. Tailor puts finishing touch td doll with natural sewing action. 


The 


N.Y. 
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65 Madison Avenue 


corner 27th Street 
starting December Ist 


ALLIED DISPLAY MATERIALS INC., NEW YORK 16, N. Y. 
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73 we were saying... 





























The show never ends at ADLER-JONES. 
The characters — creative talent, design- 
ers, craftsmen — remain about the same. 
Because in 32 years of eminently suc- 
cessful operation, ADLER-JONES have 
brought together a staff second to none. 


But the settings, the backgrounds, the 
decorations, the flowers, the colors—they 
constantly change. Even now, in the 


a sparkling, spacious showrooms of ADLER- 
er ae JONES, you'll find the romance of St. 
Valentine's Day .. . the gay, young 
spirit of spring . . . the festivities of 
Easter . . . the sentiments of Mother's 


Day ... the beauty of the tropics. You'll 
find spring and summer displays and 
decorations loaded with SELLING POWER 
— displays and decorations that, in the 
months to come, will grace the windows 
and interiors of America’s leading stores. 


We'll be on hand : 
to greet you during 






MARKET WEEK 





Room Numbers 
522-523-524 


Hotel New Yorker 
New York City 








YES, you haven't seen the show if you 
haven't visited the brilliant exhibition of 
spring and summer displays and decora- 

tions at ADLER-JONES. 














December 6 thru 12 
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THERE’S 
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YOU’RE ALWAYS WELCOME! 


ADLER-JONES 


The ADLER-JONES Building 
321-525 SOUTH WABASH AVENUE ¢© CHICAGO 5, ILLINOIS 
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SENSATIONALLY NEW 
SENSATIONAL SAVINGS 


Low-Priced Magic For 
Display Men With An Eye 
to More Striking, More 
Numerous and Larger 


Displays 
















£3 


100% RAYON FLAMEPROOF 


A FINE DISPLAY FABRIC 


M660 RAYONEZE 


Diamond embossed on solid 
pastels or printed diamond 
design on white’ background. 
In such colors as Forget-me 
not Blue, Me!on Pink and Lem 
on Yellow. 40 wide. 


Price per linear yard 30c 


M750 RAYONEZE 


Stripe embossed on solid pas- 
tels or printed candy stripe 
design on white background. 
In Crocus, Rose Tan, Crayon 
(OT7-y-T,Melale Mol ial-lamael lola weer 10 
wide. 


Price per linear yard 34¢ 








Nixomeh Zell fel oli-Peae mth fel 
produce... 


B500 RAYONEZE 
A plain finish material in Old 
Glory Red, Lilac, Salmon, Co 
pen Blue, Lustre Blue, Rose 
Pink, Myrtle and Primitive 
Green. 36” wide. 


Price per linear yard.. 


aste 














AT A ROCK-BOTTOM PRICE 


RAYONEZE... the most exciting news that has ever hit the Display World... 
a totally new and revolutionary textile development that cuts production 
costs. to a phenomenal Jow. Here's scintillating, pure rayon fabric with a 


Ub aU alolUL an sie] alo Mio lalo Mom Toh same) (-tolallilem ol-teltlp Millel Mt et -14olom fomalolal—e 


RAYONEZE sacrifices nothing in quality. Its rich, silky texture is a joy to touch. 
Drape it in graceful, shimmering folds... pleat it... puff it to great, billow- 
ing rosettes. Use RAYONEZE to dramatize your windows and interiors ... as 
rome lol dtolUEM lela <elgel lao Ml aM talon Zelokt-. Pal Ola-Yoli-M-bZ-erdielolollilepmell lls iare Mei tele) 5: 


with its. glorious, glowing, styled-to-fashion colors. 


Buyers of Display Fabrics for Department Stores, Chain Stores and National 


Advertisers! Demand RAYONEZE and save...save... save! 


if your jobber does not already have RAYONEZE in stock, wire or write us 


for the dealer nearest you. 


=: Actual reproduction shows Lemon Yellow—M660. 


CROWN MARK 


atolalthiolaitla-1amelalem Qelsha-1a1-14; 


155 East 44th Street, New York 17,N.Y. 


Converting Plants: Chicago, Ill. 
Lynbrook, N. Y. 


Mills: Claremont, N H. 


124 S. 4th Street 
Los Angeles, Calif. 


1387 Main Street 
Springfield, Mass. 


Other offices: 1545 S. State Street 
Gl liaeroromm lip 
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THERE ARE 
TWO WAYS 
TO BUY 
ADVERTISING 
SPACE 




















IRST, the FACTUAL way. Buyers using this 

method get FULL VALUE for their advertis- 
ing dollars by asking these questions about 
media before they buy: 

How much paid circulation (how many peo- 
ple have expressed interest in the publication by 
paying for it)? How much unpaid? Who are the 
paid subscribers—what occupation or business? 
How was the circulation obtained? At what price 
or prices were subscriptions sold? What pre- 
miums, if any, were used as circulation induce- 


ments? How many subscriptions in arrears? 












SEND THE RIGHT MESSAGE TO THE RIGHT PEOPLE 


Paid subscriptions and renewals, as defined by A.B.C, 
standards, indicate a reader audience that has 
responded to a publication’s editorial appeal. With 
the interests of readers thus identified, it becomes 
possible to reach specialized groups effectively with 
specialized advertising appeals. 





NOVEMBER, 





What is the renewal percentage? Where does 
the circulation go? 

Factual-minded space buyers find the answers 
to these questions in reports issued by the Audit 
Bureau of Circulations, a cooperative association 
of 2800 publishers, advertisers and advertising 
agencies in the United States and Canada. The 
circulation records of A.B.C. publisher members 
are audited once a year by a staff of experienced 
circulation auditors, and the information thus 
obtained is issued in easy-to-read A.B.C. reports 
available to all advertisers. 

Another kind of space buying is the GUESS- 
WORK method where media is selected on the 
basis of opinions-without-facts, unverified 
claims, inadequate and sometimes obsolete data. 
When advertising is bought by guesswork it 
becomes a speculation, a hit-or-miss operation 
that has no place in modern business. 

Start your advertising on the way to success 
by using the FACTUAL method of space buying. 
This paper is a member of the Audit Bureau of 
Circulations. Ask for a copy of our A.B.C. report 


and then study it. 
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ABC = AUDIT BUREAU 


OF CIRCULATIONS = Facts as the Basic Yardstick of Advertising Value 
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It’s going to be a BACHE EVMUFUTILG year in 48 
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Stunning KORRECT-WAY mannikins to herald in the 


new ‘48 fashions. Fabulous coiffures, hidden-seam fabric coverings 
and light-tested body finishes set custom-bilt KORRECT-WAY 
mannikins apart from all others...pronouncing them individualists. 


Your KORRECT-WAY distributor will show you what we mean. 





KORRECT-WAY DISPLAYS, 2300 LOCUST ST., SAINT LOUIS 3, MO. 
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Inquiries Invited 


Suppliers of Artificial Hair and Rayon Yarn 


11! EIGHTH AVENUE 
NEW YORK II, N. Y. 


Phone: Watkins 9-7200 mt 
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We trust that we will have the pleasure of greeting you and you will allow us 
to introduce our New Creations in Manikins . . . They're Beautiful!!! New!!! 
Exciting!!! Dramatic!!! They're yours for immediate delivery .. . Let Mr. Duran 
help you select your ‘New line of Manikins."” They are human-like creations, 
fresh from the sculptor's hands of Duran Style-Rite master designers . . . These 
manikins are easy to work with... The hip and waist of our manikins lend them- 
selves to the present mode and yet can be used for any future designed garments 
to come ... they weigh approximately 18 pounds and made exclusively with 
Dura-Kin . . . We carry a large and up-to-date stock of mannequins to insure 


fast shipment of all orders. 


(Childrens, Juniors, Womens and Men manikins 
available in a full range of figures)... 


(The illustrated mannequins are exciting and smart aren't they! But wait until you see our NEW 


LINE at the show ... if you can't make it—write us for information regarding our new numbers.) 





“ a Nember 
D u RAN Ss NATIONAL ASSOCIATION 


Style Rile 97.3] a = OF DISPLAY INDUSTRIES 
_ MANNEQUINS , 


NEW YORK CITY 12 























Wre’ve Got News For You! ee oD 


A must for everyone in display who is 
interested in something NEW 


See us at the NEW YORKER HOTEL 
Rooms 634-635 


DISPLAY MARKET WEEK — Dec. 7th-1 2th 


_.- Mew DISPLAY PAPER DESIGNS 
...- Mew 1948 EXCLUSIVE HIGH STYLE COLORS 
_.- Mew STYLING 


BULKLEY, DUNTON & CO. 


INCORPORATED 


295 MADISON AVENUE, NEW YORK 17, N. Y. 4 2 
2635 S. WABASH AVENUE —— 
CHICAGO 16, ILL. 


fy 
y 4 
Pd 
yA 


~ 


In stock for immediate delivery 


Bulktou Bulkton Bulktou Bulktou 


SEAMLESS CRUSHGRAIN RHINO LEATHERETTE m VELOURSHEEN 





Bulktou 
FOILS 








DISPLAY WORLD NOVEMBER, 1947 N 

















DISPLAY WORLD 


NOVEMBER, 1947 











DAVE STARKMAN CRYSTALLINE PLASTICS CO—= 
GRANT & SILVERS.INC. DE€CTER MANNIKIN CO, -= 
FITZGERALD DISPLAY W.M.ZEPPEN-FIELD STUDIOS= 
MAHARAM FABRIC CO. TRANSPARENT SHADE CO. ~ 
CALIFORNIA DISPLAY STUDIO SILVESTRI STUDIOS — 


EMIL CORSILLO, INC. PACIFIC PROMOT IONS" = : 


SELL PHOTO & DISPLAY SERVICE pe 
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THE DISPLAY WORLD LOOKS TO 
SYLVANIA- BIRDSEYE REFLECTOR LAMPS 


For Beauty and Sales pt fpeal! 


The windows pictured above represent some of many of America’s finest stores that use 

Sylvania-Birdseye Reflector Lamps for the exciting touch that creates sales. 
Sylvania-Birdseye Reflector Lamps are made in sizes and types for every lighting 

effect desired . . . fit all ordinary sockets. No alterations! No extra reflectors needed! 


Write for complete details. Sylvania Electric Products Inc., 500 Fifth Avenue, New York 
18, New York. 


SYLVAN IAW ELECTRIC 


MAKERS OF FLUORESCENT LAMPS, FIXTURES, WIRING DEVICES; ELECTRIC LIGHT BULBS; RADIO TUBES: CATHODE RAY TUBES; ELECTRONIC DEVICES 





WISE DISPLAY MEN JOURNEY EASTWARD 


In anticipation of your visit to 


New York for MARKET WEEK. 


COLONIAL has prepared the 
finest and most completely new 
spring line to be seen in 


many a year. 


See ee DECORATIVE DISPLAY CO. 
70 WEST 4otn STREI 
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FROM DECEMBER FIRST 
AT SHOWROOMS ONLY + 460 WEST 34 ST., NEW YORK 


DIVISION OF VISUAL MERCHANDISING 


BLISS DISPLAY CORPORATION 
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ANOTHER SENSATIONAL DAZUAN’S nnovation 


METAL FANTAISIE 


Dazian’s METAL FANTAISIE is 
the type of fabric you can see 
once and want to use. It sug- 
gests a multitude of applica- 
tions, one more terrific than 
the other. A fine, metallic-like 
tissue gauze, it suggests the finest 
metal fabric made, minus the 
disadvantages of real metal — 
for example, this is tarnish- 
proof. It is available in silver, 
gold, copper, scarlet, emerald, 
electric blue, and several stripe 
combinations. 40” wide, $4.50 
per yard. 





METAL FANTAISIE as used by Tom Lee, Display Consultant of 
Bergdorf Goodman of New York. Exquisite scenes painted on the 
METAL FANTAISIE were brilliant . . . truly an innovation. 


WRITE OUR OFFICE NEAREST YOU FOR FREE SAMPLES 





FABRICS 4 DAZIAN’S : 


ESTABLISHED 1842 


The World’s Largest Display Fabric Organization 


142 WEST 44th STREET + NEW YORK 18 + NEW YORK 
260 TREMONT STREET * BOSTON 16 + MASSACHUSETTS 
125 NORTH WABASH AVENUE + CHICAGO 2 «+ ILLINOIS 
731 SOUTH HOPE STREET + LOS ANGELES 14 + CALIFORNIA 
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THE L.J.CHARROT COMPANY, INC. 
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DISPLAY DECORATIONS 
aS: ART DISPLAY STUDIOS 


36-38 West 37m Sreeer 


NEW WORK 18 


“OUR TWENTY-SEVENTH YEAR SERVING DISPLAY" 
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’ 
Stop that parade of holiday shoppers with 
big. colorful, commanding Sherman Display Pictorials. 





Remember! Store traffic starts outside your store...at your 
windows. If you want to channel your share of 
holiday shoppers through your store — stop them first, outside. 
Stop them with Sherman Display Pictorials. Easily 
installed —slip them into your window in seconds. Save 
time in planning. Let Sherman Display Pictorials 
set the pace for your window displays— just build around 
them... easily, quickly ... See your local dealer today 
..or write for the Sherman Display Guide...color 
edition, See for yourself the brilliant colors and powerful, 
eye-catching pictorials. Don’t miss this chance to build 
store traflic and sales with Sherman Display Pictorials. 


Shewman 


PAPER PRODUCTS CORPORATION 


Newton Upper Falls 64, Massachusetts 
New York Los Angeles 
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© | MADISONIA MANIKIN. REFINISHING 


CAPTURES FASHION CORNER! 








MADISONIA serves six major fashion retailers located within a stone’s throw of each other at 








' Herald Square (Fashion Corner), and successfully maintains each store’s distinctive quality in 
display. 

: 
| Display departments, nationally, enjoy the same experience through the MADISONIA policy of 
} creative craftsmanship in manikin refinishing. 





MADISONTA 


AMERICA’S LARGEST MANIKIN REFINISHERS 
lo) WEST 25th STREET NEW YORK CITY 1, NEW YORK 
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“MODERN STORES NEED MODERN DISPLAY” 


Skirt & Slack Racks are Silent Salesmen 


ae 


DUSTPROOF 


SKIRT and 
SLACK RACK 


Model SK400 


The newest and best skirt 
rack on the market. The 
heavy plate glass is mod- 
ern in appearance and 
protects garments without 
interfering with display. 
Bleached maple, large ca- 
pacity, sturdy construction. 
48” high — 52” long. Has 
either 100 slack or skirt 
arms. Arms and clips 
chrome plated. 


COMPLETE 


$135.00 


Jobber Inquiries Invited - Write for Catalog 


NATIONAL HANGER CO., INC. 253 w. 26th st, New 


Mr. 


Representatives: Mr. Morty Fay, 17 N. W. 2nd Ave., Miami, Fla. 


Phone Number 25994. 


STURDY METAL 
Garment 
Rack 


Model SK200 


Sturdy, all - chrome, 
metal garment rack 
with patented base. 
A very’ popular 
model rack. 96 
arms, all-chrome. 
Sturdy and practi- 
cal. For beauty of 
design and general 
utility this rack is 
unexcelled. With 
7 x 11 cardholder. 


COMPLETE 


$95.00 


EACH 


ALL CHROME SKIRT RACK 
Model SK100 


This is the last word in all-steel racks. It is the 
answer to the progressive merchant's plea for a rack 
which is not bulky, and yet strong enough to hold 100 
garments. Specify whether skirt or slack arms are 


required. % 9 5 ™ oOo EACH 


Full-length cardholders, $5.00 extra 


BLEACHED OAK SKIRT RACK 
Model SK300 


Bleached oak skirt rack with 96 arm capacity. All- 
chrome arms with chrome clips that hold each skirt 
securely. Noted for its beauty, large capacity and 
sturdy construction. No cardholder. 


compLeTe $89.50 Each 


Harry Intriligator, 60 South St., Boston, Mass. 
Phone Hancock 0504. 


York City 1 
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MANNEQUINS 


... the poetry of free-flowing lines, 
of undulating curves... styled to 
catch a woman’s eye and fire 
her imagination . . . endowed by 
ted latimer with the fresh, spirited 
youth of a spring dawn, the classic 
grace of fine art, and the cunning 
lines that flatter and display to 


best advantage. 






Established 1919 
A NEW DAWN IN 


MANNEQUINS 


oO product of the 


AMERICAN MODEL FORM CO. Inc. - 38 Greene Street, N. Y. 13, N.Y. - CAnal 6-8259 
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TO N.A.D.1. DISPLAY MARKET WEEK 
IN NEW YORK, DECEMBER 7-12 


OUR N.Y. SHOWROOMS 
130 WEST 46th STREET 


6 
65000 


On your trip to New York, a visit to Maharam’s 
showrooms is a MUST! But during N.A.D.I. 
DISPLAY MARKET WEEK you just can’t afford 


LINC IN ) | rR to stay away. It’s a chance to view the excep- 
| Voi ‘ , a . : 
| . ly tial tional, the latest in exciting Spring display 
\, 
\ » trends. It’s your opportunity to see the largest 
1] 


and finest display showrooms in the country 
... and a comprehensive stock of display fab- 
rics, novelties and accessories that’s the talk 
of the trade! 








PROGRESSIVE 


( 


MERCHANDISE 
PRESENTATION 





130 WEST 46th ST., NEW YORK 19,N.Y. 


ST. LOUIS 
927 Century Bldg. 


CHICAGO 
6 East Lake St. 


LOS ANGELES 
1113 So. Los Angeles St. 


| 
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Lord & Taylor dared... and took a 
swift stride “ahead of the times” .. . It’s 
easy to emphasize quality merchandise 
successfully ... with 
ABSTRACT MANNEQUINS .. . Daringly 
sculptured by Helen Liedloff—creator of 
sales-stirring “out of this world” 


mannequins. Your inquiries are invited . . . 








CREATORS AND MANUFACTURERS 





293 SEVENTH AVENUE, 8th FLOOR, NEW YORK 1 


dare to be DIFFEREAT? 


Fe mn 


oul 

of 

this 

world 
mannequins 


OF MANNEQUINS SINCE 1909 
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FOR’. LYGHTING 
WITH REGULAR, SLIMLINE 
AND COLD CATHODE LAMPS 


This truly sensational development offers the most 
practical means yet devised for creating beautiful 
color effects with fluorescent lighting. Just slide 
TULOX DIFFUSERS over your fluorescent lamps 
and presto! ... all the advantages of colored illum- 
ination are yours. 

Here are some facts every user of fluorescent light- 


ing should know about TULOX DIFFUSERS: 


1. No special fixtures or attachments required. 


2. All sizes for T-5 to T-12 Regular, “Slimline” and 
Cold Cathode Lamps avai‘able from stock. 


Full range of standard colors includes Blue, Green, 
Yellow, Orange, Red, Pastel Rose and Clear. 


One color, or several can be used in combination 
to achieve single, multiple or blended color effects. 


Diffusing qualities greatly reduce glare and _ pro- 
vide light that is brilliant, vet restful to the eves. 


Installation is as simple as switching lamps and 
changes can be made quickly whenever new color 
schemes are desired. 


Sturdy, non-shatterable construction eliminates 
fear of breakage and provides excellent protection 
for lamps. 





Write today for full-color descrip- 





| tive folder and price list. 





ORE FIXTURES, 
SH R - NUFF UIPMENT AND 
ISPLAY MATERIALS 


24 South Sixth St 


Minneapolis 2, Minn. 


NOVEMBER, 


19 








CIRCULATION 


15,000 


With this issue 
the circulation 
of DISPLAY 
WORLD attains 
anew record high 


of 15.000 copies. 


Subscriptions are 
now being ac- 
cepted for im- 
mediate entry 


and service. 


DISPLAY WORLD 


Cincinnati |. O. 


+7 











For IMMEDIATE DELIVERY. 


Write in for free samples. 


Tortoise Shell, Python, Zebra, 
Wood, Pepper Plaid, Penn- 
sylvania Dutch, Candy Fan- 
tasy, Lace, Sports and many 
other dramatic effects. 
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3443 S.HILL ST ‘ 
bepress ryt CALIE | 





















FOR MAXIMUM VERSATILITY IN DISPLAY 
USE facil: fab tee: SATIN VINYLETT- 
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/ lyminated fabrics 7, 
OZZTJZIFIIDIII OD 


See us at the NADI Convention 
December 7th to 12th 

Hotel New Yorker 

Rooms 605 and 606 





Vinylett Moire 





facil-fab* is our laminated unwoven lustrous 
satin fabric and comes in four types, each | 
Peeeeeee eee 0080000800088 000000008088 perfectly designed for its functional purposc. ee eeee@®@ | 
Available in solid colors and combinations. | 


TYPE | — PLIABLE SATIN VINYLETT, stretchable and 


flameproof—for draping and covering. 


A F [ a F 0 R p 0) i A T 0) N TYPE 2— LIGHT WEIGHT, paper backed—for display 
use in wide widths and ribbons. 


(FORMERLY FACIL FABRICS CORP.) TYPE 3—BOARD WEIGHT, backed with 13 pt. white 
6 ] T H A V F N U F board for display. Bends and cuts perfectly. 
7 5 F F In wide widths and ribbons. 
NEW YORK 22,N. Y. TYPE 4—SATIN RIBBONS, backed with Lumarith*— 
makes brilliantly colorful, perfect gift ties. 
Plaza 9-6408 See your local display supplier. 


*REG. U.S. PAT. OFF 
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Prest-Glass is a light, strong, fireproof glass use, inexpensive, it’s a basic new material. 


and plastic panel for building, decorating, | Comes translucent and in twenty-four beau- 


and display purposes. Extremely rigid in one tiful colors. See it during Market Week. Suite 


dimension, it is flexible in the other. Easy to 718-719. Hotel New Yorker. Dee. 7-12. 


PREST-GLASS INC., 8 EAST 12TH STREET, NEW YORK 3, 











These newly designed display wigs by 
Meyer Jacoby conform to the current trend 
in the fashion field, — the NEW LOOK. 


The finest horsehair, Yarntex, human 
hair and the outstanding new display wig 
material, — NYLON — help create style and 
durability in all Arranjay’s Wigs. 


Meyer Jacoby 


Manufacturers of Arranjay’s Wigs: 


34 West 20th Street New York 11, N. Y. 


baskin’s-chicago 


bullock’s pasedena, cal. 


burdine’s fort lauderdale, fla. 


. . beverly hills and 
F magnin eli mixelilelxeopmere] 


These famous stores, 
conforming to the latest 
needs of fashion, are’ 
unanimous in their selection 


of GRENEKER manikins. 


kt 


















The extensive array of new 
and different GRENEKER 
manikins designed to 


exemplify the NEW LOOK. 


See this impressive display of. completely 
new manikin lines during the December 
Showing. Visit the GRENEKER show-rooms, 
250 West 54th St., off Broadway, New York City. 


’ 


Th 
250 WEST 54TH STREET, NEW YORK CITY 





] Hill Wa Lispla 1) 
K. Lieuwen used only black 
in his “Designer Collec 
Saks-Fitth Avenue—and used 
m with telling effect (first photograph) 
Wooden dowels, painted white, intersect 
at interesting angles in tront of backgroun 
panels covered with black felt The 
nequins wer : chalk-white 
dressed in | with ermine trim 
this partici 
hite, or a combination 
clothing displayed was. by 
igners—all in all, a_=every 
e-catchineg series, especially 
lers the small windows with 
whicl works 
At Desmond's, Display Director Harold 
Kelly used tl store slogan, “Depend On 
Desmond atural oak props which 


are more or | F p lark of thr Des 


mond displa . 11 Ale 1 lows 


SIL Ie WW « | een Reg i ral oak 
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to the background. Large oak branches, to 
which a few) brightly-colored leaves still 
‘lung, were used on each side of the big 
U-shaped window. \ wide, natural oak 
shelf, running three-quarters of the way 
around the back wall, served to hold acces- 
sories. Other props in the window wert 
also natural oak. The use of oak, the tra- 
ditional symbol of dependability, together 
with the store slogan always makes. these 
windows very effective. 

Mrs. Laura Wallbridge really rang the 
hell this month with an amusing Dobbs hat 
promotion at Bullock’s—an interesting twist 
on the “sidewalk superintendents” theme 
\ wooden fence was used in the background. 


—Upper left by D. K. Lieuwen, Saks-Fifth 

Avenue. .. . Across the top of the pages, by 

Harold Kelly, Desmond's. . . . Immediately 

above, by Mrs. Laura Wallbridge, Bullock's 

Left, by Stanley E. Thompson, The May 
Company— 





NO 
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Reporting 


the fence blue seamless paper, with 
white clouds dry-brushed in, simulated 
A city skyline was done in cut- 
\utumn leaves drifted in the air, and 
mannequins, all wearing Dobbs hats 
strange coincidence, could be = seen 
over the top ot the fence. In the 
und, a papier mache workman was 
back at them through a convenient 
rN Three large sacks of cement, 
lengths of lumber, gravel and a large 
int helped heighten the illusion of 
ction. activity. Several models of 
hats were fastened to a plank laid 
ingle against the fence. The tence 
vas lettered with the words, “Watch 
’ An amusing touch to this inter- 


per right, by William Blackburn, Bullock's- 


hire. . . . Center, by Robert Rough, The 


Company-Crenshaw. . . . Right, by Wil- 
Lambert, for a promotion on leather 
chairs at Barker Brothers— 
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By 
JOHN L. COONEY 


esting hat display was a bottle, placed in 


the foreground beside the workman, plainly 
labeled “Fire Water.” 

\t the May Company-Downtown, Stanley 
E. Thompson did a nice series in conjunc- 
tion with the opening of the store’s “Solar 
House” in the fifth floor furniture depart 
ment. Flagstone was used extensively in 
the background for this promotion. In one 
window, a huge flagstone fireplace covered 
the entire rear wall, as seen here. A ser- 
pentine length of wood ran across the face 
of the fireplace from one side of the dis 
play to the other. This not only helped 
break any possibility of monotony in_ the 
unbroken expanse of flagstone, but also 
served to support several live plants \t 
one end of the window was a _ two-piect 
sectional, upholstered in dark brown with a 
turquoise design. The ultra-modern cock 
tail table, end-table and bookshelves were 
blond. 
were copper and brass 

[Continued on page 0 | 


Fireplace fixtures and ornaments 
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Report On The “Enterprise 


Edinburgh 
and 
and 


S soon as one arrives in 


historical associations 


with its 


“its beautiful gardens, its castle 


looking like a modern 
Athens, one has. the 
things at the 
Exhibition” 


its monuments, 
seeing 
Scotland 


disappointed 


expectancy of 
great “Enterprise 
and one 1s not 
otland, 


tion its size, is the 


Enterprise S« taking into considera 
finest planned exhibition 
Basil opence, F.R.I.B.A., 
James O.B.E., 


who collaborated as archi 


I have ever seen 
F.R.IL.A.S., and 
RDA MSTA. 
tect and designer for 
have 


nality and 


Gardiner, 


displays respectively, 
that has 
without 


evolved an exhibition origi 


distinction, losing any 
functional 


The interior of 


1 museum has been used to 


yt its 


purpose 
Royal Scottis! 


best possible advantage to an 


effect of space and airiness which = skillful 


lighting serves to enhance. The Scottish 
committee of the Council of Industrial- De- 
sign, who organized the exhibition, made a 
wise choice in this team of designers who, 
“Britain Can Make It.” 

\s one enters the exhibition one is greeted 
in display—giant figures 
incised upon glass panels by John Hutton 
London—of five Scottish 
industrial Watt, Bell, 


earlier, gave us 
with a “fanfare” 


names in 


Kelvin, 


famous 
history: 


—Upper left, the symbolical figure is swathed 
in tartan. . . . Upper right, a wire outline 
Highlander is used as a draping figure . 

Lower left, the roof is composed of 6,000 
square yards of spun glass. . . . Lower center, 
the statue of St. Andrew is 25 feet high, made 
of aluminum foil and brass. . . . Lower right, 

a display of pottery— 


Fowles and Neilson. This panel is a back- 
ing to a sculptured group in heroic manner 
of a young man and woman of today (by 
Benno Schoty, R.S.A., Glasgow), with an 
introduction panel reading: “Scotland yes- 
terday saw the shaping of a great Industrial 
Heritage. Look to the future for the 
Harvest of Enterprise.” 

This leads the into the Hall of St. 
Andrew. Here a gleaming figure of Scot- 
land’s patron Saint, 25 
ecuted in aluminum foil 


way 


feet high and ex- 
and brass, is sus- 
pended over a black compass face, bearing 
around its rim the names of Scots who have 
won fame in all quarters of the 
Also around the frieze are coats-of-arms 
also executed in metal. These, and the fig- 
Walter Pritchard, 
Glasgow, and it is interesting to note that 


globe. 


ures, are the work of 











a back- 
manner 
day (by 
with an 
ind yes- 
dustrial 
for the 


l of St. 
»f Scot- 
and ex- 
is sus- 
bearing 
ho have 

globe. 
of-arms 
the fig- 
itchard, 
rte that 
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Scotland’ Exhibition 


re constructed upon paper sculpture 


s. The story of the exhibition 1s 


told in this hall by novel designs upon 


The ceiling of the hall is spun glass 
wks most effective 
next hall is “The Country” where 
a ceiling design of a map of Scotland 
goods, tartans, tourism and souvenirs 
The merchandise 
se displays is of excellent quality and 
The tourism displays—the work of 
\ngrave in his own inimitable style 
most interesting. “Travel” featured 
in the tender of which photographs 
ttish beauty spots were shown, and 
boiler of the engine a map of Scottish 
ivs. “History” showed a castle with 
thy gentleman showing us the his 
“Hotels” 


clever model of an interesting hotel 


portraits in the interior. 


“Tourism” 


drape fabrics. 


‘ ; 
a circular wing under the 
which revolved photographs of th 
famous Scottish hotels. In the 
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dome. ot 


interiors 
entrance 


model hotel a chet appears with a 


of famous Scottish dishes. 
featured a yacht with the sails 


“Sport” 


used as a 
displayer for photographs of Scottish sport 
featured an artist, complete with 


surveying his masterpiece in a frame 


masterpiece being many 


beautiful 


—Upper left, against a background of a forest 
scene in the timber exhibit is an actual stump 
with a huge axe stuck into it and with a 


of shavings reaching upward. 


Upper right, five famous Scotsmen are de- 
picted in figures engraved on plastic. .. . 


left, a wooden lay figure is used to 


travel exhibit— 


Lower right, part of the 


By 
ARTHUR SADLER, N.R.D. 
Christy & Co., London 


Scottish scenes Next one’s 

by a red-sailed dinghy around which 
displayed sailing geat Then golf clubs 
have a good show, and fishing flies Travel 
goods are shown with clever drawings 
Now we come to a product tor whicl 
Scotland alone is famous—tartans Phese 
had a wonderful display in shop window 
technique of the highest ordet \ huge wire 


figure of a Highlander introduces the dis 


play and acts as a draping figure. On the 
} 


the window a tartan map of Scot 


base of 
land featuring the clans appears, from 
which rises a standard of each tartan 

To the next display, “Souvenirs”; these 
were shown in neat window displays and 
the exhibits were all the efforts of a manu 
facturers’ competition for souvenir gifts 
and some interesting design was display 


mitinued on page 
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problem trom 


for the Chicago store, 


one being a question of signs 
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—Signs at Mandel Brothers, Chicago, cre 
lettered on silk panels, done with miniature 
electric lamps as seen in the second illustro- 
tion, or are placed directly on the window 
glass as for the "Crackerjack'’ cosmetic dis- 
play below— 


play effect. It is Cooper's belief that the 
sign is a most important part of the display, 
and that its functions must be dovetailed 
with those of all other phases for a well- 
balanced unit. 

It was decided to choose one person to 
handle these sign creations, and Maniel’s 
agreed to provide any special training 
necessary for the job. In line with that 
decision, Milan Bulovic was selected to 
head up the sign work. Mandel’s sent him 
to the Academy of Fine Arts for a year’s 
schooling in the basic torms of lettering as 
well as the means for working them out in 
various media. 





By the end of the year’s schooling, a 
special display sign office was established 
with Bulovic in charge, and a date set for 
divorcing the old sign source 

From a practical angle the change 1s 
already showing a savings in sign cost for 
the store—even while paying a salary well 
thove average to the head of that division, 
and including training costs. In addition 
the display department has greatly bene- 
fited from an improved sign function. 

Right from the beginning, the emphasis 
in the training for sign work has been to 
develop Bulovic’s own technique and meth- 
ods of sign treatment. Also, he has been 
taught to expect the unusual. The result is 
that Mandel’s display department now has 
a highly specialized division which can 
produce almost any effect and the sign de- 
partment believes that nothing is impossible 
in the way of signs. 

In keeping with this flexible viewpoint, 
the sign department has been experimenting 
with a great many different types of signs 
done on a wide variety of materials. It has 


worked out signs on various surfaces, in- 
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—This is Milan Bulovic, who was given a 
s training by Mandel's at the Academy 
ne Arts in preparation for his position 
os « gn executive for the store. Below are two 
smples of sign treatment at Mandel'’s— 


silk, plastics, papers, woods, glass 


fib ven on a switch-board. One of the 
most perfectly coordinated display sign jobs 
this \1vision has done was achieved through 
tl of an electric sign to carry out the 
mot f “Light of Your Life” with tiny 
bull spelling out the copy in colors har- 
moniving with the display scheme. 

7 division operates on a completely 
1s slike basis. The steps involved in 
the erage sign job include studies in 
col first of the merchandise itself, second 
on t accessory items to be used with 
that merchandise, and third on the back- 
eround color to be used. The sign must fit 
nto t scheme of things colorwise, and 


At Mandel’s 


DISPLAY WORLD 


sider a series of large glass fibre panels 
designed and lettered to create an Oriental 
atmosphere which were used in a display of 
casual coats for the windows along State 
street. Each sign panel was used as the 
center of the window interest, and definitely 
they sold merchandise. 

For a series of resort windows, also along 
State Cuba were 
painted directly on the window glass, with 
an open area left in the center of the pane 


street, large maps of 


for viewing the merchandise. 

Copy was applied directly to the window 
glass, again, for a display featuring Rubin- 
“Cracker Jack.” 

Each series means the employment of a 
different technique In working out the 
lettering on the glass fibre panels for the 


stein’s 





casual coat windows, the artists found it 
necessary to wear heavy gloves in order 
to keep from irritating their hands from 


contact with the material 








it study color swatches are prepared 
sign department. 
requisition form stating the size, color, 
late due on each sign is made out to 


f ith the office. A sign requisition is 

made out four days in advance of 

ry, and must be approved by the 
director 

irs are mixed specially and every 


e of the sign is planned tor display co- 
ition. The sign man is expected to 


ilong the lines of the designer, and 


duce the unusual 

ling that the sign message plays fully 

portant a part as the decor and color 
edits all cops personally. 

to the execution, Bulovic feels that 
a sign is presented in an unusual 
most cases it runs the risk of being 
‘ked. He says the unusual attracts 

ion and interest 
working to get away from the cut- 


ried signs which all too many of the 
n windows use. As an example of 


e O Bulovic is doing, con 


pe ot thing 





With that in mind, 
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By 
ESTELLA DE LANOI 


The unusual venture with the sign divi- 
sion has proved to be highly successful, and 
the whole program has been approved by 
the company’s executives. In fact the store 
management has been so well pleased with 
the results of this experiment of training a 
special person to head the sign department, 
that they have advanced that position to 
the status of executive, with an executive 
contract calling for regular promotions. 

The intention is to increase the display 
sign division as well as the program of its 
activities, including a copy-writing division 
complete with its own copy editor, all under 


the supervision ot the sign section. 
On special signs of a permanent nature to 
be used within the store’s interior, the dis- 


play sign division works out the design to 


gether with construction details 

It is the plan to correlate, eventually, all 
departments at Mandel’s, with each indi 
vidual department fitted out with the proper 
signs and markers in keeping with the type 
of merchandise housed 
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New York Displays 


By VIRGINIA ROEHL 
Virginia Roehl Studio, New York City 


zed by Tom Lee, display consultant, that goes to a point in- perspective witl 
ries of three windows at Delman’s, White strings carried from the forward gra) 


li same theme carried out in each moire frame to the same point Three 


Pwentieth Century unrolls the red silver metal 
its passengers—the el suggest three trains that have arrived 


1 
cones shoot torward, possibly 


aring such nimble he transparent white front section 
dependably beau ea marked in gold “20th entul 
whereve Small footprints in 
brilliant carpet 1 inclined plane h at a celebrity has passe 
\ wide beveled trame, covet 


section 
paint 
moire, reduces the size. ot 
—Upper left, by Edgar Tallman, interior dis- windows and contributes to 

play director for Lord & Taylor. . . . Upper Vicia ine te Pots Cul 
right, by Tom Lee for Delman's. . . . Lower ba ‘ ot witigg — 
left, by Louis Villela, B. Altman & Co. \t_ B. Altman's, 
Lower right, by Don Rose, Bloomingdale's . 

(All photographs by courtesy of Virginia Roehl 

Studio, New York City) — not to Fashions—Beautiful Shoes 


Display 
Villela did a very persuasive 


the public Altman-shoe-conscious 
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read the text in cach of six win —Upper left, by Gene Moore, Bonwit Teller's black coat lined in matching red 

. . Upper left, by Don Rose. . . . Lower left, The fall scene for “the twirling leaf mo- 
by Sidney Ring, Saks-Fifth Avenue. . . . Lower tion of our Mammoth-Hem Skirts” was 
right, by Henry Callahan, Lord & Taylor— realistically depicted in the corner window 


nilarly handled 
a shoe department was convin 


| easily set up by semi-circular 


Irom floor to ceiling where rows ot at Bloomingdale's Kach of three tree 


t Balta shoes make a wall, in characteristic pose—the cutout trunks (with leafless branches stapled on) 
composition whicl 


es o 


ere and there by an open or miss hen serving as background for the second supported an intriguing 


Wood shavings in natural colo1 suggested an Audubon print \gainst 
ge, ee sel 
he background fot 


finish print in the foreground, the muted « 


also spaced by pairs of shoes mannequin 
the rim ot the box. were used at the base of the setting \ art work making t 


rizontal flounces at the sides sug different color was employed for the 
] ] a] pidian h lL re ] " il ati es . } - ' > ] 
and match a valance across the t the panel in each display—red, chartreuse, of a canvasback duck of papier mache stand 
t the 


The customer sits on a_ gold et out in reliet The marsh grasses at 
9 ] 


1 unde l by boxe Ss ot suede shoe Ss “So we 1] reme mie re d., conte mporary Cle edge of the pool a¥re 


i 


both real and in papier 
' 


wine and black. Balta sheer gance by Traina Norell” the copy at Bon mache and, like the autumn ‘leaves, are 


cellophane cylinders are within wit Teller’s suggests the return of a past interestingly treated and applied to the 


the lett. The costume of the single fashion and in display was charmingly background. Each of these lovely prints is 


in in each display tied up with the translated by Display Director Gene Moore = similarly handled and each has a deep 
frame which has been stained green 


} 


shoes being shown. in a feeling of the past wood 
against the base of 


oy! 


tootball atmosphere was created by The nostalgic mood was heightened by a \ccessories grouped 

Manager Don Rose for a series of | maroon velvet double frame with gold trim the tree trunk are underlined with a mouna 

the copy read “Pennant ming in the manner of an old tin-type. <A of dark brown wood flakes. The diagonal 
Those Big Game Week blow-up of a flower print, tinted with rose backwall is hung in gray fabri 

and green, covers the left panel. The right “Rural News” was interestingly handled 

had a pink-lined shadow-box and here was by Display Director Sidney Ring at Saks 


t rough pine rubbed in a 
The lady of the manor wears 


reen, with the wood grain in black, — strikingly posed the mannequin wearing a Fifth Avenue. 


tor a cutout of an impressive foot red taffeta gown with a furred hem—th« [Continued on page 139) 
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by Louis Gehring 


Display Designer and Consultant 
New York 


Arrangement: Here is an impressive and 
display to greet the New Year. It consists of 


definite unit 


Properties: The decorative and whimsical qualities 
noted in this display are best expressed through 


the medium of paper sculpture. Color selection 


houla be gay. Vari-colored baubles strike a tes 
tive note throughout. Copy card is displayed in 


enter torearounda 














the toregoing 


the South. 


Properties: | mennetuins-canear 46 
bathina ir atmosphere. Large 
ight of « isplay. The 
-d under the Southern 


displayed at 


NOVEMBER, 


Arrangement: [his timely ski display 


one definite unit. 


Properties: Skiing has taken its place as a great 
American sport and keeps big factories turning out 
specialized equipment and clothing. Mannequin in 
colorful ski attire is posed against a background of 
giant hanging icicles. Copy card is placed at 


lower right. 
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Arrangement: Various elements make up this dis 
play featuring men's dress suits. 


Properties: January is the height of the social 
eason and a festive air of a New Year's celebra- 
tion starts it off. The dramatic highlights for this 
Jisplay are the large silhouetted accents—silk hat 
walking stick and bow tie which are placed against 
the window. Three dress suits are displayed in 
enter background. Related accessories are shown 


n foreground along with copy card. 





Arrangement: This display of men’s ski outfits con 
ists of several elements forming a single unit. 


Properties: The arrangement of ski eauipment 
makes the display an interesting one. Skis are 
rossed and accompanying equipment is displayed 
round them. Entire setting is placed against a 
1eep blue background flecked with snow. Copy 
ard is displayed at lower right. 
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| COMING UP 








Arrangement: This display tor a January clearance 
of men's white shirts consists of several elements 


torming a sinale unit. 


Properties: The center unit serves as a frame en 
osina merchandise and part of mannequin. Panel 
ings hang open at sides of frame. ‘January 


earance’ is lettered across the top. 


























ITH the 
ae 
? 


displaymen will find New 


holiday spirit ot the Christ 
evident on all 
York City 
place during 


Market Week 


is Season 


an exciting and a wondertul 


the annual December Display 


Starting on Sunday, December 7, the ex 
hibits of the local manutacturers in thei 
showrooms and the exhibits of many mort 


firms from all parts ot the country at the 
Hotel New Yorker will) continue” through 
Friday, December 12. Many of the New 
York manutacturers will also present thei 


December Mar 


sides, 


DISPLAY WORLD 


—At the left is the Hotel New Yorker, Eighth 
avenue at 34th street, where almost four floors 
of exhibit space have been reserved for the 
December Market Week. . . . At the right is 
one of the most important buildings in the 
financial district of the city—the New York 
Stock Exchange— 


lines at the hotel. Despite the ice and snow 
(we hope for a white season) on the out 
side and the beauties of the Christmas pro- 
motions in the stores of the city, the special 
aura of spring will prevail at the exhibits 
wherever they are presented. 

Display people have come to consider this 
annual visit to New York one of the bright 
est of the during the The 
Market Week is primarily an answer to the 
demand created by the presence of so many 
display people in the city, during the first 


events year. 


two weeks of December each year, who 
want to see the holiday displays and_ the 
new ideas for spring promotions. Like the 


big oak that grew from the little acorn, this 
major factor in the 
thinking and planning of all who make dis 


visit has become a 


play their business 





famous for its ability to 
satisty the requirements of any visitor than 
New York and _ this 


attractions than ever. 


No city 1s more 


year there are more 
“New York on Dis- 
play” has become a by-word in the display 
field and during this market week the many 
parts of the 
will augment and expand the already fine 


exhibits trom = other country 


lines that are available every day in the 
metropolis. 

The history of this Market Week indi 
cates that it fills a need for a complete 
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spring 
place 


presentation of — the lines ot the 
manufacturers in a each dis- 
playman can have an opportunity to com- 
pare and judge the suitability and the ap- 
plication of the lines for his own use. And 
Market Week—as does any 
Week—allows the manutac- 
present his ideas in. the 


where 


even more, this 
other Market 
turer to 
best setting where the most people can see 
them. The mutual advantage derived 1s of 
tremendous value to everyone. 

The healthy growth of the Market Week 
is a further indication that the display pro- 
fession and the men supply the ma- 
terial used by the profession are 
following a developing pattern whereby they 


newest 


who 
display 


are attaining the stature they deserve. The 
merchandising picture changes rapidly and 
the ability of display to remain flexible and 
to change as the circumstances require is 
very per- 
happy to 


note this growth of the industry and_ pro- 


a basic feature of its strength. 


son connected with display is 


fession as a whole and in the vears to come 


this growth will continue as the values of 
display are given recognition. 

In a statement issued recently, Sylvan 
Freund, president of the National Associa- 


Industries, indicated — the 
that 
and pointed out that most of the members 
were taking an active part in this showing 


He recalled the Market Week 


sponsored by the June in 


tion of Display 


complete cooperation of organization 


success of the 


association last 


—Displaymen arriving for Market Week by air 
may be fortunate enough to obtain a view 
such as this; the southern tip of Manhattan 
island is in the foreground, with the sky 
scrapers in the financial section and those in 
the mid-town area presenting an imposing 
spectacle— 











ot the 
ach dis- 


to com- 
the ap- 
ise. And 
loes any) 
nanutac- 
in the 
can see 


ed is of 


et Week 
lay pro 
the ma- 
ion are 
eby they 
re. The 
dly and 
ible and 
quire 1s 
cry er 
ippy to 
nd pro- 
to come 
ilues of 


Sylvan 
\ssocia 
ted =the 
nization 
rembers 
howing 
t Week 


lune in 


by air 

view 
attan 
2 sky 
se in 
LOSING 
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ago and stressed the fact that the re- 
sults of the presentations made at that time 





were evident in the stores during this season. 


Phe opening of this 1947 Market Week 
m Sunday, the 7th of December, has a 


Big Event 


two-fold significance. The first and fore- 
nost factor in the decision to begin on the 
hosen day was its patriotic significance 
ind to recall once more the part that was 
played by display in the successful termina- 
Memories 
the tremendous contributions made by 


tion of the recent world conflict. 


he display people and a deep satisfaction 
having played a vital part in this national 
rt can and should be recognized. 
e second factor in the decision to open 
¢ presentation on Sunday was the desire 
make the whole exhibit—at the Hotel 
New Yorker where more than 80 firms will 
their lines and in the local “gardens” 
the New York manufacturers who do 
participate in the showing at the hotel 
ailable to those people who may be in 
ity only for the week-end preceding the 
Market Week. 
ere is always a thrill to a Market Week 
this one promises as much and more 
ever betore DD. W. Carleton, of the 
Yorker, reports that the entire fifth 
and seventh floors of the hotel have 
assigned for display purposes and that 
the eighth floor will also be occu 
With many 
or four rooms of the hotel and with 
ot the New York firms maintaining a 


exhibitors showing in 


uarters room at the hotel there will 
1 opportunity to find a com 
picture on the 1948 spring promotions 


lack 


aturing of spring lines at this time is 


an necessary; few industries require 


Up in Central Park’’ 840 acres of 
je-open space in mid-town New York, sur- 
On the left 
the Hudson river and the George Washing- 
bridge, with the East river and the Tri- 
borough bridge on the right— 


nded by towering buildings. 


PISPLAY WORLD 


—Another view of lower Manhattan, with the 
camera mounted among the picturesque old 
cannon of Governor's island. . . . At the right 
is John F. Bowman, managing director of the 


National Association of Display Industries— 


6| 





By JOHN F. BOWMAN 
Managing Director, NADI 


the long-term planning that enters into the 
operation of a successful display department 
of a store. 

Touching on this phase of the problems 
that are a regular part of the display field 
it is becoming more apparent each year that 
early completion of plans for each season's 
promotions is a necessity. With the entry 
of so many stores and specialty shops into 
the active development of display depart- 
ments and display divisions the demand for 
material from the manufacturers becomes 


greater. And the question of deliveries is 


always answered when orders are placed as 
early as possible. 

As in previous December Market Weeks 
there will be no special events such as have 
featured the June Market Weeks sponsored 
by the National Association of Display In 
dustries. Control of the arrangements tot 
the room assignments has been exercised by 
the staff of the New Yorker and anothe 
fine production by Carleton and his as 
sistants at the hotel is assured. 

On the Saturday preceding the opening 

[Continued on page 110) 
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Chicago Display Scene 


By CLARA BALDWIN 


manager fo . The fixture was in gold with 


S BAROFSKY 


Morris B Sacl transparent er, vine trom which hung grapes 


gree! in champagne greens, vellow, purples, and tokay red 


background fot with a pearl promotion, Nugent 
between the 
old 


with 


as shown 1n tl : ay i a case 
floor floor, 
t look, 
lined 


\ hanging of plastic 


was cove 1 | t the main using an chest 


deeper than weathered covered MOSS 


whicl shells and with tufted green 


one ot 
a pale 
strands 


fabric in 


covered 
served as a foil for the 


Wire 


ure against a formed stvlized 


as a h; y blue pertect 
mesh in gold with sequins 

The floor 
chips This 


creating 


from within ¢ he 1 of pearls 
seaweed 


gold 


most 


nese he Was 


le in tones l fi ) covered with mica dis 


pot of tre proved effective, mucl 


completed th . and comm and a goodly number of sales 


—Upper left, by Les Barofsky, Morris B. Sachs 
Company. Upper right, by John Nugent 
Madigan Brothers. Lower left, by Ray 
manne Wei Bianchi, Goldblatt's. Lower right, by 
the 1 I tting John T. Chord, Montgomery Ward & Co.— 


John W 
ised off-white 


with the 


the mens department, 


background of 


Fon a 
Nugent 


WITl¢ 


Cast nM 
velour in a 
Mexican 


displayed 


used a 
large mask ot 


The 


shades, 


with a 
prop 


Indian 


deep 
silver for a sweaters 
the design com- 
ties in vellow, 


This display and the one 


were in and 


pleted with bow varicolors 


and 


cle scribe dd 
tured 


(sold 


and 


browns, reds 


immediately above are not. pic- 


fixtures against a dark green floor 


with a drape of char- 
white hats 
Bianchi, di- 


wall background, 
treuse, served as a setting tor 
at) Goldblatt 
display for the 
tall 

gold 


with the 


Brothers Ray 


entire chain. of 
toned leaves and 

(Third 
gold 
streake: in 
the 


accessories Green 


rector ot 


Gsoldblatt hung 


stores, 


purple grapes trom. the tree 


illustration. ) Blending nX- 
hat 


lone 


tures, the forms wore wigs 


gold. One mannequin in window 


blac k 


thrown on. the 


wore black with 


ie@hts were side, witl amber 

















rtment, 
re a 


lexican 
played 
1 com- 
vellow, 


he one 








NCVEMBER, 





on the gold and white directed 
ttom of the window onto the merchan- 


eries of windows at Montgomery Ward 


were arranged with structural! type 
s painted in light shades of fall colors, 


to change to warmer clothes for cooler 
Structural panels served as mer 
displayers and also created inter 
shadow effects on the backgrounds. 
luge poster type display 


red and yellow against a white 


its appeared in a rustic setting at 


barn, so the story 


weathered to a splendid 





DISPLAY WORLD 





as it stood on the tarm, was transplanted 
to the show window against a burnt orange 
background with a floor covering of wood 
chips in the same shade. Natural shrubs 
and trees in beiges, grays, and fall tones 
were arranged about it, and a few bits of 
gold heather added for highlighting. Half 
forms covered in heavy crash wore millinery 
in autumn tones, while real pumpkins and 


corn shocks completed the scheme The 


legend read: “Fabulous hat story for fall: 
add a touch of this year’s dash and a bit 
of vesteryear’s flare.” 

The same excursion to the country also 
provided trees, barkless sumacs, to serve as 
props in a display promoting Barret fabric 
There was a group of four windows for 
this special promotion and also a demon- 
stration of the silk screening process in- 
volved. Each of the four windows was 
arranged to show some of the biggest and 


best Barret designs, with the background of 


—Below, by Reed Schlademan, The Fair Store. 
. . . Upper right, by Bruce Elliott, Chas. A. 
Stevens Company. . . . Lower right, by Cle- 
ment Bradley, Carson Pirie Scott & Co.— 
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each window a different color to tie in witl 


the shade of a plain fabric drape in the 
window among the prints. The tie-in served 


to carry the color into the background. 
Bras took wings in a setting at Chas. A 


Stevens & Co. where Bruce Elliott, display 


manager, used papier mache forms sus- 
pended on wires to make them float in mid- 
air. The forms wore wings made of wire 
covered with starched white cloth \ low 


1 


pedestal covered with black velvet displayed 
other bras, and the copy card said “A 
lovely lift toward the new look—Bali bras !” 


Clement Bradley, display director for 
Carson Pirie Scott & Co., used beige and 
natural linen as background for the “Broad- 
cloth Story,” which is not shown here A 
blown-up book covered with simulated 


natural linen served as a prop along with a 


he background 


form of bleached wood | 
was a grayish tone to pick up the bleached 
wood and the natural linen \gainst this 
background the merchandise was in black. 
The copy sheet, too, was in black, lettered 
in gold, reading “Prologue to a regal sea- 
son.” Growing plants added an accent 

[Continued on page 134] 
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City Planning Visualized 


Hil. Better Philadelphia 
$300,000 demonstration of 


exhibition, a 
“What City 
Planning Means to You,” is the largest 


single display ever put on in a department 
store 

That least, 1s the 
Marder, who 


position to 


David 


200d 


opinion of 
pretty 
because he 1ts_ the 
feet of 
into the 


should be in a 
know man 
who transtormed 50,000 square Gim 
bel Brothers’ floor 


ning sho 


space city plan 


Marder directed some 45 cat 


electricians, eight 
five laborers for about 11 


penters, 20 painters and 
weeks of intensive 
work before the exhibit went on view in the 
Philadelphia The par 
ticipation aggregated 20,000 
man-hours 


“An 


tion,” 


store. carpenters’ 


alone about 
about the construc- 
that practically 
12 displays in the 
that it taken 


interesting fact 
Marder said, “is 
one of the 
built so 


in sections.” 


every show 


was could be down 


That feature of the work—made necessary 


by plans to move the exhibition to a_per- 
manent location after its closing last month 
in Gimbels—added a few 
already challenging job. 


headaches to an 
In addition to the 


basic construction, such as ramps, partitions, 


tables, stairways, fire doors and provision 
for lighting, Marder built some of the 
actual displays. Among them 
mechanically-operated 
revolving drum with 


were. three 
hands, and a 
and 


large, 


five stops two 


windows. 

“We used 55,000 square feet of compo board, 
wallboard materials,” 
wouldn't even 
amount of lumber. 
We also worked in mahogany, glass, plas- 


other surfacing 
Marder. “I 


euess on the 


and 
according to 


hazard a 


tic, asbestos, flagstone and _ brick.” 

All the finer detailed work was pre-fabri- 
cated and lacquered outside the store and 
brought in tor finishing and assembling on 
the three trucks that were kept constantly 
on the go. 


The largest single piece of construction 1n 
he exhibition was in the store auditorium. 
which is 100 teet long, 45 feet and 
two stories high. Marder constructed zig- 
hundred 
from the sixth — floor 
down to the fifth floor 


wide 


zag ramps which carried several 


thousand — visitors 
entrance to the show 


[Continued on page 133 


—Top, left, Gimbel's board of directors in- 
spect a model of a typical Philadelphia neigh- 
borhood; fourth from the right is Bernard F. 
Gimbel, president of the corporation. . 

Top, right, composition hands which are me- 
chanically operated lift sections of the model 
to show contemplated improvements. .. .- 
Left, members of the Poor Richard Club 


examine the downtown area of the model— 
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Oey Sheer magic— 


even in the name! 
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“Ten iced 


mannequins styled for the 
New Look by hughhorner 
are bewitching the window 
audiences of important 


stores everywhere. 


Sheer magic— 
and black lace 


a per- 


month 
to an 
1 to the 
titions, 


spell enchantment here at 


"Bonwit Teller’s 5th Avenue. 


Gene Moore’s decor. 


+ They'll beguile you 
Market Week at the 
New Yorker, Room 515 


or in our showroom. 





NNAEGELE-HORNER wc. 
’ . 164 West 24th Street, 
New York u, N. Y._ 
WAtkins 9-9182 








SPLAY 


...on and off the record 





—Fishermen three . . 

Ray Miller, Display 
Supply Company, In- 
dianapolis, on the left; 
"Mac'' Mathews, pro- 
duction manager of the 
plastics division, L. A. 
Darling Company, Bron- 
son, Mich., and Trow- 
bridge H. Stanley, presi- 
dent of Darling. An 
hour and a half of fish- 
ing after the picture 
was taken resulted in a 
limit catch for each— 


—Part of the group 
attending a_ party 
given for the Hous- 
= ee PY —_ “ «wy > as —Peggy Cass, star of Chicago's ‘Born 
. ’ P| Yesterday’ company, inspects ‘rooms de- 
signed for today's living’ with Paul R. 
dnl Gehare tien: MacAllister, A.I.D., director of interior 
Sateadh ane dant ae aes, ait e decoration and industrial design for Mont- 
Ralston. Glen Hicks. .*| a ake tas é; gomery Ward & Co. The particular 
Megs Ahekbes. ’ bd ol wt : : room in which the photograph was made 
: wf _ was reproduced from the Chicago Trib- 
une's ''Better Rooms" contest— 


Southern Import & 
Export Company at 


Karnigy and Ernest 
Schwerdtfeger— 


—Leonard Pons is photographed roughing out a new idea 
for a battery of windows at D. H. Holmes Company, 
New Orleans, where he directs display— 


—Albert J. Stewart, 
one of the busiest 
displaymen of Lake 
Charles, La., takes 
time out from an in- 
completed sketch for 
The Fair, Inc. Stew- 
art is another of 
display's ardent 
fishermen, but also 
is devoted to foot- 
ball, seldom missing 
a game— 
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CRYSTAL GLASS 
CHANDELIER 


24" WIDE, 36" HIGH 
WALL SCONCE TO MATCH 


EVE BRUESER STUDIOS, INC. 
GRIMES DISPLAY SERVICE 


22-24 WEST 38TH STREET NEW YORK 18, N. Y. 
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A sows v1 Rites 


Gram the Sheichbock 





RESORT AND CRUISE 


The center fixture is constructed of 
compo board covered in pastel burlap— 
thickness of construction covered in a 
lighter shade of burlap. 

Copper-headed nails are placed at in- 
tervals on the burlap construction. The 
symbols, such as the sun, sea-horse, ba- 
nanas, ete.—are cut of compo (padded 
and covered in burlap) and laced into 
center fixture with raffia cords. 

Place mannequins in the center open- 
ing. The floor is covered in sand, salt or 
pebbles. The backwalls are painted deep 
blue-green. Sequins and jewels are placed 
casually on the floor as well as on the 
symbols. 

The copy is written on a large beach 
ball. 





% 
Picaey, 


+ ihe! 












NORTH AND SOUTH 


Construct the picture frame the size of 
the window opening and approximately 12 
inches in depth. Cover the rear of the 
frame in seamless paper. Place the en- 
tire frame at the rear of window. 

A stylized compass made of papier 
mache or compo divides sketches suggest- 
ing the Northern scene from those of the 
Southern theme. 

Cover the bottom of the frame with 
sand and artificial snow, respectively. 

Mannequins are posed on opposite sides 
of the window. 

The copy on the scroll should tell the 
story of general resort wear. 
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For that *NEW LOOK” 


Be sure to see 


CARRATA’S 
FASHION Pius WOMEN’ 


to be shown for the first time 





W *t th no phot 


e regre 
supplied upon request 











at the 
HOTEL NEW YORKER your CARRATA hosts 
ROOM 729 JAGK CAMERON, JR 


LOTHAR DITTMAR 


4 
 smamnensn Be ‘ 
Yi. #5 f.: 


Week of December 7th 











Just back from the PALM 
SPRINGS ROUNDUP where 
the CARRATA GANG were | 


sensationally received as the 


models EXCLUSIVELY 
USED by the MEN’S WEAR 
ASSOCIATION. | 


Ask Your Buyer 
He was there!!! 























CARRATA COMPANY 


1150 SOUTH LOS ANGELES STREET 
LOS ANGELES 15, CALIFORNIA 





These 


Windows 
Sold 


By 
ALBERT C. SMITH 





RANSFORMING a fashion front into 
a bank of 15 furniture windows that 
drew thousands of people to the store 





to look, admire and buy was an _ unusual 
feat recently carried through with = spec 
tacular success by James Gosling and _ his 
accomplished staff of R. H. White & Co., 
Boston. The occasion was the store’s first 
furniture sale in six years. Management 
and merchandise men _ had_ prepared at 
length for this event, and it was the display 
department's problem to put it across on a 
scope benefitting the advance planning. 

To make the window displays attrac 
tively representative of the wide range of 
home furnishings on sale, White's display 
department inter-changed thoughts and sug 
gestions with the interior decorating staff, 
who had as their particular assignment the 
creation of a series of 12 model rooms on 
the furniture floor. The result of this close 
collaboration on the part of these two im 
portant store sections was a window dis- 
play picture that harmonized completely 
with the interior settings 

Faced with the problem of fitting furni 
ture groups into a rather modest-sized series 





of windows, Gosling employed the pleasing 





factors of coziness and liveability rather 
than bulk display to correlate the hom« 
furnishings. While the very large windows 
were turned into model room settings oft 
full size and = splendor, the medium to 
smaller size windows suggested important 
corners or sections of the home 
Wooden strips simulating sash and case 
were installed across the plate glass 
front of each window. Curtains formed a 
friendly u as they spread across. the 
top and down the sides of each display 
Shoppers seemed to have the feeling that 
were looking right into a cozy home 
settings had a lived-in look, too, for 
were books casually placed upon 


and racks there were 


heerful lighted lamps, there were partially 


sed 


While isn always possible to put 


at tual sales racked up by Food 


ish iVs 


furniture windows of R. H 
in amazing, proven success 
And the facts and figures 
merchandising staff, not the 
Phousands of dollars wort! 
a direct result of 
rs walked int 
ask for things 
Mail orders 

stated items which saw the previous store high in play in the windows and its complete t! 

windows the di furniture volume about doubled, was < with the interior decorations and the s 


tributed to thre excellent quality ot the dis vivertisineg on the subject 








Ls $e <a 


5 sna ahaa east 2 
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Now You Can Scrap Your Fire Hazard Leg Forms 
NEW! 
GENUINE LUCITE — 


TRANSPARENT 
LEG FORMS 











1 acite, the Queen of Plastics is the ideal 
material for leg forms because it is fire 
resistant ... picks up light from all sources 
. .. gives ultimate beauty to the hosiery 


displayed. 


These genuine Lucite leg forms, with 
their new-design. lovely bases are made in 
an exceptionally graceful contour. Very. 


very durable! 


Yet they cost but little more than other 


plastic forms. 


Available in full length and knee-length 
as illustrated. Write for full information. 


Inquiries solicited from jobbers and syndicates 





THALL PLASTIC ENGINEERING CO. 


155 CHAMBERS STREET REctor 2-8769 NEW YORK 7, N. Y. 
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—A partial view of the crowd of more than 100 which attended the meeting. . . . Right, R. C. Kash addressing the group— 


PADI Holds Banner Meeting 


By EDWARD S. ARKOW 
Arkow-Lewis Associates, Philadelphia 























ELI over 100 members and guests play from the retail and = manutacturing 

of the Philadelphia Associated Dis standpoints. His address was most inspir 

play Industries attended the first fall ing and every member and guest. present 
meeting of the association in the Jefferson was noticeably impressed and heartily ap 
room of the Hotel Adelphia the evening o1 — preciative of his enlightening remarks an | 
October 21. Included in the group were 27 — ideas 


i . a ps =i 
displaymen trom the city leading retal Kash particularly stressed the importance 


stores, invited for the special occasion of research to put display on a comparabl 
Guest speaker of the evening was R. | basis with newspaper, magazine, radio and 
Kash, editor of DISPLAY WORLD, who other forms of advertising which have es 
liscussed the national display picture in tablished circulation and result) statistics 
general, the need tor display research, and He pointed out that the National Associa 

articular part of Philadelphia in’ dis tion of Display Industries is) the logical 


reanization to sponsor such research, anl 
—The executive board of the PADI. Standing urged Philadelphia members ot the NADI 
left to right, Arthur Weinberg; Irving Segall; to present a research program to the na 
Simon Casper, treasurer; Vincent Schaeffer, tional association when it meets in New 
vice-president; R. C. Kash, editor, DISPLAY york City during December Market Week 
WORLD; Edward Wagenfeld, president; Max Kash also spoke of the extreme need for a 
Bogaev; William Campbell. . . . Seated, oi 
William Lovett; Miriam Weiss, secretary; Shi 
Edward S. Arkow. . . . At the extreme right is 
President Edward Wagenfield at the micro tuamionr wes seiaiian 
phone, while at the lower right is Edward men and women who would know how a 
Arkow— f 


statfed display school where practica 
lisplay, as well as theory, could be taught 
h 


enough to turn out 





Continued on bad >| 
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Some Good ‘Things 
are happening with 
DAVE STARKMAN 


in Sunny California 


1947 DISPLAY WORLD 























TROPICAL THEMES galore are available in settings and materials 
that have never been done before. When you see them... you'll be 
urging to Tahiti yourself. 


TYPICALLY CALIFORNIA is still top SALES APPEAL. Dis- 
tinctly original designs in amazing new materials are on the way from 


our studios . . . Display CALIFORNIA, and sell more. 


Our new PAPIER MACHE stops us for words. There's just nothing 
little or small about it... It’s truly GIGANTIC and SPECT AC- 
ULAR. Ingenious period design such as ‘““GAY NINETIES,” will 
set eye-stopping atmosphere. 


Our friends insisted we had cashed in our chips of Genius with our 
famous MIRROR FINISH CREATIONS . . . but, NOW... we 
have a Foliage development that is realism itself... yet, think of it, 
it is virtually indestructible! Watch for the special announcement 
about this. 


AND WE’VE MOVED to a lovely, new building . . . something 
Mh & to boast of these days... It’s handy to everything here in 
Los Angeles . . . just off Sunset on Santa Monica Blvd. When 
you attend Southern California's Second Annual DISPLAY 


MARKET MONTH... the Welcome Mat is out. 


alld 




















4426 SANTA MONICA BOULEVARD 











rf 


LOS ANGELES 27, CALIFORNIA 











Our NEW YORK Showroom 
HOTEL NEW YORKER 


ROOM 649 


During December Market Week 





Be sure to drop in and say ‘‘Hello’” in New 
York and see what we are raving about. 


DAVE STARKMAN 


Display 


EBSTI-R defines a layman 


rotessional ian,” but we ma 


Pp 
Iso say that % I l I anys 


ion 
Piven 


lavman ar as some 


protession 1s 


nature 
Low 


specialized job Ol a different 
With this as a 


concluded a 


other 


is concerned basis, 


recently very intel 


enthal’s 
effective involving 


from a display 


experiment 


standpoint—solicit 


ing window display ideas from the very 


who make up our window audience 


a displayman in the 


pt ople 
Probably th is not 


world whe been besieged by lay 


criticism and suggestions 


men wit! re 
work Usually 
| 


DNeCCause 


“improvements” in his 
contributions are welcome 
] 


Irequent 
othe 


detached viewpoint \ turns 
} 


idea of real merit. On the hand, most 


layman's so-« illed display 


| 
impractical 


of the inspira 


tions are trom an 
standpoint 


| 
il dl 





execution 


DISPLAY WORLD 


NOVEMBER, 1947 


ontest For Customers 


By CLAUDE JACKSON 
Lowenthal's, Inc., Lexington, Ky. 


duct a 
fur coat to be 
best idea for a window display. 
radio broad- 


contest in Lexington, with a $500 


awarded the person sub- 
mitting the 
We announced the 
casts, newspaper and 
entry blanks passed out to shoppers in the 
And how the 

' 


nl Eventually there 


contest by 
advertising, through 
store returns came trooping 
were several hundred 
of them. 
“What's your 
answered by the 
Irom 


was the bast 

entrants, 
written 
thought 


idea 2” ques- 


tion to be and 
simple 


thes 


their replhes ranged 


descriptions of the display 


—This display was designed by one of Lowen- 
thal's customers and won first prize—a _ fur 
coat valued at $500—in a city-wide contest 
in which several hundred display ideas were 
entered. Note the perspective effect of the 
awning with the continuation painted on the 
background, and also the foreshortened tally- 
board. The theme of the display was, of 
course, a dog show— 


would be effective right up to highly sk 
drawings in full color; one entry was « 
in three-dimensional model style. No 
was barred from the contest except Loy 
thal’s employees and their families. Even 
professional displaymen were eligible, since 
they fell into the category of our interested 
public and were potential fur customers of 
our store. 
The only which the 


over the 


advantage we tound 


more professional entrants had 
amateur designers was their ability to show 
their ideas could be executed, whereas 
could 


However, 


how 


the amateurs only suggest and de- 
since it was the 
primarily, it 

how we c 


three im- 


scribe an idea. 


basic idea which we wanted 


was up to us to figure out 
adapt any suggestion 
partial would 
impractical it might prove to be from 


installation 


which the 


judges select, regardless ( 
how 
a display construction and 
standpoint. 


[Continued on page 1461 
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( FUNCTIONAL DISPLAY MANNEQUINS 


ay iq . ae 
Me VW LPLOLINS 














y sk i Sy ‘ 
Vas done 1 P 2 
No one ge REN 4 *Reg. App. U.S. Pat. Of a-part or together ...a complete display 
] OoWen- )\ va x — 
i | cn bess } . . . 
le, since — : For the Price of 2 Mannequins — Get a Storeful of Displays ! 
nterested Pan 
) ‘rs OT > . . 
anhes - ie: Piece by Piece, 2 MULTI-QUINS* can model AT ONE TIME: 
hich the us eae 
ver the 4 x J co Hat « Hair-Ornaments « Earrings * a Necklace * Bracelets 
i show a Watch « Gloves * Handkerchiefs * a Scarf * a Bathing Suit 
al de. \ a Girdle * a Bra « 4 Different Shoes and/or Stockings+or 
was the some other combination more suitable to your needs. 
larily, it 
ve could Together .. . they can assume almost any position... standing, 


wee sitting on a chair or the floor, reclining, kneeling, bending, 
en Ae etc.... truly flexible models to meet your every display need. 


be from 
tallation 


Try MULTI-QUINS* in Your Store Now! 
You'll save space, time, money, work and tempers! 














: MANHAT Mi\\\ MAN \} | | \\\ Inquire TODAY about MULTI-QUINS* 
re I | | J INC., mfrs. Write for name of distributor nearest you 


119 Prince Street, New York 12, N.Y. * GRamercy 3-3868 _ 
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From Copenhagen 


Representative of the better displays to be found in Copenhagen are those seen 
here. While each window has a definite touch of Europe about it, this is perhaps 
most noticeable where the geometrical unit arrangement of smaller articles appears 
at the upper left and left center. 

This first display is from Crome & Goldschmidt, where Georg W. Pedersen is 
display director, and was used on the occasion of Maurice Chevalier’s visit to the city. 

\t the upper center is a window by Gunnar Merland, who is in charge of display 
for Messen. Cotton coats, popular in Copenhagen, and caps are the merchandise 
featured before a small shop drawn on the background. 

\lso from Crome & Goldschmidt is the corset display at the upper right. Light 
floors and backgrounds are characteristic of most Copenhagen display, due to the 
restrictions on lighting. A bearskin rug is on the floor, French chairs are used, 
and the mirror arrangement is a familiar display trick to show both front and_ back. 

The display at the immediate left 1s by C. Christensen, for Daells Varehus, under 
the direction of A. Mortensen. Price tags are in the form of large raindrops. sus- 
pended from each umbrella. A wallboard cloud is suspended at the upper right rear, 
with strings stretched from it to simulate rain. 

At the lower left is a window trom Magasin du Nord, where KF. A. Wittke is 
display director. This is the second largest window in the world, it is said (the 
largest: Sears, Roebuck & Co., Baltimore). Twine is stretched tight from ceiling to 
floor, with tufts affixed to each length at regular intervals. 

For a display of corsets at Crome & Goldschmidt, Georg Pedersen used light 
green figures with abstract heads from which sprang clusters of willow branches 

The final display is for men’s wear, done by A. Jahnke for Havermann’s Magasin 
Phe background is of corrugated display paper, against which appears floral designs 
done in paper sculpture 
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More's Drecina Palm 
will do marvels in creating an atmosphere of 


TROPICAL LANGUOR 
Even AMID WINTER SLUSH and SNOW 


OUR DRECINA 
PALM TREE SG | 


3 Heads in light green with 


ae \ Mey — * ae 
perhaps . Sie. < we, A VSL BEE brown trunk, $35.00. Tallest 
ppears— | 7 A ea =~. eT f head is six feet high. 


ersen 1s 
the city. 

display 
shandise 


Light A f : lie ose FLEXIBLE YUCCA 


to the 


Ane: Siew Fe Ue ORIN | FENCE Y 18 


id back. S 
, under P , : a “4 

PS sus- ; ‘ : J : ’ ‘. % 6 ft. long $12.00. 
ht rear, 3 

‘ittke is 
id (the 
‘iling to 


‘ light pehge im. Aa | : toe riz [ee BEAD STICK 
sae eae, , AL = Be ia.» Bis 

lagasin | ~ TL ob pe ee STICK-UPS G 17 

designs * i i - 

Pastel shades with green 
foliated stems, $9.00 dozen. 


REL a, 


CYPRESS NATURAL 


(In foreground). $3.00 lb. 


natural gray or $4.00 lb. 


MOR. 


dyed green. 


REMEMBER. ... “If it’s tropical, we have it!” 


More Displays Medford, One. 
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—This is a general view of the sales area 
showing the two-level sales table with sus- 
pended drawer units below. Four modular 
cabinets on the rear wall contain the entire 
sample line. The three-paneled "Arrow re- 
lated selling display is set away from the 
wall on concealed pins. Walls are gray and 
olive green with white draperies.— 


OBERT HELLER Associates Inc 
New York = § Cit 


firm identified with creative design 


industrial design 


work for some ot the country’s leading 
mpanies, has just completed a thorough- 
ing modernization plan for dealer met 
handise presentation for Cluett, Peabody & 
Co This plan is tl ~ more than 
six months ot intensive research into. the 
company’s selling and distributing methods 
by the Robert Heller organization, with the 
assistance of Cluett, Peabody's sales pro 


motion and advertising departments 


Phe plan is being thoroughly tested this 


Better 


DISPLAY WORLD 





By HILDA KASSELL 
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Shirt Presentation 


tall and if proved successful will be adopted 
for national use by the well-known. shirt 
company's selling organization during the 
coming year. It is in two principal parts; 
first, the production of a specially engin- 
eered salesroom unit designed to simplify 
and speed the showing ot the “Arrow” line 
of men’s shirts, ties and accessory groups; 
and second, a revolutionary presentation 
system designed as the ultimate in dealer 
appeal and salesmen’s efficiency. 

Cluett, Peabody's Boston salesroom has 
been completely redesigned and rebuilt as 
the test showroom unit. The transforma- 
tion trom a conventional  office-building 
room into a smart modern working unit, 
planned for function and clean-cut appear- 
ance, Is indicative of the scope of the con- 
ception behind this project. The planning 
of this showroom has been developed around 
a basic modular unit size—ll by 16 inches 

which research disclosed to be most suit- 
able for all “Arrow” prepacked and factory- 
folded merchandise. Multiples of this unit 
size are used in the instances of large 
packaged groups 

\ 12-foot center table on tubular legs, 
with storage drawers placed the entire 
length on the salesman’s side, is divided 
into two sections, one of which has a 
raised, tilted, fabric-covered top for the 
effective showing of samples and = swatch 
cards. The other seetion, conventionally 
flat, is for writing and for the ranging of 
selected samples and merchandise groups. 
\gainst the wall directly behind the table, 
and instantly accessible to the salesman, 
stand four modular cabinet units. These 

[Continued on page 137 


—View of the sales area looking into the re 

ception space through revolving screens. Note 

that these screens display an even dozer 

shirts, each being suspended in a_ plastic 

pocket. All wood is natural-finish American 
walnut— 
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Mannequins by Sehnittinann 





American beauty. . . Magnificently interpreted 
by Prof. Sacha S. Schnittmann, Sc. poe Francine Clark Schnittmann, Sc. 
...an exquisite blending of youthful American vitality and the classic 
femininity of the New look. One of a new series of twelve figures to 


be produced as mannequins under the sculptors’ direct supervision 


Mannequins by Schnittmann 
HOUSE OF SASCHEL 


Authorized Distributors 
C. Barrango Co. * 579 Market St., San Francisco 5, Calif. 
Sylvestri Art Mfg. Co. * 710 Washington Blvd., Chicago 8, Ill 
Saschel, Inc. * 46 Vandeventer PI., St. Louis 8, Mo 
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MANNEQUINS BY 
SCHNITTMANN 
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Wendel To Celebrate 
75th Birthday 


Charlie Wendel, one of the few remaining 
celebrate 


November 27 


grand old men of display,” wall 
birthday on 


sevent hittl 


— Charlie Wendel — 


Hle as one of the few living men who 
display work before the 


WOT e engarved Mm 


turn otf century, back in the davs_ ot 


made ot 
ability to 


cheeseclot drapes and_= fixtures 


} 


shipping oxes, and when the 


drape yard-goods into the semblance of a 


gown Was a necessary 
the displayman’s art. 
who was 


\ contemporary of “Jim” Berg, 


accident a few weeks 

Arthur Fraser and 
Wendel was for 
Hudson 
retirement a 
display 


killed in an automobile 

Charlie Morton, 
Herman Frankenthal, 
vears display director for the J. L 
Detroit, until his 
few vears ago He still attends 
club display conventions 
whenever possible 
he had 


mat 
Company, 
meetings and 


During his 
to do with display 


active caree! 


much organiza 


tions, and 25 years ago was convention 


when the International Association 


Men held its 


director 


of Display annual meeting in 
Detroit 
keor thre 


past few vears Wendl has mad 


1016 Northeast Third 


aude rdale, Fla 


his home at street, 


Fort | 


St. Louis Guild Meets 
In Veiled Prophet Den 


\ most unusual meeting of the St. Louts 
Display Guild held in October in’ the 
famous Den of the Veiled) Prophet Phi 
Veiled Prophet parade and ball, 
cially 
Is almost as 
New 
this vear depicted “Days of the 
as Washington's birthday, E 
Christmas, and the like 
floats are housed in the 
down to the flat 
built, and work begins 


Was 


which offi 
social season in St. Louts, 
Mardi 

ornate 


Year,’ 


Thanks 


Opens thy 
Garas oft 
floats 
such 


famous as the 


Orleans Twenty-two 


aster, 


eiving, Following 


the parade the Den, 


where they are torn cars 


upon which the Vv are 


on the coming year’s theme 


Some hundred members of the Guild and 


accomplishment. of 


their escorted though the Den 
and inspected the giant papier mache figures 
on the floats. Before the inspection, mem- 
bers of the floats 
Louis’ new Ri 


Wives WETe 


which constructs the 
at St. 


crew 
were guests at dinner 
room, 

Lewis Hoell, of 
Company, 1s 
Phe Monsanto Chemical 
November meeting; he will show sound pic 


and talk on “Plastics in Display.” 


American Fixture & Mig 
presenting a representative ot 


Company at. the 


tures 
"Luxor'’ Line Announced 

By Display Marketers 
Marketers, Inc., 227 South Fittl 
release 


Display 
Philadelphia 6, 
“Luxor” line of 


street, announces the 
ot the 


Photographs of the 


display fixtures 


diversified units are 
available on request 

adop 
repro- 
actual 


The firm has also made known the 
new type of photographic 
“Photalogs” 


company’s products can 


tion of a 
duction termed whereby 
photographs of the 
be supplied at a fraction of the former cost 
Manufacturers and jobbers can obtain addi 
tional address givell 


information trom. the 


above 


No Club Meeting 
For Chicago 


Due to the 
programs, the 


burden of Christmas displa) 
November meeting of the Chi 
cago Display Club was cancelled. Arrat 
made, according 
president, for the 

also tor the regi 


ments are now being 
Les Barotsky, 
Christmas party and 


monthly meeting in December 
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LINES TO SPRING eoeeee 







































COMPOSED DURING A BLEACHED 

CORNFLAKE SNOWSTORM .. . TO 
BE SUNG TO THE SOFT ACCOMPANIMENT 
OF THE CUTAWL 






























SPRING is inevitable 


SPRING is rabbits with extremely 
refined habits 


SPRING is snails with flittered 
tails and ferns out of great 
big wonderful urns 


SPRING is customers with big cigars 


SPRING is not owls, squirrels, slates 
nor twelve foot pencils which we hates 


SPRING is sweetness and light with a 
gypsy band playing hearts and flowers 
while customers buy Valentines 


SPRING, by a strange coincidence, 
also means tropic nights - 
—— northern lights 


the Den 


alan SPRING is generally damp and dreary 
nn, mem- but our mind is never weary what 
the — with mushrooms, pussy-willows, 

ne Se and millinery heads 

e & Mig 

tative ot SPRING means modern heads with holes 
Bets in them (to some people) but to 


ay.” us that's just places to build 
nests in, though we're not robins 


SPRING is a personal conviction that 
ith Fiitl all display directors have to feel 
c renee the day after Christmas 


fixtures 
nits are 
SPRING means our wonderful ideas for 
he adop selling washing machines, Dache 
c hats, girdles, or baseball bats 


r actual 
ucts Can : 
ner cost SPRING is lilacs and lambs and lettuce 
—— and the time to commune with nature 

‘ at 


display 
the | hi 
\rrange- 
‘ding 


o 


o 





slar 
idl 


8 WEST 40TH STREET NEW YORK CITY 
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( 


existence | 


rgest 
low 


Its 


howrooms 


illustration, 


] 


erected 


W FE 


ation at 


permits 


t 


present 


lt 


ngland Decorators’ Supply 


which in its 12 years ot 


mpalhy, 
grown into one the 


las 


this industry, 1s now 1n its 


122 


1 
Home 


irms in 
Kingston street, Boston 
the 
manutacturing 
decorative 


is greatly 


bor the 


company hi 
facilities 
spec lalties, 
ot 


n of its 
lat gC 


set 


display items, a series 
and a modern shipping up 
handling many orders the 


recelve d 
the first 


about 


he exterior 1s seen in 


at the upper 


the main showroom < 


right 
be 


rooms oO 


while 


all seen 


the largest I 


IS) OFM 
having 15 modern display windows 
display 


to show suggested 


within 

% the various materials an 
The 1 
and pale vellow, with a 


tile Modern 


owroon 


finishes 
flool 


con 


display oom 1s 


furniture 


to the manutacturing 
1.500 bins have been pro 
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vided in order to take care of actual stock 


carried. 
The 


ot 


display shop occupies 20,000 
floor space, and under the 
t Jim Murray, with 20 individuals 
making up his shop crew. This section 
the business is equipped with modern wood- 
circular 
and the 
background 

The art, 
departments 
Old- 
well 


square 
man- 


1S 


treet 


agement ¢ 
ot 


working machinery, band saws, 
saws, drills, lathes, 
John Hinsch 


construction 


planers, like. 
charge ot 


installation. 


is in 
and 

mechanical 
“Sonny” 


mache and 
under the direction 
Morey handles 


Bob 
window interiol 


papier 
are ot 
ham design, as 
and layouts for 


Stamping 


doing 


as 


shop construction. and die ma- 


chinery tor embossing and cutting all types 
ot base metal decorations 1s provided, and 
headed by Belliti 


1s 


this department Jack 


—Views of the exterior, showroom, part of the 
construction department, and the fabrics dis- 
play room are seen here. At the right is 
Nymen M. Leibson, head of New England 
Decorators’ Supply Company— 
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Mever Magerer has charge of the fabrics 
department, a partial view of which is seen 


at the this division of the 


lower right; 
[Continued on page 134 
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“RIGID - Grip” 


THE FIRST PRACTICAL 
AND MOST USEFUL 
PLASTIC DISPLAY IDEA 
EVER INVENTED 


“Rigid-Grip” plastic ele- 
vation units hold glass 
firmly and securely under 
all conditions. Clamping 
device allows for glass 
thickness variation. Illus- 
tration at left shows en- 
tire unit lifted by one 


support. 


DISTRIBUTORS 
WANTED 


Territories open for aggressive sales outlets to sell 


this extremely versatile display building set. Prac- 
tical. rigid glass and plastic display can be built for 
windows. counters, ledges. cases and other counter 
use. ““Rigid-Grip™ is a display creation that every 
display man has been waiting for. 


ALL RIGHTS RESERVED 


Write or Wire Today for Information 


MANCHESTER PLASTIC. core 


4059 CHOUTEAU AVE. ST. LOUIS 10, MO. 
a 


A Name to Watch in Plastics 








Title Registered U. S. Patent Office 
Combined with 
MERCHANTS RECORD & SHOW WINDOW 
Issued on the Fifteenth of Every Month by 


THE DISPLAY PUBLISHING COMPANY 
Cincinnati, Ohio 


H.-C. MENEFEE, President, 
NATHAN SIiLVERBLATT, Manager, 
R. C. KASH, Editor. 


‘OUR PLATFORM 
1. The Promotion of Display. 


More Display Cooperation by Manufac- 
turer and Merchant. 


. Advancement of the Display Business. 
4. Practical Service to ‘the Display Profession 
and industry. 
Greater Appreciation of Display s Power in 
~. Merchandising. : 
fo haat Indepandence of Our Scitirial. 
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Invention Should Help 
Display Research 


One of the objections erie consis 


tently to thought of display research 


has been that there is too pil ot oa 


element to allow for in) computing 
that 


human rror on 


human 


there 1s too much chance ot 


results 
estimating who shall be 
attracted by the dis 


sp nds 


considered as being 


play, how much time an individual 


looking at a display, and so on 


It seems now that this objection Can be 
Mvention 
\dvertising 


Cire? 


eliminated with the aid otf an 
Louisville 
Club recently by Norman F. Giradot, 
Visual Laboratory. and 
Brown, Seagram Distillers 
New tecl Involving the use ot 
romics are 


Called the 


described betore thre 


tor of the Fugen 


Corpora 
niques 
thre basis ot the device 
“Tempozonimeter,” 


hine measures” sustained interest 


and hence 1s particularly adaptable 


play research where this factor is of utmost 


; 
importance by substituting a mechanical 


device for the human research worker. tl 


latter element is done away with entirel 


invented jointly 


Hl. Scotield, 


Phe Fempozonimeter Was 
by Eugene Brown and Dt 
issistant l i len Seagram 
Distillers Ce ration ased on the prin 
absorbed 


ciple that micro-waves at both 


ind reflected by the body. th ni; 
} Its pre 


radat tv pr 


sent form consists ot a dis 


Wave transmitter and 


has been 


receive! Its use thus fat 


t public reaction to labels, advertise 


ments, and packages, but could easily be 


extended to include tull size displays \s 
Brown betore the 
whatever is to be tested 


When a 


Iron 


explained by Giradot and 
advertising club, 

placed in the 
passerby stops to look at it, the 


the transmitter to the 


display Cant 
Tavs 


recelver are Inter 
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much as is the case with the familiar 
openers. The interrup- 
tion is recorded automatically and charted 
by the machine. The charts tell exactly 
how many people stopped before the display 
look at the item within, how long 
how near the display case 


rupted, 


“electric-eve” door 


case to 
they 
the \ 
each such record. 

No mention was made of the 
would be 


looked at 
approached, and the time of day for 
cost of each 


machine, how it serviced, or 


factors which would be of 
interest to any organization 
display research program. But 
to think that with this 
not be too difficult 
Tempo- 
attrac- 
device at least 
element, 
and thus give value to 
the final results obtained in display research. 


several other 
considering a 
wide -spread 
it seems reasonable 
starter, it should 
to work out a method whereby the 
could be used to test the 
display. The 
human 
accuracy and 


as d 


zonimetet 
tion power of 
error 


would eliminate the 


more 


Dramatic Element Present 
In New Display 
Drama is usually 
graphed displays produced for 
Ehret 
using 


litho- 
national ad- 
Company, 

units in 


missing from 
vertisers, but Brewing 

Brooklyn, is window 
which drama is combined with humor. 


now 
Con- 
side-cards, 
taking 
while 
a bull man 
has retained his grip on a basket of lunch, 
which a bottle is falling. The 
sign board bears the name of the 
Stanley, illustrator 
animal studies, did the 


sisting of a center piece and 
the display 


refuge on top ot a 


shows a young couple 


hasty sign board, 


paws the ground below; the 


from beer 
beer 
who 1s noted 


painting 


Frederic 
tor his 


Visual Front Installed 
By Fort Wayne Store 


Newly remodeled and with a visual front, 
Golden's held open-house for 
Fort Wayne last 
cludes two floors, a mezzanine and a 
goods All 


windows, are ot 


residents of 
month The store in- 
base- 
fixtures, in- 


ment for sporting 


cluding those used in_ the 


bleached oak. Display windows have sunken 
colored carpets. 
foot-light 
finished in a 


with 


floors covered with = rose 
Window 


Permanent 
medium tan, 


lighting follows lines 


backgrounds are 
supplemented seml-per- 


manent backgrounds which are changed at 


regular intervals and as merchandise re 
quires 


Paul 


play 


Revere Switt, winner of many dis 


contests, 1s 11) charges ot display for 


thre store 


Porter's Guild Galleries 
Use Color Deftly 


The decorator’s studio at the 
the 1948 Guild Galleries ot 
Wts., 
metal walls and hickory 

chalk-white 
exciting Guild 
public 


entrance ot 
Porte r Ss. Racine 
uses the unusual combination of gun 
brown carpet with 
chest as a perfect foil tor the 
(ralleries 


short 


were 
time 


colors. The 


opened for Inspection a 


ALY 


Phe tovyer repeats the chalk-white in its 


high curved 
ceiling \ 


smoky 


wall, and has an olive green 
stands be- 
Soft (still 
accents the 


chest 


geranium-red chest 
mirror 


lighting 


antique 
indirect 
unusual Feika wall sconces above the 


1OTe a 


chalk-white ) 
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In the first room of the Guild, chalk. 
white walls are used with olive green Sonata 
carpeting and an olive green ceiling. Only 
color is used—cardinal red—on 
sectional and the com- 
fortable chairs and ottoman; a lustrous 
Cordovan finish accents the Widdicomb 
chest and tables. Tortoise shell pictures and 
bird prints, especially created tor the Guild 
by Feika, adorn the walls while unusual 
chalk-white lamps, designed by Silvestri, 
melt into the wall color. 

Next is a modern dining room with the 
ceiling wallpaper in Katzenbach’s new Guild 
plaid in warm gray, yellow, and chartreuse, 
A Widdicomb bisque dining room group with 
geranium-red chairs accents the setting. 

A bedroom-sitting room combination with 
traditional mahogany in- 
four-cushion sota. The 
used are warm gray, azure blue, 
red, and primrose yellow. 

A French Provincial bedroom 
subtly trimmed in silver against teal-blue 
walls with soft warm gray accents in the 
draperies and bedspread, and = with rich 
cardinal red in the antique look- 


one accent 


the luxurious sofa 


an ultra-smart 
colors 
cardinal 


cludes a 


group is 


touches of 
ing lamps. 

In the dining room is a dining room group 
with satinwood inlay, by Johnson, in a 
setting of rich hickory brown and geranium- 
red with billiard green chairs. Hickory 
brown painted walls and hickory brown 
Cassandra carpeting match pertectly. 

The last room has a primrose yellow sec- 
tional sofa, white lamé cocktail chairs, and 
a pair of lounge chairs and draperies made 
up of Goodall’s seashell mohair 


R. A. Norton Dies 
Of Heart Attack 


R. A. Norton, head of Norton 
pieces, 119 West 24th street, New 
City, died November 8 following a_ heart 
attack suffered a few days earlier. While 
formerly engaged in the lithographic and 
animated display field several years ago, he 
had concentrated for some time past on the 
floral returning 
a tew with — the 
plastic tulips and 
reproductions 


Center- 


York 


production ot centerpieces, 
to display 
introduction of 
other remarkably 
Norton had 
his company 
design and production of point-of-sale dis- 
issue 


months ago 
orchids, 
realistic 
announced that 
engage in the 


only recently 


was also to 
as reported elsewhere in this 


plays, 
future will be conducted 


The business in 
by his son 


Cole To Travel 
For Timely 
Alfred Cole has 


Inc., 453 Broome 


rejoined Timely Service 
street, New York City, as 
His territory is New 


West Virginia, 


sales representative 
York state, 
and Ohio 


Pennsylvania, 


—, 





— 





Don’t forget — send in your news 
items about all happenings in the dis- 
play field: births, deaths, marriages, 
changes of position, anything pertain- 
ing to display or displaymen any- 
where. 
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SAMSON 
CARD HOLDERS 
SOLD ONLY 


BY 
FREN-ZEE 


PRICES FOR SAMSON SALESMAKER CARD HOLDER 


RIGID 
BASE SIZE 
4” 
a 
5" 


CAT. NO 
FZ 527 


FZ 711 
FZ 1114 


FRAME SIZE 
5'2 x 7 
7 x Vil 
TE x U4 


EXTENSIBLE 
EXTENSION SIZE 
6-12 or 12-24 $27.18 doz. 
6-12 or 12-24 34.89 “” 
6-12 or 12-24 41.25 “ 


CAT. NO FRAME SIZE BASE SIZE 


FZX 527 5'2 x 7 4” 
FZX 711 7x11 5’ 
FZX 1114 11 x 14 Ss 
Available in Cast Flat Base (A) or 
as illustrated. 
PRICES FOR SYNDICATE 
CAT. NO FRAME SIZE 
FZS 3252 342 x 52 
FZS 527 5% x7 
FZS 711 7x11 
FZS 1114 11 x 14 


Made with flat stamped steel Bases with spring steel stem. 


ORDER DIRECT BY MAIL OR FROM 


FIRIEIN 


Meader % 


a 























STORE EQUIPMENT AND FIXTURE COMPANY 


STEM SIZE 


OVERALL HEIGHT 





TE DELIVERY FOR YEAR 
SALES STIMULATION! 





PRICE 


$23.25 doz. 
25.89 “ 
34.43 “’ 


9” 
2" 
15” 


PRICE 


Cast Round Base (B) 


CARD HOLDER 
PRICE 


$10.80 doz. 
13.50 ” 
18.60 ” 
22.35 “ 





10” 
i" 
15” 
19” 


OUR AUTHORIZED FREN-ZEE ASSOCIATE 


=/L\E\E 





Write for your copy of 
FREN-ZEE FACTS 
The Friendly Display News Digest 


D | 
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new display ideas 


HOTEL NEW YO 
ROOM 625 








ROOM 625 


Our New 


Catalog 
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Shows Our Entire New Line 
WRITE FOR YOUR COPY 


= NOW! 











HURLOCK’S 


Here again with 


HURLOCK 


See our many new and outstanding display items 
and accessories during 


SPRING 
MARKET WEEK 


HOTEL NEW YORKER 
DECEMBER 7-12 


Spring and Summer 


RKER 





123 E. BALTIMORE AVE. 
LANSDOWNE, PA. 





\" 


| 
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Winners Chosen In 
Millinery Week Contest 


Winners chosen from 288 displays entered 


| in the National Winter Millinery Week 


window contest have been announced by the 
Millinery Fashion Bureau. At luncheon in 
the Oak room ot the Ritz-Carlton, New 
York City, on November 3, judges awarded 
the first prize of $100 to W. W. Rowley, 
The Emporium, San Francisco. 

Second prize, $50, went to J. B. Hammond, 
George Innes Company, Wichita, and third 
prize, $25, to E. F. Parrett, John Taylor's, 
Kansas City. Fourth prize, $25, went to 
Neil R. Myers, Alden’s-Gebhardt Gushard, 
Decatur, III. 

Special mention was also given to dis- 
plays entered by Frank D. Behrens, The 
Alms & Doepke Company, Cincinnati; 
Wallace Coons, City of Paris, San Fran- 
cisco; J. W. Creasy, S. H. Heironimus 
Company, Roanoke, Va.; J. W. Nugent, 
Madigan’s, Chicago; Harriet Fallman, 
Power’s Department Store, Lewistown, 
Mont.; John M. Henderson, Baldwin's, Dur- 
ham, N. C.; William T. Isaac, Lane Bryant, 
Baltimore; A. T. Kalasky, The Falk Mer- 
cantile Company, Boise, Idaho; Herbert 
Reader, Worth, Inc., Hartford, Conn.; T. J. 
Stedman, Dewey Candle, Everett, Wash.; 
Frank Vermilye, Maison Blanche, New 
Orleans; Fred Wassall, Walker's, Wichita, 
and Lou Weisbrook, S. W. Anderson Com- 
pany, Owensboro, Ky. 

Judges were Estelle Harburger of Fashion 
Ads, Lester Gaba, display consultant, and 
Morris Welch, display director of Associated 
Merchandising Corporation, as well as Mary 
Kelley, director of the Millinery Fashion 
Bureau. Displays were judged on fashion 
newsworthiness and authority, good taste in 
presentation, and display technique and im- 
agination. 

In selecting the first prize winner, the 
judges considered Rowley’s entry outstand- 
ing in its presentation of millinery as 
related to fashion of the moment. They 
commented upon the great variety of inter- 
pretation among the entries and awarded 
second prize to Hammond because his dis- 
play effectively brought the prospective cus- 
tomer into the picture at the moment of 
decision, in a natural setting without dis- 
tortion. The third prize entry, by Parrett, 
was overwhelming in impact, with a spread 
of 14 shadow-boxes that emphasized the 
merchandise with direct simplicity. Myers’ 
fourth prize display was cited for imagina- 
tion and charm. 


Change Of Duties 
For Pace, Ward's 

T. N. Pace is now in charge of field dis- 
play supervision for Montgomery Ward & 
Co., Chicago. He was formerly general 
assistant to John Chord, display director, 
in which position he is succeeded by 


C. Kirk 


Strassburg Leaves 
Lord & Taylor 

Jack Strassburg has resigned as assistant 
window display director for Lord & Taylor, 
New York City, it is announced. He had 
been with the store for about a year. His 
future plans are unknown. 
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NEW YORK CITY 


DECEMBER 


Market Week 


VALENTINE e SPRING 
EASTER e SUMMER 
SOUTHERN PROMOTIONS 


Visit our New York showroom! 
500 Fifth Ave. Bldg. (lower level) 
Corner of 5th Ave. and 42nd St. 





GENERAL DISPLAY 


MANUFACTURERS OF ARTIFICIAL FLOWERS AND DISPLAY DECORATIONS 


140 WEST FOURTH STREET 
CINCINNATI 2, OHIO 


500 FIFTH AVENUE 
NEW YORK 18, N. Y. 
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Read what an “old timer” says 
about this famous school 


Dear Mr. Petty: 

I have been in the field of silk screen 
processing for fifteen years and, after 
discharge from the service, was eager 
to take a refresher course in my chosen 
vocation. 

I spent four months trying to find 
someone to show me some of the latest 
improvements, but with no success until 
I saw your advertisement. As a result, 
I enrolled in your school and enjoyed 
every day of my stay. 

The Petty School is the only one of 
its kind in the world. You have shown 
me improvements in silk screen proc- 
essing that are years ahead of the field 
Now that I am in business for myself 
again, I am going places! 

Thank you for showing me that 
“Nothing Takes The Place Of Quality.’’ 
That motto is indeed the keynote of 
my work. 

(Signed) Name on request. 


« 


If you are an ‘‘old timer’? who would 
like to take a refresher course and 
step ahead in the field ... or an inex- 
perienced ‘‘youngster’’ looking for a 
lifetime opportunity that pays well 
. . . learn more about this famous 
school. Training is practical, interest- 
ing work—not just theory from 
books. Tuition is very reasonable, 
and comfortable living quarters are 
provided for every student. To get all 
the facts about this profitable train- 
ing, sign and mail coupon below. 


"itil Gin dss 


>, FULLY ACCREDITED 
! UNDER G. I. 
BILL OF RIGHTS 


SILK SCREEN 
PROCESS 


SCHOOL 


Post Office Box 114, Effingham, Illinois. 
Please send me complete information 
about your school, without cost or 


obligation. 


Check here if qualified under G.I. 
Bill of Rights 


Name 
Address 


State 
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“Jim” Berg 


NOVEMBER, |3% 


Killed 


In Auto Accident 


J. “JIM” Berg, one of the nation’s 
FE best known display personalities, 
* died October 12, a few days after 
being in an near 
Council Bluffs, Still active in the 
field) although than 75 old, 
Berg was sales representative for the New 
York City Nat Inc., at the 
time of his death. 
During than 60 
display, Berg held 


automobile accident 
lowa 
more years 


firm of Siegel, 
service in 
a number of retail posi- 
time president of the 
\ssociation of Display Men, 
Women’s Auxiliary of the 
IADM, more recently was a_ sales 
representative for different display 
His tall, robust figure had been a familiar 
sight at display conventions for many years. 
“Jim” was born on July 9, 1872, 
and the display profession at the 
age of 16 with the Trade Palace, La Crosse, 
Wis., in 1888. His duties included feeding, 
currying driving the delivery horses, 
errands, wrapping bundles, and 
washing windows. Seeing him at work one 
day at the last-named task, the store man- 
ager asked him to try his hand with the 
next display. 


The 


More years’ 
was at 
International 
the 
and 


tions, one 


organized 


firms. 


Berg 


entered 


and 
running 


had a permanent back 
ground of netting,” Berg = said 
later. “Each window had a gas jet which 
was lighted in the evening and turned out 
the store closed. Fixtures for gen- 
eral display did not exist except in the 
form of a promising pile of barrels, crates 
and boxes 

“My first display was a combination win- 
featuring percales and men’s 
penders. The percales were laid in folded 
yard lengths on three sides of a packing 
box that had been placed in the middle of 
the To this was added a sprink- 
ling of miscellaneous items from the notion 
department. The men’s were 
hung from a barrel hoop covered with 
cheesecloth At ot 4 inches nails 
were driven into the hoop and the ‘galluses’ 
fastened to The whole 
suspended trom the gas fixture.” 

His salary with the Trade Palace was $3 
“later 

We 


one 


windows 
mosquito 


when 


dow sus- 


window. 
suspenders 
intervals 


were these was 


a week, although Berg recalled that 


I was given a 33-1/3 per cent raise. 


also developed some ‘fixtures’ such as 
with 
side of the 
parallel 
placed 
strips, 
and 


consisting of two uprights 
placed at 


connected 


SaWw-arms, 
window 
iron 


either and 
rods on 
T-stands 
millinery 
boxes oO! 


1 
1Ong 


with 


which the clothing was 


were made from wooden 


stands from broom handles, 


different sizes and heights served as ped 


no de Cora 
the 
was at the end 


estals and plateaus. There were 


tions at all in those davs, and only 


time we 1 natural props 


1 


the ! pumpkins, cornstalks, and 


autumn | Kor Christmas we used 


cotton hy; ting, heesecloth and powders | 
1 ica. 
In 1889 Fargo, N. D., as 


stern 


Chicago and the 


went to 
displayman Ta} \ \ M 
lett tor 


Companys 


Pwo Vears latel \¢ 


—E. J. "Jim" Berg — 
Neike 


Englewood Bargain Block at 52nd 
street and Halsted. Here he had 12 win- 
dows with which to work, but it was the 
custom of the store to place packing boxes 
on the sidewalk during the day in order to 
the merchandise. Berg recalled that 
it was the practice of The Boston Store, on 
State street, to do the same. 

Shortly after going to Chicago, Berg be- 
came advance agent with the Great British 
Circus, after which he became manager oi 
the Southerland Players, was with the Paris 
Annex at the World’s Fair in Chicago in 
1893, in 1894 was connected with the “Forty- 
Nine Mining Camp” during the mid-winter 
fair in San Francisco, and brought the 
“Camp” to Chicago for 1895. During these 
years he also acted as a display free-lance 
and installed several hundred displays for 
Siegel & Rothschild’s, and The 
Fair Store, all of Chicago. 

He then went with Jake Wickrom’s 
Winona, Minn., in 1896, returning to Chi- 
the next rejoin Siegel & 
Cooper. Three later he helped re- 
model the Store, Duluth, ther 
spent two years The Chicago 
Des Moines next stop, where he 
remained for with Harris 
Kmery Company, then on to T. A. Chapmat 
Company, Milwaukee three years, an 
in 1914 he took over display at 
Nash Company, Omaha, where he 
1925. 


show 


Cor per, 


cago year to 

years 

Block 
with 
his 


Glass 
Fair, 
was 

seven vears 
for 
Burgess 
ploved until 
During the last few 
much 


vears Ol 


century, Berg was interested 11 


for a national display organization 
formed in Chicago 1 
National Associat! 


lrimmers—the forerunner 
page 1232] 


was ultimately 
under the 


Window 


name ot 


[Continued o9 








it 


k at 52nd 
id 12 win- 
it was the 
king boxes 
n order to 
called that 


1 Store, on 


, Berg be- 
eat British 
lanager Ol 
1 the Paris 
‘hicago in 
he “Forty- 
nid-winter 
ought the 
ring these 
free-lance 
splays for 
and The 


Vickrom’s 
g to Chi- 
Siegel & 
1elped re- 
uth, ther 
Chicago 
where he 
h Harris 
Chapmat 
ears, and 
Burgess 
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ZLARIA 


INVITES YOU TO SEE A NEW SPRING 
LINE OF TECHNIQUES AND DISPLAY 
FANTASIES IN ROOMS 740-741, THE 
HOTEL NEW YORKER, DURING DISPLAY 
MARKET WEEK. 


ZARIA DISPLAYS, 404 SIXTH AVE., NEW YORK CITY 1! 








WALL Tybee 
BOARD 


ARE AGAIN AVAILABLE IN 
QUANTITY ORDERS 


Full tubes come in the following standard lengths only. For orders 

less than $5.00 there is an additional handling charge. 
Diameter I" 2" 3" 4" 6" 8" 10" 12" 14" 16%" 22 
Lengths 

3 ft.. .$.25 $ .40 $ .60 $ .80 $1.00 $1.50 $2.50 $3.00 $3.50 $4.00 $7.50 
4% ft.. 35 60 .90 1.20 1.50 2.25 3.75 4.50 5.25 6.00 11.25 
6 ft... 45 .75 1.20 1.60 2.00 3.00 5.00 6.00 7.00 8.00 15.00 
9 ft... .70 1.15 1.80 2.40 3.00 4.50 7.50 9.00 10.50 12.00 22.50 
12 ft... .90 1.50 2.40 3.20 4.00 6.00 10.00 12.00 14.00 16.00 30.00 


Use Half Tubes For Backgrounds And General Display 
Cut in half lengthwise tubes 2" to 6", 35¢c—8" to 16%", 50c. 
All Prices F. O. B. Cleveland 


We can assist you in other display problems and materials. 
Write us or see your nearest dealer. 


MUTUAL DISPLAY MFG. CO. 











1101 POWER AVENUE CLEVELAND 14, OHIO 













<™ Eneore! Eneoret 
Repeating 


fast Years 








SOLID COLORS « GENUINE METALLIC HOOKS 


“ORDER NOW While Stocks Are Complete 


2%’ Diameter Our good fortune and yours! After 
$12.00 Gross ast year’s spectacular demand, we 
set the wheels in motion for a 1947 
2%‘ Diameter repeat. Now stocks are on hand for 
_ $15.00 Gross immediate delivery of these smart 
and gay metallic glass balls for your _ 
2%" Diameter Christmas display at these low | 
$18.00 Gross prices. Don’t delay. Order today. 





COLORS .. Royal Purple Orchid 
Surprise Pink Emerald Green Turquoise 
Shocking Cerise Midnight Blue Coronet Red 


Chartreuse Silver Glow 


Natural Gold 





GLITTERING METALLIC LUSTROUS SATIN 
FOIL PAPERS RIBBONS 


26" Width FOR DISPLAY 
COLORS .. GIFT WRAPPING 


¢ Surprise Pink * Shocking Cerise .3 % 100 yd. Bolt . $3.50 
¢Chartreuse ¢ Natural Gold 
¢ Turquoise ¢ Emerald Green 
* Coronet Red * Midnight Blue No. 10" 50 yd. Bolt . $3.50 
¢Silver Glow elce Blue 
¢ Fuchsia * Baby Blue 


Xe 100 yd. Bolt . $4.50 


No. 40 27%" 50 yd. Bolt $5.75 
No. 120 4" 50 yd. Bolt $8.50 


All colors available, including 
hues that harmonize and match 
with the metallic foil papers and 
metallic balls. 


io yd. Rolls . a « Seo 
100 yd. Rolls . . . $18.00 


REAM ROLLS 
ic 


(Prices on Request) all 


Art R. Cohen Company 


MODERN DISPLAY EQUIPMENT 
810 PENN AVENUE, PITTSBURGH 22, PA. 


‘ Ss ; : co Sk he jee Soe ‘ me RES a SEES : * 











eek 





NOVEMBER, 1947 





We Can Make 
Last-Minute 
DELIVERY! 


CHRISTMAS 
METALLIC 
BALLS 


All Pastel Shades 
All Sizes 


METALLIC 
FOIL PAPERS 
SATIN RIBBONS 


We have been making 100% 
delivery on all orders — a 
unique record in the face of 
scarcity. There is still a good 
supply on hand, and your last 
minute orders can be filled. 
Immediate shipment by air 
express or railway express. 


See Our Page Ad 
Go Opposite 


ART R. COHEN 
COMPANY 


810 Penn Ave. 
Pittsburgh 22, Pa. 











| 
| 
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California Group Plans 
Taking Shape 

Preliminary indications point to a highly 
successful Display Market next January in 
Los Angeles when 19 of the city’s display 
firms present in their individual showrooms 
“the exciting displays of tomorrow.” 

These firms have joined together into a 
permanent organization to be known as 
“Southern California Display Industries.” 
So successful was their first January market 
month in 1947 that they decided to make it 
into an annual event. 

An open invitation is extended to display- 
men and women, merchandising executives, 
and store owners throughout the country to 
come to “Sunny California” in January. 

A special week of activities will begin 
January 19 when outstanding Los Angeles 
stores will feature all-California windows 
to illustrate effectively the way in which 
Californians take advantage of California 
displays to promote California merchandise. 

Suren B. Holmes, president of the South- 
ern California Display Club, states that his 
organization will cooperate fully with the 
Display Market. All club members are 
arranging special window displays during 
the Market. “Visitors will enjoy seeing the 
many new stores — The May Company- 
Crenshaw, Bullock’s-Pasadena, and others 
that have been recently constructed and 
will be open for inspection,” promises 
Holmes. 

A dinner dance and other entertainment 
will be offered visitors, it is said. Elected 
to assist Chairman Fred Tabery were: Leo 
Weyman, secretary, and Harry A. Silvers, 
chairman of the first Los Angeles Display 
Market, heading the executive board com- 
posed of Al Halverson, Richard Fitzgerald 
and Emil Corsillo. 

Four New Displays 
For Westinghouse 

Four new point-of-sale displays for the 
Westinghouse radio dealer's floor or win- 
dow are now available through Westing- 
house distributors. These colorful dealer 
aids have a direct tie-in with national ad- 
vertising in Life, Saturday Evening Post 
and Collier's. 

One display features a full-size “Rain- 
bow” dial that lights up in color at the 
same time the full color rainbow flashes on 
and off. Another shows a real family fire- 
side scene in full color, with the figures 
die-cut in full relief against a_ three- 
dimensional room setting; the 30 by 47-inch 
display features six radio-phonographs. 

The outstanding performance of the 
“Electronic Feather” is illustrated in an- 
other unit, with a turntable showing the 
tone arm in operation. Still another display 
shows Santa Claus delivering radios, to 
suggest the extra significance of these in- 
struments for gifts. 


Glove Display 
Prize Offered 


A top prize of a $100 government bond 
is offered in conjunction with National 
American Knit Glove Week for the best 
display on this subject during November 
17-22. Full details can be had from Claire 
A. Wolff, 4810 Empire State building, New 
York City. 


| 





| 


| 
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CRESCENT 
Qual 
BOARDS 






SURFACE 


SATIN 
FINISH 





QUiICc 
DRYING 


NON-BLEED 
ING 
BRILLIANT COLORS 





LAMINATED MIDDLE 


- 


IMPRINTED LINING 
FOR POSITIVE 
IDENTIFICATION 


a product of 


Cuicaco CarpBoarp Co, 
670 W. WASHINGTON BLVD.CHICAGO 


































No. 783-SMALL HEART. Rich _ red 
lacquer heart with gold baroque scroll 
decor . white organdy edging 

9’ glass shelf ... white base highlighted 
in gold se, 2 =z te & Y’. 
Set of two $12.95 









































No. 779-HEART & ARROW EASEL. 
Brilliant red heart with gold baroque 
appliques and arrows ... white organdy 
ruffle . 9” glass shelf ... size 34” x 


18” x 9” $9.95 





No. 780-VALENTINE CARTS. White 
lacquer Cupid’s cart with gold baroque 
scroll decor... rich gold arrow handles 

. red heart wheel size 3” x 12” 
x 9”. Set of two $12.95 


USSG cnc etescinteo— 


DISPLAY DESIGNERS AND MANUFACTURERS 
Portsmouth, Ohio 
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Sales Force Expanded 
By Tri-Allied 


Large sales increases during the past year 


have made it necessary for Tri-Allied Cre- 
ative Displays, 200 North Pearl street, 
Baltimore 1, to add the following salesmen 
to the firm’s staff: 

\l A. Smith, covering 
Mills, the Southeast; 
North-Central 


the Southwest; 
Howard Rust, 
states; George Lenard, 
England and the State of New York, 
\l Hudson, the South-Central territory. 
entire Tri-Allied sales. staff its 
trip on November 10 with a com- 
new of units, fixtures and 


John 
the 
New 
and 
The 
spring 
pletely 
terials 


began 


line ma- 


Norton Centerpieces, Inc., 
Enters Point-Of-Sale Field 
\ new 


formed 


house has 
ot Norto1 ) 


firm has long 


point-of-sale display 
under the 
Ithough the 


fabrication 


beer name 
Inc. 'a 


plastic 


Cente rpleces, 
and decora- 
The 


manutacture 


1 


tive accessory manutacture 


company 


Otters conc design and 


ption, 


product display and is equipped to 


tor ally 
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plastic, wood, glass, 


produce 
and wood combination point-of-sale display 
or display fixtures. 

Of special interest to manufacturers w! 


or cardboa 


flower tie-ins with 


employ their nation 
advertising campaigns are Norton’s “( 
lando” plastic flower reproductions. Thes 


exceptionally realistic and 
reproductions. 
Robert A. Norton, 


gaged in the 


manufactured 


are perman 
president, 
lithographic 
animated 
Vincent 
production engineer ; 


formerly 
business ai 
H¢ 
Longo, designer ai 
William Sprengle, \ 
was with Merit Displays since his discharge: 


displays. 


assisted by 


from the army, and Margaret Pharr, who 
spent many years in photographic illustra- 
tion. The firm is located at 119 West 24th 
street, New York City. 








Don’t forget—send in your news 
items about all happenings in the 
display field: births, deaths, marriages, 
changes of position, anything pertain- 
ing to display or displaymen anywhere. 











TRADE PERSONALITIES no. 57 


by Tony Brinker 














Panren HIS FIRGT SIGN WITH A 
GOOSE QUILL FEATHER AT THE AGE 
OF SX. WHEN HE WAS 13 HE WORK- 
ED FOR HIS COUSIN IN N.CAROLINA 
WHERE WE LEARNED THE TECHNIQUE 
OF JUDGING THE QUALITIES OF RAW 
FURS. IN 1900 HE WAS EMPLOYED 
BY A DEPARTMENT STORE IN BALTI- 
MORE AS CARD WRITER. IT WAS THEN 
HE DECIDED TO MAKE THE SIGN 
BUSINESS HIS CAREER. OPENED 
ASIGN BUGINESS IN 1906 UNDER 
THE TRADE NAME, BECKER SIGN 
COMPANY. IN (920 HE ADDED SIGN 
MATERIALS... CHANGED THE FIRMS 
NAME TO BECKER SIGN & SUPPLY 
CO. LATER PUT IN COMPLETE LINES 
OF SIGN SUPPLIES AND DISCONTINUED 
THE SIGN SHOP. 


SOHAK 
BECKER SIGN & SUPPLY 
COMPANY 

BALTIMORE, MD. 


WINDOW DISPLAY MATERIALS. SOMETIME IN THE 
FUTURE THE FIRM NAME WILL BE CHANGED To ONG 
MORE APPROPRIATE TO THE DISPLAY LINES. HIS TWO 
SONS ARE ASSOCIATED WITH HIM IN THE BUSINESS. 
His HOBBIES ARE WOOD CARVING, THE OPERA DEEP 
SEA FISHING, AND HELPING THOSE ‘wo SEEK ADVICE 
ON SugUECTS PERTAINING TO SIGN Sr ART PAINTING. 
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Get the Facts 


about the GREGGORY LINE of 
4x 8-ft. DISPLAY PANELS 


All 1/8 and 3/16-in. thick, solid fibre laminated boards 


STRIPED BEVY BOARD 


A heavyweight paneling that can be formed without framework. 








Board bends along each embossing stripe to form columns, 
dividers, etc. And it has a white laminated surface that re- 
quires no further finishing. 


BLOCK BEVY BOARD 


Achieve the popular glass block effect. Heavily embossed 





design creates a third-dimensional effect of shadows and high- 
lights. Bends easily along embossings to form dozens of neces- 
sary display props. 


CURVO WALLBOARD 


Budget tight? Don't let that stop you from remodeling your 





windows—plan with Curvo Wallboard. Here is an economy- 
priced, construction-type bent board with pre-formed permanent 





curves. 
28-PLY CURVO 
No framework necessary for this board . . . has permanently 


formed curves and a beautiful walnut woodgrain or white 
laminated surface. Ready-to-use, no painting necessary. 


\\ 28-PLY FLEXIT 









Need a board that can step into the picture on a moment's 
notice? Flexit is a board that can be rapidly formed into 


Cs aaa 
q dozens of display shapes. And after forming, the curves stay in! 


Write today for our 12-page catalog fully describing each of these outstanding 
display boards. Samples showing weight and finish are available on request. 


8 nc. CHICAGO 16, ILL. | [72 ure 
Ne 
b. 








foe BISPLAT 
ead CONSTRGCTION 









GREGGORY, INC., Dept. 1 ve + STRIPED SEVY seage | 
DISPLAYMEN: 2929 S. Wabash Ave., Chicago 16, Ill. eee T 
. Please esnd me your 1|2-page illustrated catalog describing 
your family of 5 new display and construction boards. 


The Greggory catalog is ae | 


Name 


yours, free on request. J Address 
City Zone State 











> COBTO Waiiseags 








» 38-PLT FRERIT 
























ART is where you 
find it. Red Barn 
Art Studio, manu- 
facturers of display 
items. Claude D. 
Adams & Co., of 
New Canaan, Con- 
necticut. Next Sta- 
tion to Heaven. 


New York City 


Showing 
































To: 


Jobbers of Fabrics 


During MARKET WEEK visit us in 


New York. We carry a complete 


line of: 
@ Tinsel Fabrics 
@ Nets 
@ Velvets 
@ Display Scrims 


@ Tarletanes 


@ Sparkle Fabrics 


Catalog on Request 


Special Discounts to Large Users 


ASSOCIATED sos sssn, 
FABRICS GO,“ *” 
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The Gay Mood In Lettering 


By STEPHEN X. McMAHON 


N last month's issue we discussed the 
Babe mood in lettering. Now let us 

dwell on an entirely different but oftimes 
equally important mood for the cardwriter 
to capture in his lettering. 

There are many articles of merchandise 
that can more readily be sold by using a 
gay mood. Toys, childrens’ play frocks 
and suits, games, sporting goods, novelties, 
party accessories and favors, knicknacks and 
so on, all find a kindred spirit in this type 


| of lettering 


Our potential market of course helps us 
in deciding where and when to use these 
odd and yet pleasing alphabets. 


Children love these types as they uncon- 


ff 
wl O 


. C/m “9 O 
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sciously remind them of their first love in 
literature, the comic strip—and comic mag- 
azine. Gay lettering has been used for so 
long in comics that it has come to mean 
joviality in the mind of most of us; chil- 
dren are not alone in being affected by this 
mood in lettering. Most of us are relieved 
temporarily from our everyday cares by the 
appearance of the gay mood in the window 
display. 

Making a tie-in between the showcard and 
the window display has, I believe, been a 
greatly neglected art. Many times an other- 
wise beautifully executed display is marred 
by a mediocre showcard—mediocre in the 
fact that it does not tie in with the entire 
picture. 
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2 | A DREAM WORLD of 
“S| Gabuleus Disnlay Materials 


* to mean 
us; chil- 
ed by this 


= ee ROOMS 520 and 52I 


1e window 


veard and | Hotel New Yorker - Dec. 7th to 12th Inclusive - N.A.D.I. Market Week 


e, been a 
an other- 


is marred The Largest and Only COMPLETE Showing of 


he enti ALL the Newest NON - INFLAMMABLE 


Glass Fiber Decoratives Anywhere in America 


tion — glass fibers in so many different forms, you never dreamed possible. Of course, 
there is Spun Glass — softer and silkier than ever — in an endless selection of colors. 
See VITRONET — the only truly fireproof netting ever made of sparkling glass fibers. 


e Never before have you seen anything like this! An array that staggers the imagina- 


@) See DREAM PUFF — the new 3-Dimensional glass fiber material that is the talk of the 

country. See ELASTIC FAB — the glass fiber material that stretches. See GLASS 

O CLOTH — woven of wondrous glass threads — in white and radiantly beautiful 
." colors. See - see - see — a host of other materials ready to stimulate your Display 





Program for all of next year, and then some. 


m7 Your Last Minute Christmas and New Year's Display Needs Shipped Same 
(> Dav Your Order Is Received. aa 


We Have Huge Stocks Of All Items Always On Hand. 


RADIANT GLASS FIBERS CO. 


208 EAST 27TH STREET NEW YORK 16, N. Y. TELEPHONE LEXINGTON 2-1932 








CARDBOARD 


OF ALL 


DESCRIPTIONS 


28 x 44 — 40 x 60 — 14 Ply 
28 x 44 — 40 x 60 — 25 Ply 
28 x 44 — 40 x 60 — 28 Ply 


14 PLY 28 x 44 
COLORED SHOWCARD 


EASELS 


All Sizes 
e 


4 Sided Hand Made 


DECKLE EDGE PAPER 


for window scrolls, etc. 
in 6 colors 


MURRAY TOLL 


6224 PASCHALL AVE. 
PHILADELPHIA 42, PA. 











STORE DIRECTORY 
IN NATURAL WOODS 


with interchangeable slides easily read at 
a distance. 


~~ WOMENS COATS — 
BUR COATS oa 
@ WOMENS DRESSES 








SHOES 


sp 


WOMENS 
4 COTTON DRESSES 
@ LINGERIE 

~ HOSIERY 
FLOOR COVERING & 
MUSIC DEPARTMENT 

















In natural woods—Walnut, Oak 


and Prima Vera. 


INTERIOR 
STORE SIGNS 


Dispray Crart 


963 LAKE DRIVE S.E. GRAND RAPIDS 6 MICH. 


Maple, 


WOOD 
LETTERS 
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Reader's Digest Prediction 
Comes True For Display 

Back in 1945 Digest printed a 
condensation of an article that ran origin- 
under the title of “New 
Things Coming in Textiles.” In the article 
it was explained how the Chicopee Manu- 


Reader's 


ally in’ Forbes 


facturing Corporation had developed a 
method of making non-woven 
was predicted that when pro- 
stepped up 
a variety of cloths made so 


the \ 


revolutionary 
cloth and it 
duction had been sufficiently 
would be 
that 
when soiled. 
This 
the events leading up to the 


there 


cheaply could be thrown away 
reached, and 
marketing of 
For about 6,000 
advent of this 
cloth 


spinning and 


stage has now. been 


the product are interesting. 


vears betore the fabric- 


making process, made in) much 


was 
the same way—by weaving, 
which took much time and money But the 
new method cuts out spinning and weaving 
Webs of aligned fibre 


web 


come. off 


altogethe 
machines in aside Several 


othe. to 


xt the lap is run 


id over each form a 


through rollers 


erprinted with a liquid plastic that 
fabric. 
shows Leigh Allen, dis 


R. H. Macy & Co, New 


some of the hrst rolls 


place, forming 


, examining 
\ material to he placed ou thre 
market, under the 
(Crown-Mark 


44th street, of the same CIty. 


“Ravone Zt it by 


hname ol 
Paper Corporation, 155) East 
\llen expressed 
as interested in the quality 


himselt appeal 


ANCE fabric as well as its low cost 


it can he disposed Ot alter one 


appreciable expense involve 


—Left to right, R. C. Kash, editor of DISPLAY 
WORLD, Leigh Allen, display director for 
R. H. Macy & Co., and James V. McNichol, 
vice-president of Crown-Mark Paper Corpora- 
tion, discussing the qualities of the new non- 
woven pure rayon fabric mentioned above— 
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He also commented favorably on the wide 
range of colors available and the fact that 
the material can be draped, pleated and 
puffed and is flameproof. 

Any textile fibre is adaptable to the 
cess described above, but Crown- Mark c!] 
rayon because of its wide adaptability for 
purposes. Further information on 
available from the company 


display 
“Rayoneze” is 
on request. 


Haecker Kept Busy 
As Speaker 


During the months Carl VY, 
Haecker, assistant sales promotion manager 
for W. T. Grant Company, New York City, 
has addressed retail and 
management groups with display as his pri- 

Included following: 
Sales Management Conference, 
Worcester Sales Group, 
New England Sales Con- 


retailers, 


past few 


numerous sales 


mary topic. were the 
Tri-State 
Davenport, Iowa; 
Worcester, Mass.; 
ference of sales 
National 


Chicago; 


executives and 
\ssociation of Suggestion 
National Retail Dry 
Chicago; the Point-of- 
New York 


Sales [Executives 


Boston; 
Svstems, 
(goods Association, 
\dvertising Institute, 


New York 


Purchase 
City, and. the 
(lub 


The last-named group presented 


Haecker 


with a trophy for distinguished service 


Combined attendance at the various meet- 


ings amounted to more 


o than 6,000 persons 


Display Demonstrates 
Electric Blanket 


that demonstrates 


“Electronic” 


\ new display 


Simmons blanket as it 
tual operation has been developed by The 
Guild, New York City, for The 


Company. .\ 


Display 
plastic 


Simmons transparent 


footboard features selling copy, and_ the 


control cabinet ts small 


shelf 


supporte | On a 


COREE LIE IL 





| Mahager 
fork ( ity, 
and sales 
s his pri- 
ollowing: 
onference, 
‘Ss Group, 
ales ( on- 


retailers, 





= 2 yout 
mt WITH MACHINES 

AND HANDS 
ca COOK 


The resources at your command 
at COOK & MEIER, INC., are manifested in the 
EXPERT FASHIONING and HIGH STYLING of a 
QUALITY LINE that is producing an ever increasing 
demand among display men and retailers . . . TRAINED 





ugec stion 


tail Dr HANDS and MODERN MACHINES are turning NEW 


Point 


eM 4 oh TRICKS every day to give you GREATER VALUES ... 
ARTIFICIAL FLOWERS 


Our manufacturing "Know How" is ever evident in 


every unit which is created to lend INDIVIDUALITY to 


your seasonal displays. 


PAPIER MACHE 


WOOD and METAL f ae 
es th DISPLAYERS ae 


It in ac- 
by he 


for The 


tet’ NOVEL SET PIECES 
AND DISPLAY UNITS 


See for yourself how we, at 
COOK & MEIER, INC., are offering FINER QUALITY 
at LOWER PRICE — the answer to the problem which 
present day retailing is demanding. Don't miss this 


SENSATIONAL PRESENTATION during Market Week. 


a small 


Southern Wear : a December 7th to 12th. 

Valentine 

Easter = ==—S——s§-: ROOM 703-704 NEW YORKER 

eb , ALD. Cook - Eldon Keidd - Exnie H. Meier 
“ : : IN ATTENDANCE 





COOK and MEIER INC. 


159-171 NO. MICHIGAN CHICAGO |, ILL. 
Fone: ANdover 2662 
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COUNTED amd FOL LOY 
DISPLAY ? 


Uhals cosy with ¢ 
“FROST, EE ‘ 





@ 
a 


-* 





i. 


(2__SNO ! cy 
arm 5 oi BI 


FIREPROOF — LIGHT WEIGHT — CUTS EASILY — CLEANS EASILY [| — 


Simple as A B C to make any size or shape. U.S. Pat. No. 1890127 


\ Create dosine 





&@ 


WINDOW 
DISPLAYS 


FROSTEE DISPLAYS will stimulate interest and 
maintain the urge to buy merchandise which is on 
display while the viewer gazes with admiration 
upon the realistic Frostee Synthetic Sno setting. 
Frostee Sno is a display material that is flexible 
in its uses. The same Blocks can be used many 
times for holiday and winter merchandise dis- 
plays. Because of its adaptability to these two 
seasons, an elaborate, Frostee Sno display will 
cost you less than you think. 
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ANTIOCH, ILL. {oly 4 (om -) hele) <-w\ | om ow 4 re led 4 








R, 1947 


d 




















st and 
1 is on 
iration 
etting. 
exible 


many 
e dis- 
e two 
y will 
































NOVEMBER, 1947 


DISPLAY WORLD 





ALABAMA 
Mobile—Dunhill 
ARIZONA 
Phoenix—Arizona Window Adv. 
0. 
CALIFORNIA 


Bakersfield—American Display 
Company y 
Los Angeles—House of Aladdin, 

Maharam Fabric Corp. 
Oakland—Oakland Displays 
San Francisco—C. Barrango 

Sylvan Cohen Display _ 

Sales Paper & Supply Co. 

Herman Tunick 


San Bernardino —Jinkins Dis- 
play Adv. 
CONNECTICUT 


Bridgeport—Conlin Company 


Hartford — Twentieth Century 
Display Company 
DELAWARE 
Wilmington—Delaware Display 
Center 
GEORGIA 
Atlanta—Fulton Paper Company 
Melvin Roos 
ILLINOIS 


Chicago—Garrison-Wagner 
Adler-Jones 

Botanical Decorative Supply 
Cook & Meier 

Dann Dee Displays 
Dazian’s 
Display Products Co. 

H. R. J. Display Service 
Midwest Display Products 
United Display Service, Inc. 
\urora—Dunlap Studios 
Effingham—Kay Bee Display 
Waukegan—Matson-Naden 


INDIANA : 
Indianapolis—Display Supplies 
Muncie—R. A. Minear Display 
Co. 

Richmond — Richmond Display 
Aids 

Des Moines—Geo. Kuchara 


Sioux City—Finke Display 
service 
Mark Uhley 


KENTUCKY 
sville—Forsythe 


Supply 


Display 


MARYLAND 
timore — Baltimore 
Industries 

ker Sign Supply Co. 


MASSACHUSETTS 
ton — Dashoff Window Dis- 
play Serv. 
ne Trimming Co. 
\farcus Window Display Serv. 
England Dec. Supply Co. 
ndow Art Display Company 


Display 


ton—Plourde Display Co. 
ngfeld — Murray Window 
lisplay Service 
ster—London Display Co. 
MICHIGAN 
Display Creations 
gan Display Supply Ce 
MINNESOTA 
Johnson Display Serv 


Mineapolis—L. E. Hier 
Shur-Nuff Display Materials 
Tri-State Window Display 

Service 
St. Paul—Twin City Mannequin 
Shoppe 
Thief River Falls—Hall Display 
Service 
MISSOURI 

Kansas Citvy—Decor 
Harvey Maxwell 

St. Louis—Garrison-Wagner 
Midwest Display Equipment 
Walter Zemitzsch 

NEBRASKA 


Omaha—Oltmanns 


NEW JERSEY 
Jersey City—Harold Berens 
L. Rubenstein & Son 
Werther Displays 
Newark—Display Center Corp. 
Trim Rite Company 
NEW YORK 
Albany—Ed George Studio 
Buffalo—Bison Display Fixture 
Samuel C. Dutch 
Grossman Display Center 
Stanford Studio 
Long Island City—Majestic Cre- 
ations, Inc. 
Brooklyn—National Sawdust 
Original Salon Displays 
Staples-Smith 
New Rochelle—Salzers Displays 
Syracuse — Merriam Display 
Supply Studio 
New York City—Bonafide Dis- 
play & Decorating Co. 
Eve Bruesser Studio 
James A. Cole Co. 
L. J. Charrot Co. 
Arts & Flowers Co. 
Decorative Plant 
Display Art Service 


Display Products Co. 
Display Production Center 
Display Manufacturers Mart 
David Hamberger 


Kervan Company 
Kaufman Displays 
Texkraft Sales Co. 
Louis Schneider 
Park Lane Fabric Co. 
M. R. Weil Display Company 
Windo Art 
Oceanside,.—L. I Harter Display 
Company 
NORTH CAROLINA 


Charlotte—Southern Display 


Center 
PENNSYLVANIA 
Allentown—Rileigh Display 
Service 


Erie—Giles Display Service 
Lansdowne—W. C. Hurlock 
Wilkes-Barre—Crolly Adv. 
Agency 
Philadelphia—Advance Displays 
Arrow Decorating & Fixture 
Associated Display Service 
Free Lance Display Service 
Jos. G. Neidinger Co. 
Tos. Podgor Co. 
Pittsburgh—A & B Smith Co. 
Cappy & Co. 
Art R. Cohen 
DeWeese Display 
John G. McGurk 


Equipment 


THESE JOBBERS 


Carry Stock of 


FROSTEE FIREPROOF 
BLOCKS and FLAKES 


OHIO 
Akron—Semler Co. 
Cincinnati—Cappel 

Supply 
General Display Corp. 
Reinerman Fixture Co 


Display 


Cleveland—Advertising Display 
& Dec. 

Consolidated Display Service 
Pribil Display & Supply 


Superior Textile Company 
Wayside Display Service 
Dayton—Bert L. Daly 
Merchandise Displays 


Leroy Fryman __ : 
Madeira—Grover Display Service 
Youngstown — Kolesar’ Display 

Service 
OREGON 


Aumsville—Westwood Displays 
RHODE ISLAND 
Providence—C. C. Oakes 
SOUTH CAROLINA 
Columbia—Carolina Display Co. 
TENNESSEE 
Memphis—Wray-Williams 
Knoxville—Ed Williams 


Nashville—-Moore Display 


Service : 
Jackson—Window Display Com 
pany 


TEXAS 
Dallah—Marshall E. Moody 
Houston—L, E. Clark Display 
Service 

Austin—Harold Eichenbaum 
Displays 

San Antonio—Fox Display Com- 
pany 

Harlinger—Kings Display 
Service 

UTAH 
Salt Lake City—Uptown Display 

Company 


VIRGINIA ‘ 
Norfolk—L’n’E Display Service 
WASHINGTON 
Seattle—Champion Display Ma- 


terials 

WASHINGTON, D. C. 
Display Center, Inc. 
Modern Displays 
District Display Co. 


WEST VIRGINIA 


Charleston—Trout Displays 


WISCONSIN 
Milwaukee—Ellsworth 
wald 
Storer Displays 
Midwest Manniquins 
Service 


CANADA 


Brantford—Dominion Signs Ltd. 
Montreal—Landry & Perry 
Ottawa—Fred Gallaher & Son. 
Toronto—Bingham Display 

Supply 

E. Harris Company 

HAWAII 
Pacific Display 
Ltd. 

SOUTH AFRICA 

Johannesburg—Charles 

Company 


Green- 


Honolulu Com 


pany 


Field & 





TT 


mr < 


ostee display items. 





Ask your display jobber's salesman to show you dozens of sales stimulating 
‘inter and holiday displays for windows or interior that can be made with 
rostee Fireproof Sno. If you are located in a metropolitan city listed above, 
‘it your jobber's show rooms and get desired information about the popular 
















Bendix Announces 
Prize Winners 


A nation-wide window display contest for 
dealers of Bendix Home Appliances, Inc., 
ended October 22 with the announcement of 
winners at a meeting of the judges in the 
Savoy-Plaza hotel, New York City. The 
393 entrants, divided into four marketing 
groups, built their displays around replicas 
of the gold and silver-trimmed 1,000,000th 
Bendix automatic washer. Winners were: 

First group, Philadelphia Electric Com- 
pany, first; Electra City, Los Angeles, sec- 
ond; Chapman’s, Inc., Saginaw, Mich., third 

Second group, The Halle Brothers Com- 
pany, Cleveland, first; Wichmann Furniture 
Company, Appleton, Wis., second; C. T 
Sherer & Co., Worcester, Mass., third. 

Third group, Hecht Brothers, Baltimore, 
first; Calcasieu Lumber Company, Austin, 
Texas, second; The Hecht Company, Wash- 
ington, D. C., third. 

Fourth group, Elder & Johnston Company, 
Dayton, first; F. & R. Lazarus Company, 
Columbus, Ohio, second; Bangor Hydro- 
Electric Company, Bangor, Me., third. 

First prize in each instance was a Bendix 
automatic washer, dryer and ironer. Second 
prize was the choice of any two of these, 
and third prize the choice of any one of 
the three. Prizes went to the store display 
manager. 

The judges were Lester Moffatt, editor of 
Electrical Merchandising; Julien Elfenbein, 


editor of House Furnishings Review, and 
Robert E. McDonnell, art director of the 
Compton Advertising Agency, New York 


City. 

The contest was developed by Wilbur C. 
Jones, sales promotion manager for Bendix 
Home Appliances, Inc. Arthur Grossman, 
of Chicago, was merchandising display con- 
sultant in the contest. 


National Sew-And-Save Week, 
February 21-28 

The tenth anniversary of National Sew- 
And-Save Week will be celebrated during 
the week of February 21-28, 1948. During 
the past decade this annual nationwide pro- 
motion has been most effective in encourag- 
ing sewing in the home. 

Sponsored nationally by leading manufac- 
turers of patterns, fabrics and notions, Sew- 
And-Save Week will be observed locally by 
leading department, chain and small stores 
throughout the country. This promotion 
affords an excellent opportunity to capital- 
ize on the interest now evidenced by women 
in sewing their own fashions 
hold As in past stores 
publicizing Sew-And-Save Week to the buy- 
ing public will record a marked sales in- 
crease on patterns, fabrics and notions. To 
augment individual presentations of the 
week, display material and advertising mats 
are available, free of charge, from the 
National Needlecraft Bureau, Ine., 385 
Fifth avenue, New York City 16. 


and house- 


accessories. years, 


The annual window display contest will 
be held in conjunction with the week, and 
prizes amounting to $750 will be 
awarded for outstanding windows featuring 
fabrics, patterns and notions. 


cash 
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For 
Beautiful Holiday Displays 


GLASS TINSELS — 
add pep and eye appeal to your products. Obtainable in Silver, 


Gold, Red, Blue, Green and Black. 
DIAMOND DUST — 


will give a beautiful reproduction of real snow effects. 


CRYSTAL BEADS — 
for outdoor signs or any displays where maximum brilliancy and 
reflection is required. 


GOLD AND ALUMINUM BRONZE POWDERS — 


harmonize with any color scheme and add real value to your displays. 


ALUMINUM PASTE — 


for lettering and decorative purposes. 


WRITE FOR SAMPLES 


Edward C. Ballou Company 


6 VARICK STREET NEW YORK 13, NEW YORK 




















ATTENTION JOBBERS 


MARKET WEEK 


Dec. 7 to Dec. 12 


AT OUR SHOWROOMS 
15-17 WEST 18th ST. 


featuring 


SPRING - EASTER - TROPICAL 
DISPLAYS 


SELECT FLOWER AND DISPLAY CO. 


Manufacturers — Importers — Creators 
Over 25 Years of Display Experience 


15-17 WEST I8TH ST. NEW YORK II, N. Y. 
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| Large Display Contest 
| For Hotpoint 

Stressing the sales impact of tving 
store window and interior display “in 
package,” Hotpoint, Inc., will sponso 
nation-wide dealer Christmas display < 
test, with thousands of dollars in merc} 
dise as awards, topped by a deluxe 147 
Ford sedan. Opening Thanksgiving |) 
the contest will continue until New Y« 
and dealer awards will be based on 
| one-week display during the period. 


The company’s first postwar Christi 
promotion, the contest is part of Hotpoint's 
over-all promotional program coordinating 
local dealer display with its multi-million 
dollar national advertising campaign. Whil 
sales emphasis is placed on complete all 
electric kitchens and laundries, dealer en 
trants also may display individual kitche: 
and laundry appliances in original settings 

While dealers will be the only prize- 
winners, the Christmas promotional pro 
gram will include distributors, and company 
regional and district sales managers. In 
addition to the top national award, each 
of Hotpoint’s four sales regions will receive 
a $1,000 government “E” bond to be given 
to the dealer with the most outstanding dis- 
play in the region. Each distributor will 
receive a $100 bond to be awarded to the 
dealer with the top display in the territory 
Runners-up in distributors’ sales areas wil 
receive pen and pencil sets. 


Gold plaques will be given regional and 
district managers, and the distributor in 
whose territory the grand national prize 
winner is located. Silver plaques will be 
awarded distributor, regional and district 
manager for the grand regional award win- 
ner dealer. 
| Awards in the contest will be based on 
| originality, ingenuity, and over-all attrac- 
tiveness. They will be based on the decision 
of three judges, who will select winners 
from display photographs submitted — by 
dealers. 

While counter cards, window. streamers, 
pennants and other promotion aids will be 
made available for the contest, the dealer 
is free to set up his own display as he 
chooses. Contest deadline is January 20, 
when all photos must be submitted, and 
awards will be announced February 1. Hot- 
point’s address is 5600 West Taylor street, 
Chicago 44. 








| Furst And Ross 

| Continue Service 

| Fred Furst and S. A. Ross, of Chicago, 
associated in the display field for several 

| years, plan to continue serving their clients 

as in the past. I. K. Stevenson has severed 

his association with them. 











We invite DISPLAY WORLD read- 
ers to make frequent use of the 
Service Bureau for information on re- 
sources for all types of display mate- 
rial and equipment from air brushes 
to zebras (stuffed), or for general con- 
sultation on display problems. No 
charge is made for this service, of 
course. 














NOVE 
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Jobbers, write for details. 


NATIONAL ART STUDIOS 





BRAND NEW J!! 


EXCEPTIONAL FOR HOLIDAY DISPLAYS 


DRAPE FORMS 


Just the thing for chain stores... 


These Draper bust Forms are new and revolutionary. 
They are chip-proof . . . crack-proof and are washable. 


Beautifully finished in gun-metal metallic or papier sun tan. 


(Patent Pending) 





Can be used 


by inexperienced trimmers. Merely follow drape 


lines of form to get desired effect. 


: F.O.B. 
Chicago 


Manufacturers of Display Mannequins and Forms 


306-308 S. MARKET ST., CHICAGO 46, ILLINOIS 














Be sure to drop in to 
& Rooms 509-510, Hotel New Yorker, & 
Dec. 5th-12th next 














‘ " ; + + od ah, ¢ . Senate 
METALTONE FABRIKTON STONE WALL 


TIMBERTONE 


Pecky Cypress Squares 


on MASONITE 


Tke impressive beauty of dignified TIMBER- 
TONE Pecky Cypress design... now available 
for a lifetime of effective display uses . 
on durable hard board. 


THREE POPULAR COLORS! 


No. 1401-T.............Whitewashed 

No. 1402-T.............Ice Green 

|. ee Natural! Brown 
PRICES: 10° x 10° Squares.......... .$4.25 


Use 


DECORATIVE Co., INC. 


Note New Address: 
324 LAFAYETTE ST.. N. Y. 12, N. Y. 
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NEW YORK 


On your way to or from New 
York . . . your best bet is to 
stop in PHILADELPHIA where 


you can visit... 





BELMONT 
PRODUCTS 


DESIGNERS AND 
MANUFACTURERS OF 
ORIGINAL DISPLAY 
PRODUCTS 











Outstanding 
IN DESIGN 
PRICE 

QUALITY 


Our staff of designers has just 
completed one of the most 
outstanding spring lines in the 
annals of display history. 


BELMONT PRODUCTS INC. 


MARINE BUILDING 
DELAWARE & SOUTH STS. 
PHILADELPHIA 47, PA. 
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Point-Of-Sale Displays 
Use Novel Touches 

Among recent point-of-sale displays pro- 
Kinson-Freeman Company, Long 
Island City, for national advertisers there 
with unusual attraction power. 
One motion display designed for G. Krue- 
ger Brewing Company, Newark, is said to 
stop six times as many passersby as similar 
units which are static. This par- 
ticular display shows a blonde sweater-girl 
who waves her down while 
holding a bottle of beer in her hand. 


duced by 


are several 


window 
arm up and 


The principal animating elements consist 
of a pendulum with a coil at the lower end, 
an arc-shaped 


core of soft iron, and a 


miniature switch. A single standard-size 
dry cell battery supplies power. A flick 
of the pendulum starts the motion; the 
swinging pendulum touches the switch, 
closing the circuit, current flows from the 
battery to the coil to energize the latter, 
which is then drawn along the soft iron 
core; gravity does the rest. Current is 
used only one-twentieth of the time that 


the display is in motion—just long enough 
gravity at the start of each 
The battery-operated mechanism fits 
simple housing on the 
back of the unit. Because of this housing 


to overcome 
swing. 
into a cardboard 
mechanism can be used for a 
displays by 


feature, the 
series of moving the device 
from one to another in a matter of seconds. 
\ single battery keeps the display in mo- 
tion 24 day, if 
weeks 

Sales: of “CN,” disinfectant, 
started climbing when an eight-color display 
A sleep- 
with a 


hours a desired, for two 


household 


was installed in dealer windows. 


ing child was the central figure, 


dozing collie pup on one side and an alert 
“Help Protect 
The 


full-size collie on the other. 
your Family's Health” was the slogan. 
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statement about the display’s influence on 
sales came direct from an executive of the 
company. 

Priceless gems, Russian sables, a Moly- 
neux gown and armed guards figured jp 
the making of an eight-color window dis- 
play piece for Fox Head “400” beer. Guards 
remained discreetly out of camera range 
during the photographing process, but they 
kept their eyes on the $100,000 collection of 
matched emeralds worn by the model, on 
the sable wrap, and the gown—the [ast- 
named in the United States under $15,000 
bond. The actual setting showed the mode] 
and her escort beaming on a cold lobster 
and a tray of beer. To carry out the 
theme of luxury, sterling silver was from 
Carole Stupel’s gift shop and the beer 
glasses came from Tiffany’s. 


1 


Likewise for Fox Head “400” beer was a 
companion display piece in which a man 
a reproduction of 


beside Degas’ 


“Ballet Dancers,” holding a glass of foam- 


stood 


ing beer. 

Ingenious use of metal foils in three 
three-plane construction, gave 
warmth and realism to a back-bar valance 
designed for Calvert Distillers Corporation. 
The brilliant gold, red and green of autumn 
leaves suggested the season, with light be- 
ing reflected by the varying planes of the 
foils. Debossed leaf-veins addd a note of 
naturalness. 


colors, and 


Einson-Freeman has found that 
dicular particularly “life” 
usually are good for preferred positions and 
runs in the 


perpen- 
pieces, figures, 
long stores of dealers. The 
reason for this said to be 
a combination of attention value and modest 
demands on store space. For Florence oil 
heaters, the company vertical 
figure of a woman, full-size, holding a pla- 
card listing the merits of the heating device 


preference is 


designed a 


Send a flood of 

instant warnth 
ito hard -to-hest 
nooks.. 


sow: us 
amo SEE 


—For an interior display of electric heaters, the display department of Consolidated Edison 


Company, New York City, designed this setting under the supervision of Ray Martin, art 


director— 








NOVE! 
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»=»> GRASS LAWN <« 


54" WIDE 
*1.00 per yard 


a visit to our showrooms during Display 


Market Week. 


A rich plush grass lawn that rivals Mother | One of our many great display buys. Plan 


Nature’s own product. 





Manufactures N.Y. Display Center, Ine. cover: 


143 GRAND STREET (NEAR BROADWAY) NEW YORK 13 


JOBBER INQUIRIES INVITED 


For the protection of our jobbers we reserve the right to limit this offer to areas in which we have no immediate 


representation. 


HITTING the mark AGAIN 
with a sensational NEW LINE 
of DISPLAY FIXTURES in 


@lucite @chrome @wood 


Visit Our Showrooms During Display Market Week 








S. Sobel Display Fixture Co., Inc. 


143 GRAND STREET (NEAR BROADWAY) NEW YORK 13 




















































PENCIL 
BEAM 


«curt versen 
company 


EN CLEWOCOO , Wee: 


LAFERAIYVRE 
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Unusual Tailors’ Exhibit 
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At Saks-Fifth Avenue 


ISPLAYED in the men's windows at 
Saks-Fifth Avenue, New York City, 
recently was an unusual showing otf 
tools, manuscripts, and objects of 
Merchant 
euilds which flourished in Europe during 
thre fifteenth, 
centuries. The only trade collection of its 
vpe represents the period 1437 to 1850, and 
Was loaned to Saks-Fiith 
\Walter Neuman, F.R.G.S., who. originally 
started it in Austria. The display was the 
first showing in the United States. 
Neuman’s exhibit was shown in conjunc 


prints, 
art pertaining to the Tailors 


sixteenth, and seventeenth 


\venue by 


tion with a display of worsteds from Saks’ 
Custom Wetzel Shop. 
of the merchant tailors 1s a familiar emblem 
of the store, where the high standards of 
skilled handwork fostered by the ancient 
euilds has long been a tradition. 


The crossed SCISS¢ yrs 


The collection was divided into four sec- 
tions, and a window devoted to each. These 
were: the tailor and his tools; the tailor 
in caricature; the tailor in documents; and 
Shown were flat- 
measuring rods including one with 


the tailor and his guild. 
Irons } 
a concealed sword which was the possession 
nervous tailor at the time otf the 
Thirty Years’ war; a ruffling iron, used in 
1000; and other items 
\ustria, Holland, 


ot a 


Nurenburg around 
from France, Germany, 
and England. 

In view of the tact that tailors’ tools have 
actually changed little during the past few 
work and_ skill 


which count in turning out a superior hand- 


centuries—it is still fine 


made product—most of the exhibit was de- 
voted to 
ments 


prints, manuscripts, and parch 


\mong these were documents concerning 






the dress regulations of Charles of Spain, 
circa 1538; official hangman's attire (gray 
preferred) fer Berlin, 1738; and “OPA” 
regulations in Vienna, 1688. Caricatures by 
Rowlandson, Daumier, and Roerbeck were 
included and a sheet of early comics, called 
“Die Neue Hose,” from Bavaria. The 
earliest and, according to Neuman, most 
valuable item in the collection is a Missale 
decorated in gold and presented by a mer- 
chant tailor’s guild to the church. 
arms (particularly interesting is that of the 
bishop's tailor, with mitre and crossed scis- 


Coats of 


sors), decorated heraldic mugs, gold, silver, 
pewter and brass vessels, and a_ selection 
of Dresden figures (Chelsea, Staffordshire, 
Del Monte, and Furstenberg) formed part 
ot the exhibit. Among the latter was a 
Meissen figure of a tailor mounted on a 
goat, the original of many later copies. It 
dates trom 1740, and was made for King 
August of Saxony, who had it placed upon 
his banquet table to placate a master tailor 
who was not allowed to attend in person. 

Arrangements tor other displays of. this 
interesting and skillfully gathered collec 
tion are now being made. 





Display Company Formed 
In Indianapolis 

Q. J. McCormack, for the past 20 years 
display manager for  Morrison’s, — Inc. 
Indianapolis, has resigned that position to 
head a new firm known as the Hoosier 
Mannequin Company. 
located at 705 Massachusetts avenue. The 
firm will deal in new and renewed manne- 
quins and accessories, and will do refinish- 


Display rooms are 


ing and repairing 


NOVE 
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DESIGN 20—2 Sizes DESIGN 30—2 Sizes DESIGN 40—2 Sizes DESIGN 50—3 Sizes 


DESIGN 10—~2 Sizes 
Seafoam Green on White : Maroon on White Orange on White - . Blee on White 


«. Gold on White 
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WLS comura 
ADHESIVE BLANKS 


APPLY IDENTIFICATION AND SELLING COPY 
DIRECTLY ONTO MERCHANDISE 


Pertinent facts about the product . . . important to selling . . . can now be applied directly onto 
the Appliance in a modern, decorative, styled manner. Eliminate clumsy floor stands that inter- 
fere with traffic . . . copy brackets that are easily mixed or misplaced. Use Comura Adhesives. 


WLS COMURA ADHESIVE BLANKS go on in a jiffy . . . off as easily . . . can be 
applied to any surface . .. will not mar. Use any type of sign writer’s paint, chalk, japan, 
ink, water color or press to apply copy. Waterproof. Use over and over again. 





. . . 7 
Available in 13 Practical Sizes 
Brochure giving complete 6 Differe >of : 5 Pleasi : 
isemedin: aoe alk erie, y Di renPIRGANG sc os6 cubs ede sean. > Pleasing Colors 
sizes and applications, 


sent FREE on request. Get acquainted with this new WLS product. Send for 


Starter Set No. 200. 
38 Comura Adhesive Blanks in assorted designs and sizes 


Only $4.55 


DESIGNED, PRODUCED AND DISTRIBUTED EXCLUSIVELY BY 


W. L. STENSGAARD & ASSOCIATES, INC. 
321 N. JUSTINE ST. CHICAGO, ILLINOIS =i 


[oe le Y 











ce A i an 














NOW! In Longer Lengths and Wider Widths ! 


Transpanra 


DAZZLING SHEER - 100% FIREPROOF 
GLASS VEIL NETTING 


92 INCHES WIDE 


10 - 20 - 30 YARD ROLLS 
| Piece Lengths — No Short Ends 














For sparkling web-like effects in festooning, mass draping and those 
festive displays where you want dazzling sheerness. Permanently fire 
proof, non-irritating, absolutely safe. Can be used over and over 
again. Roll it up and it will be just as fresh and crisp the next time 
you use if. 


DISPLAY DEALERS! Write for our attractive sales proposal on 
Transpara. FREE SAMPLES AND FOLDERS. 


GLO-BRITE PRODUCTS INC. “*s.sc3r2" 


















Bates To Manufacture 


Three Handy Gadgets 


Ellsworth H. Bates, whose name has been 
a familiar one in the display profession for 
many years, has developed and plans to 
place on the market three handy gadgets 
designed to aid displaymen in their actual 
installation work. 

First on the list is a pin-cushion and 
holder—the latter consisting of a metal alloy 
bracelet shaped by machinery to fit the 
wrist; it carries the pincushion parallel to 
the wrist so that the device will fit under 
the shirt sleeve or coat. To accompany 
this, Bates has developed a special lubrica- 
tion process for pins so that they will push 
more readily into silks and tightly woven 
fabrics, and drive deeper into wood and 
wallboard without bending. The pins are 
furnished in a ready-filled pin-cushion that 
slips into the bracelet and can be readily 
removed and replaced. 

The third item is a displayman’s hammer, 
made of two different metals and having a 
transparent plastic handle. The handle is 
hollow and holds a selection of nails, tacks, 
and large bank pins. 

Bates is located at 207 North Hamilton 
street, Madison, Wis. 
Chicago Display Studio 
Changes Owners 

The former Dorothy S. Lynch Studio, 
Chicago, is now under the ownership of 
R. W. Franzen, manager of the firm until 
last July. The company specializes in man- 
nequin repair, with a staff of artists and 
craftsmen. Robert E. Zins and Stan James, 
in addition to Franzen, handle the promo- 
tional part of the business. 

A pick-up and delivery service is pro- 
vided by the Franzen Studio for Chicago 
and major cities in Illinois and Indiana, 
with one day each week being spent in 
Milwaukee. A nation-wide repair service 1s 
planned, using light weight aluminum con- 
tainers, and with loan mannequins available. 
The company has also established a depart- 
ment specializing in the design and manu- 
facture of wigs. 


Pallotta To Return 
To Rich's, Atlanta 

Frank L. Pallotta has resigned as display 
manager for I. Miller & Sons, Inc., New 
York City, and is reported to be joining 
Rich’s, Atlanta, in a similar capacity. No 
successor has been appointed at I. Miller's 
as vet. 

Heading the display department at Rich's 
will be no new experience for Pallotta, as 
he was display manager for the store for 
three years prior to joining the army engi- 
neers in 1942. He joined Miller's shortly 
aiter leaving the service. 














We invite DISPLAY WORLD read- 
ers to make frequent use of the 
Service Bureau for information on re- 
sources for all types of display mate- 
rial and equipment from air brushes 
to zebras (stuffed), or for general 
consultation on display problems. No 
charge is made for this service, of 
course. 



























Allied Display Materials, Ine. 
65 Madison Ave. 






Austen Display 
31 West 31st St. 
Bliss Display Corp 
460 West 34th St. 
Bonafide Display & Decorative Corp, 
61 West 37th St. 
Eve Brueser Studios 
22 West 38th St. 
Brunn & Bertheim 
25 Fifth Ave. 
L. J. Charrot Co. 
26 West 37th St. 
Chelix, Inc. 
361 West 58th St. 
L. A. Darling 
47 W. 34th St. 
Decorative Plant Co. 
404 West 27th St. 
Display Equipment Corp. 
: 147 W. 37th St. 
Frankel Display Fixture Co., Inc. 
77-179 Hudson St. 


General Display Corp. 
500 Fifth Ave. 


Greneker Corp. 
250 West 54th St. 





: David Hamberger 


115 West 31st St. 


A. Lutz 
3 West 18th St. 


PR. Mileo Mannequins 


7 West 36th St. 


Naegele-Horner, Inc. 
164 West 24th St. 
New Style Studio 
63 Madison Ave. 

Leo Prager 
168 West 23rd St. 
Radiant Glass Fibers Co. 
208 East 27th St. 
Scheuer Creations, Inc. 
307 West 38th St. 

Sherman-W eir, Inc. 

222 East 92nd St. 
Nat Siegel, Ine. 

39 West 37th St. 
Timbertone Decorative Co., Inc. 
15 West 24th St. 

Timely Service, Inc. 

453 Broome St. 













Zaria 
404 Sixth Ave. 






















e plus being the undisputed 
fashion center of the 
United States. 


e plus the greatest depart- 
ment stores—where display, 
both interior and windon, 


Ine. 


is at ats best. 


Cony @ plus the finest museums in 


the country. 


* plus entertainment centers 


that are unsurpassed. 


@ plus a myriad of other things 
that leap to your eye and send 
your imagination whirling — 
Ine. “ANY 

@ here in this fabulous city—it ts 
all ON DISPLAY! 


—s 


—— 


\ —— zane 2 
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TACK FASTER 


DUO-FAST 


Featuring 
FOLLOW-THRU DRIVE 
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The quality of your work is 


DUO 


FAST 


greatly determined by the 
quality of your tools. DUO- 
FAST Compression Tackers 
help you build better displays 
. .. faster. 


[puo-f 


ASK ABOUT OUR FREE 
SERVICE & PARTS POLICY 


DUO 


sy f 


FAS 


Write the 


FASTENER CORPORATION 
848 Fletcher Street 
Chicago, Illinois 
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NEW CARPETS for OLD 


Use DY-O-RUG to renew or re-color worn or 
faded carpets, overnight without removing 
from the floor. @Perfect for use with air-gun or 
re-coloring Draperies. @All colors and black. 


For complete information and sample (color 
selected should be same as in present carpet, 
or darker) write 


HELMS CHEMICAL COMPANY 


BROOK, INDIANA 
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NRDGA Announces Book 


On Research Program 

A scientific method to test how 
fully interior displays attract 
tomers and increase sales was revealed by 
the National Retail Dry Goods Association 
recently in a new book, “How to Evaluate 


Success- 


store cus- 


Display.” 

“This publication,” said 
Abrahams, manager of the NRDGA Sales 
Promotion Division, “contains the testing 
techniques created by our two-year study 
with the New York university School of 
Retailing. We conducted this study 
cause display as a retail selling force had 
no wealth of informative, technical litera- 
ture for and manufacturers, even 
though display is the one indispensable sales 
promotion medium of retailers.” 

The publication shows practices predomi- 
nating in the handling of certain types of 
women’s costume 
jewelry and infants’ dresses. Different types 
of displays were tested against each other 
on closed counter, open table, raised rack, 
counter ledge displays and mer- 
chandise in Results are indicated. 

Complete information on how any organi- 
zation can create its own display research 
program is given with suggested areas for 
testing. 

Cooperating 


Howard  P. 


be- 


stores 


merchandise—men’'s ties, 


back ot 
use. 


included Blooming- 
dale’s, W. T. Grant, Saks-Fifth Avenue, 
Shillito’s, and McCreery’s. Prof. Howard 
M. Cowee, School of Retailing, was the re- 
search director. His advisory committee 
included: Arthur See, chairman, publicity 
director, Saks-34th Street; Charles Edwards, 
New York university, School of Retailing; 
Carl V. Haecker, assistant sales promotion 
director, W. T. Grant Company; John Pearl, 
publicity director, Hearn Stores; Sid- 
ney Ring, Saks-Fiftth Avenue; Samuel Blum, 
Bloomingdale's ; Albert Bliss, Bliss Display 
Corporation; Syl C., Stix, Baer & 
Fuller; Adrian Delsman, Famous-Barr Com- 
Aubrey Maley, The Broadway De- 
Store; John Moss, Marshall Field 


stores 


Rieser, 


pany ; 
partment 
& ( Y, 





Goodall Reception Room 
Done By Tom Lee 
The stature of Goodall Inc., in 
the textile field is dramatically mirrored in 
the recently reception room of the 
main mill of Goodall-Sanford, Inc., San- 
Lee, 


ford, Me. <A Tom New 


York display consultant, the suite provides 


Fabrics, 
opened 
creation of 


a sharply contrasting background for Good- 
all fabrics in the transportation, upholstery, 
drapery and trades. A 
slate strie 
highlighted by stark white window boxes in 
which are draped characteristic products of 
Goodall Tom 
plastic, at right, 


clothing decor of 


warm walls and green floors is 


fabrics Lee’s abstracts in 
the emphasize the com- 


pany's activities in the transportation field. 





Specialty Shop Opened 
By Rothenberg 

Norman Friel, president of the New York 
Displaymen’s Club, reports that Joe Rothen- 
berg has left the display field in order to 
open his own specialty shop in the Bronx. 
He had been connected with the Sylvette 
Shop, New York City, for the past seven 
vears 


| 
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NADI 
LIST OF MEMBERS 


Abacot Displays, Inc. @ Adler-Jones Company 
@ Advance Displays @ Aladdin Fabrics @ 
Allcock Mfg. Co. @ Allied Display Materials, 
Inc. @ American Fixt. & Mfg. Co. @ Ankerum 
Mfg. Co. @ Arkow-Lewis Associates @® Arrow 
Dec. & Fixt. Co. @ Austen Display @ 
C. Barrango Co. @ Bliss Display Corp. @ 
Bonafide Disp. & Dec. Co. @ Botanical 
Decorative Supply Co. € Eve Brueser 
Studios, Inc. @ Brunn & Bertheim @ Bulkley, 
Dunton & Co. @ The Carrata Co. @ L. J 
Charrot Co., Inc. @ Chelix, Inc. @ James A. 
Cole Co. @ Columbia Display Materials Co 
@ Colonial Decorative Display Co. @ Com 
bined Industries @ Cook & Meier @ Crown 
Mark Paper Corp. 
Emil Corsillo, Inc. @ Coy, Disbrow & Co 
@ Crystal Fixture Co. @ Crystalline Plastics 
Co. @ L. A. Darling Co. @ Dazian’s, Inc 
@ Decorative Novelty Co. @ Decorative Plant 
Co. @ Dingleman-Wolff Co. @ Display Bazaar. 
Inc. @ Display Effects @ Display Equipment 
Corp. @ Display Mannequin, Inc. @ Display 
Products Co. @ Display World (Associate) @ 
Doerr and Associates @ Durable Displays. 
Inc. @ Duran Style-Rite Mannequins @ 
Everetts - Frederiksen Soper Co., Inc 
@ Facil Fabrics Co. @ Feder Industries 
Inc. @ Frankel Associates, Inc. @ Franke] 
Display Fixture Co., Ince. e Fren-Zee 
Store Equip. & Fixt. Co. @ Gardner Displays 
Co. @ Garrison-Wagner Co. @ Earl W. Gast- 
hoff Co. @ General Display Corporation @ 
General Display Studios @ Grant & Silvers, 
Inc. @ The Greneker Corp. @ Victor Haida 
Displays, Inc. @ David Hamberger. 


Halsen 
ae Be 


Mfg. Co. @ Hexco Products, Inc. @ 
Hurlock @ B. A. Jacobs Co. @ Jay 
Howe Studio, Inc. © Irving Kaley e@ 
Kaplan Products & Textiles, Inc. @ Lee 
Plastics @ London Displays @ A. Lutz @ 
Lynn Display @ Magnani Statuary Company 
@ Maharam Fabric Corp. @ Majestic Creations, 
Inc. @ Mayorga Mannequins @ Messmore & 
Damon Studio ®@MGM Displays, Inc. @ Milec 
Mannequins @ Modern Displays @ Moortgat 
Studios @ More Displays @ Mutual Disp. Mfg 
Co. @ Naegele-Horner, Inc. @ Natural Crea 
tions @ New England Dec. Supply Co. @ New 
Style Studio @ Old King Cole Displays, Inc 
@ Oltmanns. 


Leo Prager @ R-Tex Co 
Fibers Co. © Reflector 
The Reyburn Mfg. Co., Inc. 
Royal Paper Corp. @ 
@ Sales Paper & Supply Co. 
@ Schack’s, Inc. @ Scheuer Creations, Inc 
@ Shenker Displays @ Sherman Paper Pro 
ducts Corp. @ Sherman-Weir, Inc. @ Frederic 
Shipman @ Shoe Form Co. ,Inc. @ Nat Siegel, 
Inc. @ Silvestri Studios @ Silvestri Art Mfg 
Co. @ Southern Display News (Associate) @ 
Standard Fixture Co., Inc. @ Standard Cellu 
lose & Novelty Co., Inc. @ Starkman Dis 
play Center @ W. L. Stensgaard & Asso- 
ciates, Inc. @ Swivelier Co., Inc. @ Sylvania 
Electric Products, Inc. 


@ Pen Displays @ 
@ Radiant 
Hardware Corp. @ 
@ Rip Studio @ 
tave Rubner, Inc. 


Glass 


Gus 


Tabery Corp. @ Taffel Bros., Inc. @ Tally-He 
Display Studio @ Timbertone Decorative Co., 
Inc. © Timely Service Co., Inc. @ Tri-Allied 
Creative Displays @ Visual Merchandise D's 
plays, Inc. @ Jas. B. Williams, Inc. @ 
Frederic Weinberg @ Wolf & Vine @ Zaria 
e@ W. M. Zeppen-Field Studios. 


PROGRESSIVE 





MERCHANDISE 
@ @ @ PRESENTATION @ @ @ 








NOVEMBER, 1947 CBIsPLAY WwoRtsd 








Rebbit Pulls Displaymen Out of Aat! 


Sounds like a screwy headline... and it is, until you are reminded that the 
Easter Bunny wili pull Displaymen out of all corners of the country in December. 


They will converge in New York in large numbers, looking for ideas and answers 
to the many Display problems, especially in regard to early Easter (March 28) and 
the influence of the New Fashion trends on Display. 


Answers to Spring Display questions will be found in 3-dimensions and in full 
bloom at the... 


New York Display Market Week... Dec. 7 thru 12 
NEW YORKER HOTEL, NEW YORK 


Set that 1948 budget on a sound basis. Invest at least 
1/3 of your promotional dollar in DISPLAY 


your number one selling medium. 


PROGRESSIVE 


of DISPLAY INDUSTRIES 


For List of NADI members, write Nathan Silver- 
MERCHANDISE blatt, 1209 Sycamore Street, Cincinnati |, Ohio 
PRESENTATION 


NATIONAL ASSOCIATION 
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SPARKLING WHITE PLASTIC SNOW. 
PACKED IN ONE AND TWO BUSHEL 
CONTAINERS. VERMIN-PROOF, RE- 
USABLE. SPECIAL £ladctic snam 
DISPLAY PRODUCTS INCLUDE 
SNOW BALLS, BELLS, STARS, 


NUW AVAALABLE 
In blocks from \%” to 6” thick; 
from 1” to 60” in length. 
Timit 17” in width. 





2943 E. Warren Ave. 
Detroit 7. Michiaan 


a empmampmmen, | 


GOODMAN PATENT 


FLEXIBLE SLEEVE 
FORMS 












Just slip them in the coat 
sleeve and the trim is com 
plete No fussing, no stuffing, 
' lg Save to 30 minutes 

eat form Create an at 
tractive display. Sizes 36 and 

It rsed through use by 
‘ laymen every 


Patent No. 1,8 
PALAZZO SLEEVE FORM 
MANUFACTURING CO. 
34 Park Pl., New York City 7 


R459 





a ae 





® PLEASE MENTION DISPLAY WORLD WHEN 
WRITING ADVERTISERS 









DISPLAY WORLD 


DECEMBER MARKET 
TO BE BIG EVENT 


[Continued from page 61] 


of the Market Week there will be a special 
meeting of the NADI. On this date, De 
cember 6, the new managing director of the 
association will make his first report to the 
general membership. In addition, the asso- 
ciation will discuss fully the problems of 
the display field that have arisen since their 
last meeting in June of this year. 

Since every undertaking is judged by the 
results obtained it is apparent that Market 
Weeks are the finest means whereby the 
people of the display field can meet and 
exchange ideas, develop their programs and 
find solutions to questions relative to their 
business. In these gatherings either form- 
ally through meetings or informally through 
impromptu discussions, every facet of the 
industry can be considered and each person 
has a splendid opportunity to obtain up-to- 
date information on materials and ideas of 
the display field. 
been the major test in 


Comparison has always 
determining the 
value of any product or service. The records 
for creative ability and planning 
have proved that the firms exhibiting at 
this Market Week are among the best in 
the business. 

While no registration will be 
held, a directory of the exhibitors will be 
published and available at the hotel. In 
another section of this report there is a 
complete list of the exhibitors who will be 
at the Hotel New Yorker and a partial 
list of some New York firms who will hold 
open house in their show rooms. 


sound 


general 
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No account of a December Market Week 
could be complete without a_ strong id 
hearty recommendation to visit every pos- 
sible New York store so that the maximum 
benefit can be derived from the whole pre- 
sentation. At the June Market Week last 
summer the members of the NADI presented 
their ideas on Christmas promotions {or 
the 1947 season. The application of those 
ideas and other displays for the season 
which have been developed since then are 
worth the time and the effort. See the 
spring lines by all means, but do not neglect 
the ideas that you may be using in some 
degree next year. 

The following list of exhibitors at the 
New Yorker is complete as of November 3: 

Rooms 
Ankerum Manufacturing Company, 

Philadelphia 651 
Allcock Manufacturing Company, 

Ossining, New York 
Allied Display Materials, 

New York City 626 
Austen Display, New York City 528-529 
Abacot Displays, 

Bedford Hills, N. Y. 

American Fixture & Mfg. Company, 

St. Louis 503 
Adler-Jones Company, Chicago. .522-523-524 


636-637 


601-602 


Advance Displays, Philadelphia 732 
Arkow-Lewis Associates, 

Philadelphia 711-712 
Brunn & Bertheim, New York City. 552-553 


Bulkley, Dunton & Co., 
New York City 

Eve Brueser Studios, Inc., 
New York City 54] 


634-635 








—From The Aquila, Inc., newly remodeled Omaha specialty shop, comes this interesting shoe 


salon. 
up the color scheme. 


the lamp supports. 


Drapes are in tomato red, purple and egg-shell. 


Purple-gray walls, sofas in tomato red, tables in black with brass scroll supports make 
Painted doves are above the arches, and the dove motif is picked up in 


Erskine R. Lehr is The 


Aquila's display director— 
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SPRING 


- you are invited to our 


CARNIVAL 


e rooms 542-543 
e hotel new yorker 











LONDON DISPLAYS - pittsburgh, pennsylvania 








Botanical Decorative Supply 
. . "97 
Company, Chicago 733 
Combined Industries, Brooklyn 730 
James A. Cole Company, New York City .628 


Columbia Display Material 


Company, Brooklyn Soo 
Chelix, Inc., New York City 652-653 
Coy-Disbrow & Co., New York City 534 
Carrata Mannequins, Los Angeles 729 
Cook & Meier, Inc., Chicago 703-704 


Crown-Mark Paper Corporation, 
New York City 720 
Doerr & Associates, 
rtsmouth, Ohio 647-648 
Di play Marketers, Inc., Philadelphia. ..724 


L. A. Darling Company, Bronson, Mich..717 


Decorative Novelty Company, 
ew York City 527 
Dazians, Inc., New York City 549-550 
Duran’s Style-Rite, New York City 715 
| lay Bazaar, New York City 515 

rative Plant Corporation, 
York City 627 
iy Effects, Los Angeles 714 

ieman-Wolff Company, 

York City 823 


Zee Store Equipment & Fixture 
mpany, New Haven, Conn. 
le Corporation, New York City 


620-621 


605-606 


kel Associates, New York City 736 
Industries, Inc., 

w York City 738-739 

ral Display Studio, Los Angeles 716 


Gardner Displays, Pittsburgh 514 
Earl W. Gasthoff Company, 
Danville, Il. 


General Display Corporation, Cincinnati.540 


501-502 


Grant & Silvers, Inc., Los Angeles 726 
Greneker Corporation, 
New York City 


705-706 


W. C. Hurlock, Inc., Lansdowne, Pa. 625 
A. Lutz, New York City 53 


London Displays, Pittsburgh 542-543 
Lynn Display, Inc., New York City. 618-619 
The Moortgat Studios, 
Glenshaw, Pa. 
M.G.M. Displays, Inc., 


826-827-828-829 


Philadelphia, 722-723 
Magnani Mannequins, New York City... .547 
Mileo Mannequins, New York City 743 
Mayorga, Inc., New York City 622 


Majestic Creations, 

Long Island City, N. Y. 
Naegele-Horner, Inc., New York City. .5 
New Style Studios, New York City. 538-5 
Natural Creations, Inc., 


New York City 


> 
>) 
c 


9 


641-642-64. 
] 
3 


818-819-820 


Leo Prager, Inc., New York City 608 
Pen Displays, Philadelphia 742 
Rip Studio, New York City 508 


Radiant Glass Fibers Company, 
New York City 


Royal Paper Corporation, 


520-521 


New York City 617 
Reyburn Manufacturing Company, 
Royersford, Pa. 701 


Silvestri Studio, Hollywood 638-639 
Sylvania Electric Products, Inc., 

New York City 646 
532-533 


Swivelier Company, Inc., New York City 650 


Schack’s, Inc., Chicago 


Scheuer Creations, Inc., 

New York City 632-633 
Frederic Shipman, New York City 616 
Sherman-Weir, Inc., New York City .727-728 
W. L. Stensgaard & Associates, 

Chicago 611-612-614-615 
Shenker Displays, Inc., 

New York City 718-719 


Sherman Paper Products Corporation, 


Newton Upper Falls, Mass. 604 
Dave Starkman Display Center, 
Los Angeles 649 


Silvestri Art Manufacturing Company, 
Chicago 518-519-525-526 
Tally-Ho Display Studio, 
New York City 623 
Timely Service, Inc., 
New York City 504-505-506-507 
Timbertone Decorative Company, 
New York City 


Tri-Allied Creative Displays, 


509-510 


Baltimore 640 
The Tabery Corporation, Los Angeles. 824 
Wolf & Vine, Inc., Los Angeles 731 


Frederic Weinberg, Philadelphia 511-512 
W. M. Zeppen-Field Studios, 
Hollywood 
Zaria Displays, New York City 
[Continued on page 132] 


536-537 


740-741 

























NICE WORK 
And You Can Dolt! 


Here is the first completely 
iustrated manual entitled 
"Applied Papier Mache, 
Figures in Full-Round Relief'' 
by the country's leading au- 
thorty. 


Because of the great demand for Papier 
Mache in Full-Round Relief, Snap 
Wyatt Studios has prepared their own 
graphic, step-by-step procedure in man- 
ual form and now make it available to 
you. Written and fully illustrated by 
Mr. Wyatt, the country’s leading au- 
thority in the field, this manual covers 
every detail of full-round relief in 
Papier Mache. Suitable for commercial 
display, window decorating and adver- 
tising, or for your own entertainment 
as a fascinating and profitable hobby. 
Mr: Wyatt’s simple procedures are 
GUARANTEED to produce better. 


more lifelike results. 


Display Studios—Window 
Decorators — Artists — 
Teachers — Hobbyists 


Write Today... 
Don't miss this in- 
troduction to a 
NEW, FASCINAT- 
ING and PROFIT- 
ABLE art. Add 
this valuable man- 
ual to your refer- 
ence library with- 
out delay. 


MAIL THIS COUPON TODAY! 





SNAP WYATT STUDIOS 

1608 Franklin St., Tampa, Florida 

Enclosed please find $3.50 for which RUSH 
a copy of ‘‘Applied Papier Mache”’, postpaid 
Name 

Address 

City state 
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Additional Duties 
For Lauck 


Following the resignation of Gene Denne 
as display manager, all supervision of dis 
ready-to-wear chain known as 


Shops 


plays tor the 
Ann 


of Edward 


Salle will be the responsibility 


Lauc k, who has been store de 
signer and planner for the 
\aron 


production for all Salle Ann stores, 
tion to helping Lauck in purchasing. 


companys 

display 

in addi 
Jayne 

Kirkpatrick will direct actual display in the 


Dix now has charge of 


company's stores in the northern region. 


—One of a series of windows used by Kenneth Helmbold, Meier & Frank Company, for the 
annual fall opening promotion held in Portland, Ore. 
displays used a motif having a gnarled grape trunk and oversize grapes and leaves— 


Practically all the Meier & Frank 





International Trade Fair 
Scheduled For Toronto 

An International Fair will be 
held in the Coliseum and adjoining build- 


Trade 


ings at the Canadian National Exposition 
park, Toronto, for a two-week period in 
1948. This will be the first time such an 


exposition has taken place in Canada, it is 
The dates selected are from May 30 
through Information 
the Trade Fair can be obtained 
Canadian Government Exhibition 
sion, 479 Bank street, Ottawa. 


said. 
June 12. concerning 
from the 
Commis- 





—This display of footwear resting on glass plates supported by plastic triangles is by Clarence 
Sutton, White & Kirk, Amarillo, Texas— 
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W. J. Keeler Presented 
With Oil Painting 


resentation of a painting by the noted 
British artist, A. C. Leighton, was made to 
W. J. Keeler, display director for T. Eaton 
Company, Winnipeg, at a gathering of 
business associates in the store's assembly 
ha The occasion was to honor Keeler’s 
completion of 40 years with the company. 
Rk. S. MeCordick, general manager, said in 
“You have made a name for yourself 
and the company; from many parts of Can- 
la and the United States we have repeat 
edly heard that our window displays are 
outstanding.” Many congratulatory tele 
grams from other Eaton stores were read. 
Born at Mitchell, Ont., Keeler first tried 
his hand at display in his father’s store at 
Hespeler. Later he took a course in dis- 
play in New York City, and then held dis- 
play positions with firms in Montgomery, 
\la., and Jacksonville, Fla. He then spent 
four vears at Guelph, Ont., then joining 
Eaton's in 1907. After nearly nine years in 
the drapery department he was transferred 
to display; he has directed the department 
for many years. Apart from his work, Keeler 
enjoys traveling, exploring by car, hunting 


and fishing. 


L. A. Darling Company 
Awarded Plaque 

The L. A. Darling Company, Bronson, 
Mich., has been awarded a plaque tor its 
outstanding report to employees for their 
operation during 1946. 

\wards were presented by the Detroit 
Trust Company to executives of the winning 
firms at a dinner at Detroit's Hotel Statler. 
\n estimated 400 business and industrial 
executives attended the awards banquet. 

Purpose of the survey and awards as out 

| by Selden B. Daume, president of the 
company, Was “to encourage a widet 
nterest In annual reports as a means ot 
roving public understanding of | the 
financial aspects of business, and of the 
\merican system ot individual enterprise.” 

Plaques for outstanding reports to em- 

ployees were awarded in the following 


First place awards, General Motors Cor- 
tion; Gerber Baby Foods; National 
Steel Corporation. 
Second place awards: L. A. Darling Com- 
Kaiser-Frazer Corporation; Fruehaut 
ler Company. 
ird place awards: Packard Motor Com- 


pat Standard Accident Insurance. 

rit Certificate: Dow Chemical Com- 
p Hudson Motors: \W. J R. Goodwill 
st n, Ine. 


Whitnah Assumes Role 
Of ''Deerslayer" 


Whitnah, Display Products Company 

St lis, took time out during the state's 
iv deer season and returned with a 

il buek which turned out to be the 
reported taken. Ray got his shot 

nutes aiter going on stand during 
ng_day. The buck’s head was 


usual, the right antler having fou 
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WEIGHTED TOE 









GENUINE 


DISPLAYS 








NOW AVAILABLE 


Now we can offer you hosiery legs with WEIGHTED 
TOES. Cast in genuine RUBBERLITE, there are no 
snags possible with their smooth surfaces. 
ance to chipping and cracking and skin like ap- 
pearance that can be kept clean by washing with 
castile soap and water are additional attractive 
reasons for insisting on Rubberlite hosiery forms. 
Remember, they insure economy through their last- 


ing quality. Hosiery sizes 8 to 8¥. 





RP 15 RP’ §2 


MEN’S HOSIERY FORMS 


RP 13 —Standard calf high open 
top, 1134" high, weight- 
ed toe. Per pair . $8.00 


RP 13A—Men's ankle high closed 
top, height 9"', weighted 
toe. Per pair . . $7.50 


RUBBERLITE 








Resist- 





RP 10 


RP | !—Low knee high women's hosiery legs with weighted 
1614” in height. per pair... .. $9.00 


RP 10—Knee high women's hosiery legs with weighted 
20” in height. Per pair..... . $10.00 


RP 15—Juvenile hosiery or sox forms with weighted toe. 
14” in height. Per pair......... $8.00 


RP 12—Calf high women's hosiery legs with weighted 
1314” in height. Per pair... .. $8.00 





RP 13 RP 13A 


See your Jobber or Write, 


RUBBER PRODUCTS, INC. 


2066 S. CANALPORT AVENUE 


CHICAGO 8, ILLINOIS 
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Pittsburgh Display Firm 
Goes Out Of Business 

DeWeese Display Equipment Company, 
642 Liberty avenue, Pittsburgh, has sus- 
pended operations after many years in the 
display supply business. Taking its name 
from the former owner, Jack DeWeese, the 
company was well known in its territory. 
It changed hands a few years ago when 
DeWeese sold out and moved to Florida 

The plans of T. Guy Duey, one of the 
purchasers, are not known at this time. 
Lamont A. Ware is now located at 
Parker Drive, Mt. Lebanon, Pa.; he is con- 
tinuing in the display field, as a direct 


POL 


factory representative. 


"Soilax" Display Unit 
Takes Little Space 

Putting the product where the customer 
can’t possibly miss it wins half the battle 
in selling to the consumer market and the 
Economics Laboratory, St. Paul, manufac- 
turer of “Soilax,’ is winning its dealers 
and customers by using a counter display 
unit made with this in mind. 


THE DISPLAY PARADE no.102 
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The display unit, like the 24 “Soilax” 
cartons it contains, was designed by The 
Ohio Boxboard Company, Rittman, Ohio, 
to serve as a space-saver and silent mer- 
chandiser. The “Soilax” display unit mea- 
sures 8 by 1334 by 63@ inches. 

A special lock tuck bottom keeps the 
boxes securely in the display unit when it 
is being moved from place to place. A 
display panel across the top of the unit 
holds a box of “Soilax” and a large maroon 
arrow draws attention to the package. 

To simplify handling on the part of the 
dealers the unit is designed so that the 
usual taping, gluing, or stitching is elimi- 
nated. The unit is set up by a series of 
folds. Instructions are printed on the bot- 
tom of the unit. 


Hurlock Announces 
New Catalogue 

\ 24-page catalogue showing many pop- 
ular display papers and rustic materials is 
being distributed by W. C. Hurlock, Inc., 
123 East Baltimore avenue, Lansdowne, Pa. 
This line is sold by leading display job- 


by Tony Brinker 











InTERIORT OUR 
AIM 1S To WAVE 
AN INTERIOR 
DISPLAY STAFF 
EQUAL To THAT 
NOW ENGAGED 
> INTHE , 
Wit DOWS 






Ha; 18 YEARS EXPERIENCE IN 
DISPLAY (WITH THREE ‘OUT FOR 
THE AAF 20TH BOMB COMMAND 
WITH SERVICE IN INDIA} STARTED 
AT THE BON MARCHE SEATTLE, AS 
A DISPLAY APPRENTICE AND LATER 
AS FIRST ASSISTANT IN CHARGE OF 
THE 48 WINDOWS AND WINDOW 
PERSONNEL. THEN JOINED THE 
DISPLAY STAFF OF BARKER 
BROTHERS, LOS ANGELES, AFTER 
WHICH GAME A YEAR AT THE MAY 
COMPANY- WILSHIRE AS ASSIST- 
ANT DISPLAY MANAGER. BECAME 
DISPLAY DIRECTOR FOR BUFFUMS 
IN 1941. PRESENT AIM AT BUFFUM'S 
\S$ TO DEVELOP AN INTERIOR 
DISPLAY FORCE EQUAL TO THAT 
PRESENTLY ENGAGED IN THE. 
WINDOWS. 





mj 

S fy af: NG 
Swimming, sure 
FISHING, GOLF AND GARDENING 


ARE HIS FAVORITE SPORTS 
AND RELAXATIONS. 





DISPLAY DIRECTOR_, 


BUFFUM'S 


LONG BEACH, CALIFORNIA 
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bers from coast to coast. The new catalog 
covers the spring and summer season. 
copy will be mailed upon request to t 
firm. 





Develops Hip Pads 
For Mannequins 


With the “New Look” calling for smooth! 
rounded hips, and with many mannequins 
already in use rather lacking in this r 
spect, a new “Hip-Pad Apron” has _ been 
developed which is designed to correct the 
silhouette. Fitting both mannequins and 
dress forms, the device is made of white 
fabric with pads that can be adjusted to 
lie flat or to produce a bulge as required. 

The design of the “Hip-Pad Aprin” is 
registered by Marion Weeber, well-known 
designer of jewelry, buttons and women’s 
accessories. The idea was conceived by 
Miss Weeber and her husband, Paul N, 
Walsh, who is in the sales promotion field, 
The device is being distributed by Nat 
Siegel, Inc., 39 West 37th street, New York 
City 18. 


New "Jack-Pot" Device 
For Point-Of-Sale 


As if jack-pot questions on the radio were 
not enough, it seems now that an occasional 
innocent customer in a drug or other retail 
store may be deluged in a_ shower of 
nickels and dimes without warning... if 
the plans of the Bonus Advertising System, 
Los Angeles, work out. The company has 
worked out a device which attaches to a 
cash register and as a sale is rung vp it 
turns an irregular wheel inside the machine. 
Once in a certain number of sales the ma- 
chine’s jack-pot is hit, and the customer 
whose sale was registered receives. the 
handful of coins after answering a question 
dealing with merchandise displayed in the 
store. While the device can be set to pay 
off at any given number of sales, store 
temperature determines when the = actual 
tripping mechanism goes into action, so 
that no one can determine exactly in ad- 
vance when the award will drop. 

The device has been named “Jack-Pot 
Bonus?” and is being offered to retailers 
through distributors and window display 
companies. It will also be suggested as an 
advertising medium to national advertisers 
for rental on a monthly basis. About 10,000 
of the machines will be in use within the 
next six months and 20,000 within a year, 
according to an executive of the company. 

Distributors must purchase the machines, 
and in turn lease them to the retailer; the 
latter agrees to make use of advertising 
material calling attention to the “Jack-Pot 
Bonus?”. Total cost to the retailer 1s 
estimated at about $1 per day, exclusive of 
the amounts decided on for jack-pots. 

As mentioned above, each person winning 
an award will be required to answer 4a 
simple question, much in the same way a 
number of radio programs operate in order 
to avoid legal restrictions. 

A number of window display companies, 
associates of Window Advertising, Inc., 
New York City, have been appointed to 
install and service retailers in various sec- 
tions of the country. 
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Rayon's Use In Tires 

Shown By Displays 

Outstanding characteristics of rayon cord 
tires were dramatized by The Industrial 
Ravon Corporation in two displays during 
the Cleveland convention of the National 
Association of Independent Tire Dealers, 
October 27-29. The fact that rayon cord 
tires “run cooler” was portrayed to the 
vencral public on Euclid avenue in the main 
window at the National City Bank, welcom- 


ing convention visitors. This represented a | 


tire in travel over burning desert country, 
and put the cool running story across on a 
sheet of plastic “ice.” 

Refreshing drinks were dispensed through 
ravon cord tire in the center of a large 
display at convention headquarters in the 
Statler hotel. This exhibit featured a photo 
mural showing the principal steps in_ the 
manufacture of rayon tire cord and fabric, 
and included a display of materials in pro- 
cess and various other types of rayon fabrics 
used in apparel and draperies. 


Grover To Head Display 
For Pogue's 

Following the resignation of Cogswell 
Cromwell, as reported elsewhere in_ this 
issue, William Grover has been named dis- 
director for H. & S. Pogue Company, 
Cincinnati. He is joining the store on De- 
cember 1. 

In taking over the department, Grover is 
e to familiar ground. He was with 


returnit 
1! 


Pogue's for four years in the past, the first 
as first assistant; he returned to the 
store after a tour of army duty, just in 


to head the department during the 
ears Cromwell spent in the service. 
He then resigned in order to open his own 

supply business in Cincinnati, under 
tl name of Grover Display Company, 
he was still operating at the time of 
ceptance of the new position. 


Faster ''Flexglass" Delivery 

For Metropolitan Area 
entirely new sales technique for “Flex- 
‘a decorative flexible glass product 


manufactured and_ distributed jointly by 
United States Plywood Corporation and 
Ihe Mengel Company, has just been inau- 
gurated for metropolitan areas. The new 


ngement makes immediate delivery pos- 


the first time “Flexglass” will be sold 
eater New York, Long Island and 
hester through a distributor, the 
| Works Corporation, 50-20 25th street, 
Island City. The company has put 10 
en to work selling “Flexglass’ in 
netion with other items handled by 
m and has made 10 large size trucks 
ble for deliveries. 
architectural and decorative “Flex 
carried. 


A large inventory 


Wasserman Joins 
Macmullen Associates 


merly associated with Ivel Construc- 
orporation, Sidney R. Wasserman has 
| Macmullen Associates, Inc., 360 West 
Street, New York City, as account 
ane 
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Attractive pricing of merchandise 
means more than the price itself. 
Eureka holders compel attention 
and display your prices with irre- 
sistible buy appeal. 


Distinctively embossed in gold or 
silver foil, they’re bright spots for 
all store promotions—for window, 
counter, shelf, or showcase. Ad- 
justable too for easy reading at any 
view level. 


To cover all price changes and 
ranges, each box contains 20 die- 
cut and scored holders (2” x 
25’’) with 440 figures from 0 to 
9. Includes signs for dollars, cents 
and decimals. Prices appear in 
high-visibility black on matching 


gold or silver grounds. 
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Special Price Card 
with name of Co 
mark. Write Us 


CHANGEABLE 





PRICE CARDS 


FOR DISPLAY 
BUY APPEAL 


s Made to Order 
Mpany or trade 
for information. 










ORDER FROM YOUR JOBBER TODAY! 








— 


OR WRITE DIRECT 


EUREKA SPECIALTY PRINTING CO. 
STATIONERY DIV., DEPT. DW 
SCRANTON, PA. 


ee 











FOIL and FANCY 
PAPERS 


Plain and Embossed, Borders, Base Metal, 
Puffing Foil, Florist Foil, Chain Links. 
IN STOCK FOR IMMEDIATE DELIVERY 


R. A. OHLHORST 
454 Broome Street, New York 13, N. Y. 











USE THE 
OPPORTUNITY EXCHANGE 


For any WANT AD purpese: 
POSITION WANTED POSITION VACANT 
USED DISPLAY EQUIPMENT FOR SALE 
REPRESENTATIVES WANTED 
$3.00 Per Column Inch — CASH WITH ORDER 














to top off your 
mannequins 


aoctural 
attractive 
display 


WIGS 
Arranjay’s Wig Co. 


WiC SUPPLIES, 
DOMESTIC AND EXPORT 
32 WEST 20TH ST. 
NEW YORK CITY 
Telephone Chelsea 3-8340-1 
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FOR CHRISTMAS; Ball 
hedecked 14%” satin and vel- 
vet holly-leaf tree... $8.50 


JOHN STEWART displays 


invites you to 


visit their new showroom 


849 THIRD AVENUE 


BETWEEN 


and 52nd Si. 
during Display Week 


to see a dramatic new, 


51st 


Spring inspired Collection of 


truly distinctive display pieces. 














REZ-NAT 


A Must for Clothing 
A Sure Hit! 


$4.50 pr. — Without Springs 
$4.75 pr. — With Springs 
SIZES 37 & 38 
F.O.B. Everett 





Put the punch in your clothing display. 
PROVEN BY THE RESPONSE 


TANZER DISPLAY CO. 





6 WALNUT STREET 
EVERETT 49, MASS. 

















CATALOG @® 


DISPLAY Wlarketers. Duc. 227 S. FIFTH STREET, PHILA. 6. PA. 


SEND FOR FREE 





THREE TIER 
CRESCENT TTC-3 
25” high, 40” long 
by 21” deep. Space 
between shelves 10”. 
Uprights have partial 

gold shading. 
$22.50 each 


THE SWIVELETTE SW-5 


Overall height 30”. 
Shelves are approx. 
9° x12" x ¥44"’. Center 
uprights are of twist- 
ed wood rope. Space 
between every other 
shelf 12” 
$12.45 each 


JOBBERS INQUIRIES INVITED 





Your FREE Copy Awaits You 


Write today for Catalogs on 
@ Modern Show Cases—Prompt Deliveries 
e Christmas Displays 
e Menswear fixtures and 
mannequins 
e Chrome Racks 
e Hangers 
e Children's mannequins 


MIDWEST 
MANNIQUIN DISPLAYS 


MILWAUKEE 2, WIS. 





532 N. WATER ST. 








USE THE 


OPPORTUNITY 
EXCHANGE 


For any WANT AD purpose: 
POSITION WANTED 
POSITION VACANT 

DISPLAY EQUIPMENT FOR SALE 


REPRESENTATIVES WANTED 
e 
$3.00 Per Column Inch CASH WITH ORDER 




















NOVEMBER, 





Hollingsworth Promoted 
At Thalhimers 


Assistant display manager for the past 
two years at Thalhimers, Richmond, W, 
Norris Hollingsworth has been promoted 
to head of the department. He succeeds 
Frank Dodson, who resigned a few weeks 
ago. He will direct all window, interior, 


| and special events display. 


jobber by Roger 


Hollingsworth has been with the store 
for the past 11 vears except for nearly three 
years spent with the army. 


Jobber Appointment 
Announced By Kent 
205 


Berendt Brothers, Meeting 


Charleston, S. C., 


Street, 


Kent Company, St. Louis, 
The firm is in the wholesale equipment and 
shoe store supply business, and will service 
North and South Carolina and the southern 
portion of Georgia. 


Fluorescent Louvres 
Announced By Photo-Vision 

Claiming that bare fluorescent tubes are 
injurious to the eyes, Photo-Vision, Inc., 35 
West 43d street, New York City 18, has 
announced a line of “Beauty-Rest” louvres 
for such lighting. The louvres are made of 


| hard white enameled aluminum. 


C. E. Burt Dies 


| While On Trip 


C. FE. Burt, sales representative for Dis- 


| play Effects, Los Angeles, died in Lubbock, 
| Texas, on October 25 while on his spring 





| announced that 


selling trip. He had been in ill health for 
some time and in discussing the possibility 
ot death coming suddenly he had mentioned 
that he would prefer it happening while he 
was “in harness” rather than otherwise. 
Cecil S. Rockney of Display Effects has 
Mare Cline will take over 
the territory left vacant by Burt's death 


Clifford Is Addition 
To Harvey Department 


\ former resident of Germany, where she 
was employed in display, Katrina Clifford 


is now with the display department at 
Harvey's, Nashville. She has been in this 
country only a short time, rejoining her 


ex-serviceman husband 


Threlkel Heads Display 
For New Store 


James Threlkel has been appointed display 
Burdine store at Fort 
under the supervision of 
for Bur- 


for the new 
Fla. 


Eastham, 


manage 
Lauderdale, 
Harry 


display director 


dine’s 


Future Chicago Articles 
To Be By Shirley Ware 

Clara Baldwin, who has done the Chicagt 
article for DISPLAY WORLD 
Novembet 


and 


for some 
a tour ol 
The article 


Wat 


time, is leaving 20 on 
South America 


104 
Vild De 


Europe 


done tuture bv Shirley 


1947 





has been appointed as a‘ 
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‘ GENUINE STRUCTURAL BENDS ORIGINAL 


ied OF TEMPERED MASONITE 


he 


" For Moderu Remodeling and New Coustruction 


Available a 
NOW 
































Catalogue 
Blueprinting 
' Seventeen 
1€ 
rd DESIGN Basic Designs 
rs I-24 Available 
11S 
er 
r One of an entire bank of window backgrounds constructed of Structural 
rt Bends. Isaac Baker & Sons Co., Erie, Pa., Chas. Leach, Display Mer. 
yt Made of strong, tempered Masonite Presdwood, Structural Bends are a practical, inexpensive mate- 
fe rial for creating outstanding treatments for smart, modern window backgrounds, interior and 
remodeling construction. They are flexible ... easy to cut... construct ... finish and install 
<5 . . « Quickly interchangeable to meet daily or seasonal requirements. Seventeen basic shapes, 
A POPULAR DESIGN available in 8 foot and 12 foot lengths ... Any height ... any shape ... any size area 
WITH HUNDREDS OF can economically be treated. They are designed to meet the requirements of modern construction 
PI ACTICAL USES. for store interior, backgrounds, equipment and display, new construction, remodeling. Time tested 
ong... me wide . . » durable... modern .. . extremely practical... affording almost unlimited opportunities 
ONLY $3.50 for creating outstanding effects . .. at low cost. They are in stock, available for immediate 
shipment. Plan your needs ... Place your order now! DESIGNS AVAILABLE 





DISTRIBUTED EXCLUSIVELY BY 


W. L. Stensgaard and Associates, Inc., 346 N. Justine St., Chicago 7, lll. 
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u.$. PAT.NO 2416117 


516 WEST 34TH STREET « NEW YORK « 1 ¢ N.Y. ¢ MEDALLION 3-5900 





A. 
B. 


em OO mm 


DISPLAY WORLD 





SPEEDTAG NEEDLE The modern, streamlined answer to the 
SNAP-IN TAG NEEDLE = tagging problem. Threads string. cot- 
ton and yarn in a jiffy with your eyes shut. 

CARD AND TICKET HOOK ® Nickel plated steel with extra strong 
toothed clasp to grip firmly and hold securely. Slotted front to 
hold price card. 

“RUDOR” SILK AND HANDKERCHIEF HOLDERS @¢ Especially 
desirable for fragile or easily damaged merchandise. Grips firmly 
with no teeth to tear or mar. With or without hole. 

DISPLAY TICKET HOLDER , Add display value to chinaware. 
“RUDOR” ECONOMY CLIP shoes, handbags, etc. Ideal for 
notion counters and display racks. Nickel or oxidized finish. 
“RUDOR” SHOW CARD STAND ® Flat firm base lends itself to 
all flat surface display needs. 

TICKET HOOK e A small, convenient universal ticket holder. 
LONG PIN CARD HOLDER @ Round double wire holds inserted 
price card securely in an upright position. 

NEW STYLE “RUDOR” ALARM TILL @ Combination lock burglar 
alarm rings if tampered with. 32 combinations. 5 new deep type 
built in coin compartments, 5 bill spaces and 1 check space. Size 
with cover — 47/3" x 181/44" x 161/2”. 

JEWELRY STAPLES @ Lacquered brass to display jewelry on pads. 
“HANDI-TOOL” DISPLAY HAMMER e Three tools in one — 
hammer, nail puller, and screw driver. The tools most needed, in 
one convenient form that fits into the vest pocket. 


JOBBER AND DEALER DISCOUNTS 
Write for complete illustrated price list. 





EEE 
RUDOLF ORTHWINE 





CORPORATION 








EXCELLO-SHEEN 


Cellulose acetate mounted to paper in beautiful 


colors and black. 


Widths up to 50 inches. 


FOIL TO PAPER OR BOARD 
LEATHERETTE 


A fine selection of colors both plain and embossed. 


We invite requests for samples and prices. 


THE FLOYD A. HOLES COMPANY 
BEDFORD, OHIO 
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REPORT ON "ENTERPRISE 
SCOTLAND" EXHIBITION 


[Continued from page 53] 


“The Hall of Ships’ was a most fascin- 
ating show where male youngsters up to 
any age gathered to study the fine models. 
representative products of Scottish  ship- 
yards. The decor of this hall — binnacles. 
anchor chains, nets and ropes — enhanced 
the maritime effect. At the end of. this 
exhibit is a superb model of the “Queen 
Elizabeth” described as a floating town. 
Above the model is a blueprint of the ship's 
interior giving comparisons. 

“Printing and Packaging.” This hall was 
the finest and most novel display of printing 
and packs I have ever seen. The hall was 
designed with diamond effect alcoves to 
display the merchandise, which was shown 
on white dowels as shelves. This diamond 
decor was continued from the display al- 
coves, giving the effect of honeycomb walls. 
A working letter-press introduced the print 
section. Books were well displayed, show- 
ing contents as well as bindings. Some 
novel packages were shown for various pro- 
ducts in a neat practical manner. 

Next the “Cloth Hall.” This hall was 
dominated by a figure of “Jenny Weave’— 
an allegorical figure swathed in_ tartan. 
Above the exhibit a smaller version of this 
figure flew kites showing other tartan pat- 
terns. In this hall fabrics for which Scot- 
land is famous were shown. I liked the 
curtaining materials; these were draped in 
a simple manner with a figure hanging a 
pair of curtains on a_ step-ladder from 
which more materials were draped. 

Furnishing fabrics were shown in straight 
drapes between which, in small alcoves, 
furnishing schemes in miniature appeared, 


| even to tiny furniture beautifully made. 


Dress materials were shown on dowelled 


trees. Tweed for skirts had a novel show- 


ing, being draped skirt fashion above legs 
and held, at what would be the waist line, 
by hands. 

One was surprised by a wall protruding 
in this fabric display; incidentally, it is a 
piece of the Flodden Wall, hastily erected 


| by the Scottish citizens after the defeat 434 


years ago. The museum was built around it. 

Tailoring materials for the male came 
next and were featured in a novel shop 
effect with a big artist’s lay figure as the 


| tailor, displaying and cutting his wares. 


“The Hall of Pinnacles.” Here domestic 


goods such as shoes, underwear, pottery, 


hosiery, garden tools and furniture were 


| displayed. Most of the articles were shown 


on shelves suspended upon cords above 
which tall illuminated cones of pastel ma- 
terials reach upwards to the roof which is 


| composed of 6,000 square yards of spun 


| bench. 


glass, looking like finest silk. This, with 
the 2,500 square yards in the Hall of St. 
Andrew, is the largest use of spun glass 
ever made. I liked the exhibit of hosiery 
in this hall. This took the form of a 
greenhouse complete with slatted bench and 
brown material suggesting earth below the 
In plant pots were displayed giant 


plants upon which various bits of merchan- 
dise were shown. 

The garden tools were well displayed in 
interesting groups—the saw sawing wood, 
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with other tools grouped around, the pur- 
pose of the tools being shown by demon- 
stration. In front of the display real 
lettuces and cabbages grew in earth beds. 
\lso real flowers grew in front of the 


garden furniture. 

lo the side of this hall was a rest area 
titled “Timber.” On one side of this scheme 
was shown forestry, depicted with a tree 
stunmp—the axe still in it—and spirals of 
shavings reaching upwards to the title. To 
this was added three beautiful carved fig- 
ures in woods of various types. Behind the 
settee at the opposite side was a wonderful 
mural also in woods, carved and also with 
marquetry effects. In this section of the 
exhibition the specimens of furnished rooms 
appeared and, although quite effective from 
a decor point of view, they were from a 
practical point of view worthless as an 
exl ibit. 


“The Restaurant.” This was delightful. 
| heard favorable comments from all sides 
upon this scheme. Its alcoved walls in 
pleasant colors covered with white netting, 
and its indirect lighting, were most restful. 
Light colored wood tables were used with 
chairs of plaited leather. Above the serv- 
ing counter the scheme was given emphasis 

a bright splash of color and rows of 
ights. I might add, too, that the service 
vas superb. Congratulations upon this have 
been universal. 

The exhibition opened with “Scotland 
Yesterday.” It ends with “Scotland To- 
morrow,’ and here the designers have 
legitimately allowed their imagination free 
rein. In order to create an “upward and 
forward” effect they induced one to walk up 
an inclined ramp alongside which, in_ the 
darkness, exhibits futuristically mounted, 
and illustrating hydro-electricity schemes, 

vn planning and housing, appear to swim 


mid-air. At the end of this tunnel is a 
lorama showing how they fit into the 
for a future Scotland. An enormous 


illuminated hand in this section, 151 feet 
ng, represents central government — the 
fingers the various departments of Scot- 
d. From this one comes down to earth 
rough a sunlit passage in the form of a 
iservatory in which an excellent supply 
explanatory literature is available—the 
st effort in this direction of any exhibi- 
n to date. The printed matter is well 
igned, and one can study at leisure the 


ls and services available. 


Plastic Hose Forms 


For Dark Shades 
Misty-Glo Fairy Forms,” specially de- 
ned for displaying the new dark shades 
hosiery, have been announced by _ the 
’ Form Co., Inc., Auburn, N. Y. 
\ccording to Owen Comstock, sales man- 
er, “Misty-Glo” is a frosty, semi-trans- 
ent, colorless finish which gives sparkle 
| life to the new hosiery and which 
catly enhances the sales appeal of the 
w shades. 
\ll of the standard line of weighted toe 
tip toe “Fairy Forms” are ayailabl« 
the new “Misty-Glo” finish and_ ship- 
nts are now being made through the 
‘ular trade channels. 
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THERE’S 
THREE 
TO SEE! 


_ 1. Fifth Avenue, aglow 
. with Christmas win- 
dows. 


2. Hotel New Yorker, 
center of market 
week activity. 

¥ 





3. Decorative Plant's 
Showroom... where 
Spring begins with 
a never ending 


olliga- Meh Milt Ale loko 
(/ 


DECORATIVE PLANT 
CORPORATION 
27th St. at 9th Ave., N.Y. 1, N.Y. 
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3 Wert 18 ST. 





Exotic 
REED and RATTAN 


FOR 


Window and Interior Displays 


Room 53! 
HOTEL NEW YORKER 


DURING 
DISPLAY MARKET WEEK 
YOU ARE CORDIALLY INVITED 


BASKET/- WINDOW AND INTERIOR DISPLAYS 
New Yoax Il,N.Y. 


Manufsclurer 


CHetren 2-6264 











Granular Display Materials 


THEY ARE NOVEL... UNIQUE 





Trademark Reg. U. S. Pat. Off. 


Snow — Tinsels — Diamond Dust — Mica — Wood Flakes, Etc. 


We sell by weight, not per bag or cubic feet, which costs more. 
Latest Xmas Colors 


Prompt shipments. 


They create color and effect. 


Also 


Ideal for creating many effects. 


manufacture Lawn Grass, Sand in various colors, stones, tinsels, diamond dust, pearl chips, 


sea shells, fibre glass, etc. 
trunks, pots, pedestals, etc. 


Can be used for exterior or interior displays. 
It’s first choice in leading stores from coast to coast. 


Good around tree 





No. 6—Wood Chips 


NATIONAL SAWDUST CoO., Inc. Display Dept. 


65 NORTH 6th ST 


No. I—Flat Wood Flakes 


182P—Wood Kubes 


BROOKLYN t1, MN. FY. 


Contact your jobber or direct if necessary — Catalogue furnished. 








DISPLAY PROPS 


Papier Mache, Plaster, Wire, Wood, Rattan 
Manufactured by largest houses in U. S. 
P Y BELOW COST 


Stillman ART DISPLAYS 


354 W. 42nd ST., N.Y.C. 18 











Dried Deeorative Materials 

from CALIFORNIA ; 
TEASELS in all forms; artichoke blossoms; India 
thistle; date palm florettes; grape stumps; man- 
zanita branches; dried grain heads; eucalyptus 
pods; pine cones. 


THE WATSON COMPANY 


21 CLAREMONT AVENUE, SAN JOSE, CALIF. 
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A Brief Report 
On London Display 

(L. J. Pryer, display manager for Bentalls, 
Kingston-on-Thames, England, reports on 
recent display in and near London.—Ed.) 


The sun still shines in England but al- 
ready the autumn nip is felt early morning 


and late afternoon, and the displayman, 
quick-off-the-mark, has in the last {few 
weeks started to plug the autumn theme. 


Lack of materials still seems to be the 
greatest failing and, in a country that still 
has to utilize clothing coupons, it is im- 
possible to make a promotion to one color 
throughout store windows, but display defi- 
nitely is on the upward trend. 

With the replacement of the large glass 
windows at Messrs. Harrods of Knights- 
bridge, once again Greave shows that he is 
a true master. Among dark backgrounds 
he had draped large plaster curtains with 


black dresses perfectly displayed. This was 
a very simple but effective setting. Further 
along the run of windows he had _ large 


papier mache hands extending from the back 
screen with exquisite drapes of fabrics. 
Here it was interesting to note that four 
windows were devoted to the similar theme. 

Swan & Edgar’s of Piccadilly heralded 
autumn with pictures made from _ inlaid 
woods and, while the dressing was a little 
“bitty,” the background effects were defi- 
nitely in tone with the autumn campaign. 

Selfridge’s, that great store in Oxford 
street, employed large bronze panels of 
autumn foliage. These were very well done, 
the only jarring note in the windows being 
the galaxy of multi-colored flowers that 
rather tended to distract from the beauty 
of the screens. 

The rest of the were employing 
simple but effective settings without any 
definite aids or ties to the autumn promo- 
tions. 


stores 


Style shows have been to the fore and it 
is amazing to see how resourceful the dis- 
playman has been with the materials at his 
disposal. In one large organization the 
setting was that of a delightful garden in 
which real silver birch trees and_ tinted 
autumn ferns provided the background for 
the merchandise. The millinery was dis- 
played in a large aviary and this added a 
great deal to the distinct originality of the 
setting. 

Bentalls of Kingston have been _ flag 
waving in the last few weeks and in their 
windows large photographs have been show- 
ing the public the English way of life, 
coupled with more of an exhibition style 
of display with examples of British manu- 
facture. 





More Space Taken 
By Craftmasters 

The firm known as Craftmasters, currently 
doing major displays for some of the im- 
portant stores throughout the country, has 
found it necessary to enlarge quarters for 
the second time within the past year. They 
have leased a large two-story building in 
the downtown section of Los Angeles. The 
new address is 215 Winston street, Los 
Angeles 13. 
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~ Fi pol YP ne NATION’S FINEST 


: MANNEQUIN REFINISHERS 
\ 





: present our 


FAMOUS 10 POINT PLAN 


e Free Pick-Up and Delivery* e All Work Guaranteed 
e@ Complete mannequin refinished, e Decorations in style with leading 
regardless of condition manufacturers 
e Your selection of skin tone colors e Missing parts replaced at slight 
from our chart additional charge 
e Wigs made fo sketch on figure e All fittings replaced or repaired 
e Wigs professionally eYour selection of wig 
redressed if desired colors and style 


LEADING FASHION AND DEPARTMENT STORES RECOMMEND OUR FAMOUS 10 POINT PLAN 


fashion display co. 


MINEOLA, NEW YORK SPRINGFIELD, OHIO 
Phone Garden City 1428 Phone Springfield 4-2180 


* Within a 500-mile radius of our factories. 











WOVEN-WOOD SCREENS 
for VARIETY in your DISPLAYS 


Here’s the screen of a thousand uses . . . truly 
the window dresser’s dream. It’s easy to achieve 
an unlimited variety of dramatic displays with 
versatile Woven-Wood Screens. Their graceful 
contours sweep away the monotony of uninterest- 
ing backgrounds. Rich in color, they are ideal 
for floor and table mats. Unsurpassed for par- 
titioning display areas. Striking effects are 
attained when these screens are used to support 
transparent or opaque table tops. 
Woven-Wood Screens are lightweight and _ port- 
able, easily arranged by one person. 
For distinctive displays that cause shoppers to 
stop, look and buy, use fluid, flexible Woven- 
Wood Screens. 
Standard size, 6’ high by 7’ wide. Other sizes 
available on order. 2” Slats (“Chinese Modern”) 
or 4” Slats (“De Luxe”). In a wide selection 
of stock colors or natural finish. Each $28.50, 
FOB San Francisco. 
FOR PROMPT DELIVERY 
SEND US YOUR REQUIREMENTS NOW 


Colorful new brochure available on request 


TROPILRAFT 


535 Sutter St., San Francisco 2, California 
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a cordial 


invitation... 


and a 


hearty welc 


too... 


DISPLAY WORLD 


NOVEMBER, 


WHEN YOU’RE IN NEW YORK FOR 
DISPLAY MARKET WEEK... 
DECEMBER 8 to 12... 


you are cordially invited to visit our 


showrooms. You'll find one of America’s 


most complete collections of the newest 


and the finest in Display Equipment 


and Novelties . 


. . Designed for dramatic 


and effective display of your merchandise. 


39 W. 37th St., New York 18, N.Y. 








Holiday Decorations 
Use Fluorescent Bulbs 


\ series of colorful and unusual new 


decorating ideas for the Christmas season 


and other special oceasions has been intro 
duced by Sylvania Electric Products, Inc 
lor arrangements made of fluorescent Christ 


Wate 


burning these 


mas tree lights and crepe paper. 
pa] 


proot cord sets designed fo1 
have also 


bulbs outdoors in cold weathet 


been announced for the first time this vear 


Created by Sylvania Electric Products, 
Inc., and Dennison Manufacturing Com- 
pany, the designs suggest how the cool 
burning, round fluorescent bulbs of pastel 


blue, green, yellow, coral and orchid colors 


can be used at Christmas time and_ for 
special occasions during the entire year, as 
well as to adorn Christmas trees. <All of 
the designs are easily duplicated by follow 


ing simple directions distributed by the 


two companies 


Stores Tie-In 
With Time 


\ window display promotion based on a 
quiz about 24 composers has brought “Tim 


for Music” 


Irom coast to coast 


to 34 leading department stores 
Designed as a thre 


way tie-in (a leading store, Time magazine 
and a prominent civic event, such as_ the 
opening tall concert rT the local symphony 


orchestra), this promotion has been well 


received by such groups as music educators 


and symphonic organizations, as well as the 


participating retail stores 





The idea behind “Time for Music” is an 
music quiz for the 
store’s windows. A window streamer asks: 
“Can You Identify Famous Com- 
posers with Clues from the Music Columns 
of Time?” 


audience-participation 
These 


Twenty-four oversized posters, 
Time magazine, 
from Bach to 
Gershwin, with quotations about them from 
Time but with a 
composer's name appeared 


representing the cover of 


show famous composers 


the music columns of 
blank where the 
originally in the article. 

then directed to 
department within the store for the correct 


The onlooker 1s some 


answers—to be found on giant answer sheets 


patterned on the long, narrow giveaways to 
be found at concert hall box offices. 
In addition to with the 


symphony, many of the stores which have 


tving-in city’s 


already featured the promotion have used 
“Time for Music” to sell records, radios, 
and radio-phonographs, as well as fashions, 
home furnishings and other products which 
can be identified with music. 
"Drawing By Seeing" 
Is New Book 

With constant use of art in their work, 
displaymen will be interested in a new 
Hoyt L. Sherman, of Ohio State 
university, under the title of “Drawing by 


book by 


Seeing.” 

his book describes a revolutionary tech- 
nique in the teaching of drawing and paint- 
ing, following methods used at Ohio State 
since 1943 


ciples of visual form derived from the work 


The method is based on prin 





of Rembrandt and Cezanne and_ utilizes 
“recognition techniques” employed by the 
navy during the war. Since these principles 
can be applied not only to art and _ art 
education, but also to related fields de- 
pendent on visual skills, the text is of par- 
ticular interest to the display field. 

The book is published by Hinds, Hayden 
& Eldredge, Inc., New York City. 


Benson Heads Display 
For Salkin & Linoff 


Lloyd O. Benson has been appointed dis- 
play director for Salkin & Linoff, Inc. 
operating “S & L” stores in Montana, North 
Dakota, South Dakota, Minnesota, Wis- 
consin, Lowa and Illinois. The firm's head- 
Minneapolis, where Ben- 
son makes his home. For the past three 
years he has been display manager for 
Husch Brothers, St. Paul. Formerly he 
was with Edward Malley Company, New 
Haven, Conn. 


quarters are in 


Benson is succeeded at Husch Brothers 
by William Seamon, formerly in charge 0 
display for Bannon’s, St. Paul. 


Allied Stores Corporation 
Display Director Resigns 

The resignation of Harold Morais as dis- 
play director for Allied Stores Corporation, 
New York City, has been announced. No 
successor has been appointed. 

Morais joined Allied about two years ago, 
coming from Gertz, Jamaica, where he had 
been in charge of display. His future plans 
are unknown at this time. 
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"JIM" BERG KILLED 
IN AUTO ACCIDENT 


[Continued from page 88] 


International Association of Display Men. 


On several occasions in later years Berg 
recalled that he would have been one of 
e first three members of the new organi- 
tion, except that he didn’t have the $2 


th 


Zatt 
membership fee and had to wait until he 
could acquire it. 

In 1916 Berg was elected president of 


the L\DM, later was on the executive 
committee of the same organization. Two 
ears prior to his election he was respon- 
sible for forming the association's first 
Women’s Auxiliary. 

In 1925 Berg headed display for the three 
Nugent stores, St. Louis, continuing with 
the firm yntil 1932. He then joined the 
State street store of Sears, Roebuck & Co., 
Chicago, and was there for six years. In 
1939 he organized a display course at the 
Ray School, in the same city, and for the 
last eight vears of his life he was a display 
sale re presentative. 

His principal hobbies were fishing, taking 
part in amateur theatricals, and in helping 
newcomers to the display profession. 

Berg hada host of friends in all branches 
of the field, and his death came as a great 
shock to industry and profession alike. 


Charm Announces Winners 


Of Display Contest 

Charm, the magazine for the business girl, 
has completed its September “Girl of the 
Year’ window display contest, with the 
judging taking place October 16 in the 
Charm offices. 

Each entry represented a_ tie-in with 
Charm's September “Girl of the Year” pro- 
motion. Displays were chosen on the basis 

| general styling, attractiveness of design, 
and business girl appeal. 

\ prize of a $200 government bond was 
awarded to J. W. Robinson Company, Los 
\ngeles, and the following stores also re- 
ceived prizes: second to Frank R. Jelleff, 
Inc.. Washington; third, Geo. Innes Com- 
pany, Wichita; fourth L. L. Berger Com- 
Buffalo; fifth, Worth’s, Waterbury, 
Conn.; sixth, H. C. Capwell Company, Oak- 


The judges were: Maxwell Fox, execu- 

editor of Tide; Vee Rafdal, fashion 

of Associated Merchandising Cor- 

m; Cecilia Staples, of Staples-Smith, 

Dorothy McDonough, Charm advisory 
ttee member. 





Hartwig Opens Office 


In Chicago 
Hartwig Displays, Milwaukee, announces 
ening of a sales office in the Wrigley 
g, and the appointment of David A. 
ot, display specialist, as their Chicago 
ntative. Goff, well known in Chi- 
lisplay circles, had been associated 
lisplay and advertising firms in the 
area prior to the war, and since 
turn from service. 
production facilities centered at the 
ukee plant, Hartwig offers complete 
in the creation of industrial ex- 
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NO, he's really as safe and sane as you are. It's just the way our 
creators react when they hit the jackpot with an idea . . . and that 
goes on pretty regularly. 

Nothing short of a ten-strike will do for these men because they know 
they have a reputation to live up to . . . a reputation for coming 
up with the right answer in the creation of unique and outstanding 
Christmas Attractions. 

There are years of experience behind this effort . . . and the ideas 
get better with each passing year. 


THINGS LOOK GREAT FOR ‘48! 


477 MELWOOD ST. PITTSBURGH 13, PA. 
AND 


DURING DISPLAY MARKET WEEK 


ROOM 514 


HOTEL NEW YORKER 














MULTIPLE OUTLET FUSE CONTROL 


PREVENTS Main Line Blowouts . . . AVOIDS Lighting Interruptions 


PURE CONTECE Now Available for the First Time 


Here is an electrical device you have always wanted. 
A multiple outlet fuse box with eight outlets, ten feet 
f cord with plug in and with five spare fuses. A com- 
plete, dependable unit that will save lots of time in 
setting up electrified displays and auxiliary display 
lighting. It eliminates tangled wires and main fuse 
blowouts. A real help for the displayman. 


Price $10.00 complete, f.o.b. N. Y. C. 
JOBBER INQUIRIES INVIT“D 


STANDARD CELLULOSE and NOVELTY CO., INC. 
476-478 BROOME STREET NEW YORK 13, N. Y. 









































restyling again and again. 


assure longer life. 


Next month ... the guar- 
antee of Corsillo Wigs. 


j Ask your display distributor 
or mannequin manufac- 
turer... . or write direct to 
Corsillo for the name of 


the nearest supplier. 





CONSTRUCTION AND RESTYLING OF W i G Bass 


The Corsillo Wig, whether real hair or horsehair and regardless 
of age, has an adjustable wig foundation which is ideal for 
Hair is evenly distributed and 
actually vulcanized onto foundation by a special process to 


Restyling by Corsillo can be your answer to the problem of 
ever-changing displays. Send your mannequin wigs through your 
local jobber or direct to Corsillo for restyling. 


We'll see you at the Los Angeles Show in January. 


DISPLAY WORLD 


EMIL CORSILLO, Inc. 
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Model 155 
110-Volt 60-Cycle 


MOTOR DRIVEN 
REVOLVING 
COLOR 
WHEEL 


only °17.75 











10516 WESTERN AVE. 
Spotlights e@ 








Automatic Color Wheels e@ 


5 Automatic Color Changes per minute 
from G.E. Spotlight or Floodlight Lamps 





@ Compact 


@ Full universal action 
"U" bracket for 
easy positioning. 


@ Attractively finish- 
ed in durable black 


wrinkle. 











THE BEST DEVICES CO., INC. 


CLEVELAND |!1, OHIO 
Clip Up Type Lampholders 

























MANNEQUINS 


repaired 
refinished > expertly 
restyled 


412 Bay Bldg. 
Seattle 1, Wash. 

















Be THAYER & CHANDLER AIRBRUSH 


for the particular artist 


tf; 4 , 
Cata/og § 


or 2 $2 
’ THAYER ¢ CHANDLER 
910 W.VAN BUREN ST., CHICAGQO.ILL 
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Displays And Signs Group 
To Hold Dinner 

The industry-wide dinner of the Displays 
and Signs Division of the Federation of 
Jewish Philanthropies will take place op 
Wednesday, December 10, at 6:30 p.in. at 
the Hotel St. Moritz, New York City, it js 
announced by Charles Fischler of Progres- 
sive Sign Company and Murray Goldsmit| 
of M. Goldsmith & Co., co-chairmen of the 
division. Dinner chairman is Sidney P 
Lipkins, Broadway Maintenance Corpora- 
tion. 

The dinner, principal event of the in- 
dustry’s participation in Federation’s cam- 
paign for $15,000,000 for the maintenance of 
116 health and welfare institutions, will 
launch the division on its way toward at- 
tainment of its quota of $30,000. 

Max Maharam, Maharam Fabrics Cor- 
poration, is treasurer of the dinner com- 
mittee and is accepting reservations for the 
event. 

Assisting the co-chairmen is a group of 
associate chairmen which includes the fol- 
lowing: Joseph Friesner, Albert A. Sneift, 
Alex Gold, Herman Higger, Albert Mar- 
mon, Emanuel L. Schneider, Ben Strauss 
David Weiss, Arthur Cohen, Joseph Shenker, 
Joseph Grossman, Joseph Maharam, I. Saks, 
Leslie Levi, Edwin Freed, Harry Magid, 
Harry Nadler and Hyman J. Finkelstein. 





New Plastic Display Items 
Are Now Available 

“Krystalite,” a new plastic material that 
is unbreakable and unusually light in weight, 
is now being offered in a variety of dis- 
play items by Glo-Brite Products, Inc., 6415 
North California avenue, Chicago 45. The 
material is washable and has a_ sparkling 
whiteness that makes it exceptionally adapt- 
able to displays requiring a touch of winter 

Glo-Brite is at present offering “Krys- 
talite’ in a rustic log frame and _ rustic 
picket fence, both of which have a rough 
texture that gives them authenticity, and 
in such Christmas items as a Santa Claus, 
bell and star; both the last-named come 
equipped with a lamp and lamp holder 


Pogue's Purchases 
Dolls For Display 

A valuable and unusual collection of au- 
thentic costume dolls has been acquired by 
the H. & S. Pogue Company, Cincinnati, for 
use in one of its Race street institutional 
windows. The dolls — 18-inch figurines 
representing various important periods and 
persons in history—are the product of the 
History of Costuming classes at the Uni- 
versity of Cincinnati. This project, directed 
over a period of years by Alma Knauber, 
associate professor of art, includes more 
than 75 figures. Pogue’s window display 
included only half of the entire collection. 
but was generally representative. 








Don’t forget — send in your news 
items about all happenings in the dis- 








play field: births, deaths, marriages, 
changes of position, anything pertain- 
ing to display or displaymen any- 
where. 
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Modernized Fronts 


By JOSE FERNANDEZ, A.1.A. 
New York City 


e following is condensed from a talk 
by Jose Fernandez, A.I.A., before the Store 
Modernization Show, New York City.—Ed.) 


ay 


store front design have been ac- 
mplished. In the early twenties, the 
contractor—who usually designed the front 
as well as built it—took the actual con- 
litions and superficially installed what was 
termed a “modernistic” front. It was only 
a ange in decoration with no. great 
thought given to lighting, materials and 
general design. No structural changes were 
attempted. They mostly looked alike. The 
shape of the windows consisted mainly of 


sawtooth design with some _ variations 


a the last few years astounding results 


here and there. 

The least expensive materials were used, 
mainly porcelain enamel in vivid colors and 
kalomine mouldings. The terrazzo _ floor 
vas over-designed with all kinds of large 
patterns and shapes in a variety of colors. 
Then the “curved” window made its ap- 
pearance and everything went “curved” in 
plan. Structural glass, mostly black or 
terra-cotta was used, but in most instances 
it was only a deviation of the saw-tooth 
pattern. The floors were still very busy in 
lesign. Better metal sash and trim was 
ised. At least there was a trend to do 
better than before. The curved glass re- 

lted in reflections which made it difficult 
during sun hours to see the merchandise. 
Besides, curved windows are more expensive 
and it takes longer to replace them. The 
front was designed independently from the 


or 


en 


modern front today is related to the 

ior and both together become a perfect 

inism for displaying and selling mer- 
cnandise., 


so-called “open faced front” made its 


appearance in this country about 10 years 
ago and designers like Ketchum, Lapidus, 
Gi and Krummeck and others are re- 


ible for its development to its present 


ut two years ago one of the leading 
g] companies in the United States ap- 
ed architects and designers of stores 
out what the trend in designing 
would be in the postwar period. They 
this survey to ascertain whether the 
faced” front would be favored, or 
sed type would again come _ into 
nce. They found out that the open 
vas preferred by leading designers, 
itter all are the sounding boards of 
e storekeeper himself prefers. Then 
lesigners were commissioned to de- 
various types for a brochure to show 
the modern store front should look 
\ll of the designs submitted and 
d showed open-faced or combina- 
‘pen-faced, arcade type fronts. 
ew approach in store front design 
to light when Lederer made its ap- 
nce on upper Ffth avenue, New York 
This front, designed by Gruen and 
(Continued on page 149] 
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daring 
different 
dramatic! 


Hotel New Yorker 
December 7 to 12 

















« « When Writing Advertisers Please Mention DISPLAY WORLD » » 
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Display 
LETTERS 


TRADE MARKS * FIRM NAMES 








Manufactured in 


PLASTIC 
WOOD 
MASONITE 


Designed, built 
and finished to 
your specifications. 


Palm Springs Round-Up 
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GENERAL DISPLAY Hl? Menswear Manufacturer's Associa- affair was planned There were two. tun- 
COMPANY oF tem ot Los Angeles, together with the damentals involved: (1) To bring the show 
Ameten Read, Celchooter 4. Conn. Boys’ Apparel Guild of California, re right to the store itself; (2) to dramatize it 
cently achieved one of the finest presenta in play form to avoid the monotony of the 

tions ever offered in the way of fashion average style show 
shows. Of interest to display people was This spectacular affair was staged in a 
the basic idea around which the entire large amphitheatre in the desert near the 
foot of a mountain \ 100-foot stage was 
—Above is the 100-foot stage with its eight crected, patterned atter a large department 
display windows. Note that they are cur- 9 store, a full block long, with eight windows 
tained with the exception of the one where the In front was a sidewalk and a street. the 


action is taking place. After the live models j.t¢., 
left each window, mannequins remained to 
display the apparel and to suggest actual é 
display settings. . . . Below, the mannequins \cross the stage curtam hung a_ tre- 
being prepared for their window appearance— mendous banner be aring the |e gend, “Some 


used at the close of a presentation 


On hor S¢ back 


# 


‘ 
., 




















Headquarters for 
BAMBOO RATTAN 
MATTING 


All types and sizes for every 
purpose. Featuring South Seas 
Motifs. Largest selection of 
quality display material. 
Priced reasonably 
Immediate delivery 


Send today for latest price list 
Pacific Bamboo 


Products, Inc. 


1188 South LaBrea Avenue 
Los Angeles 35, California 
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thine Wonderful Happens When You Weat 
Clothes From California’—the general idea 
if the show being that this particular 
simulated store was having a_ storewide 
lisplay of California clothes. 








In the opening scene was shown an aver- 
ve setting entitled, “Could Be Your Town.” 
The models were shown through the regular 

t traffic. In the following scenes, when 
irtain of a window was drawn it re- 
vealed a display of garments on live man 
nequins. These models eventually walked 
suit of each display window—and _ probably 
for the first time in a fashion show, man- 





nequins were used in conjunction with the 





ive models; the mannequins were dressed 


in California fashions and remained in the ; Ye 
Liu Maar ees Cee ee 3% for Christmas Gifts 3% 


California settings for department store 


vindows. This idea met with great favor THE LIVING BEAUTY OF NATURAL woopD 


ind will probably set a trend for future 
fashion showings Inlay Pictures Wood Mosaic Masterpieces 
— Twenty-four to choose from Handmade of rare. 

Shipman's Rental Policy precious woods from all over the world Applied 

Proves Successful | on %& plywood plaques Many matching sets 
Ptie: Cachet Sipenpenaiie, pemnetines) “TAREE: wie Sizes from 10 x 14 to 16 x 25” Very reason- 

with the movable apex is now avail- ; é ager : 
ible on a rental basis and the plan is meet ably priced Supply limited. 


ith a favorable response from display 


“nenidine te Misdae Sian. ties Write Today for ILLUSTRATED BROCHURE & PRICE LIST. 














City Included in the plan is the 

lation of a complete mirror unit, leav- PLYWOOD & VENEER COMPANY 
fe ng the window ready for merchandise. 
W \mong firms recently contracting for the 1741 Elston Ave. Chicago 22, Illinois 
it ental services were fF I. du Pont de x 
ie Nemours Company, Wilmington and Atlantic Phone ARMitage 7100 Teletype CG 305 

City Forbes & Wallace, Springfield, 

4 Mass.; Gamble Desmond Company, New 
T Haven, and H. Leh Company, Allentown, Pa 


. Employee Insurance Fund 5 ‘ trom the Oy 
Set Up By Decorative n Nx 
0 ecorative Plant Corporation, 27th street 
Ninth avenue, New York City, has es- . 
hed an employee life insurance fund é 


i grand total amounting to $100,000, it : 
Available once more! Genu- 


eveal d by Sylvan Freund The entire ine, hard-to-get Oriental deco- 
xpense of the group insurance is borne by rations, back again in time for 
ompany your Cruise and New Year's 
orative Plant's permanent staff, which Eve displays. 
bers 75, has an average length of service 
ut 15 vears. The executive and sales aR 


of t 


ut 25 vears 


e company has a similar average 
No. 4143 
ORIENTAL SILK PARASOLS 
24’ high x 29” diameter. Hand- 
painted decorations on real Orien- 


Charrot Back At Work tal silk; complete with bamboo 
: handle. Six delicate colors avail- 
After Medical Check-Up able. 
WOM kic ce taaanne es $39.00 Dozen 
I. Charrot has returned to work as 
t tl Te “ork . ( : ot 7 
ie New York ( ity company of the No. 4141 
name atter a month's absence while ORIENTAL GAUZE LANTERNS 
ini 4 2 ; a : 2 shapes: (A) Round, (B) Bell- 
LOIN < a) Ss r K- . ’ - 
complete physical check-up. Shaped. Hand-painted decorations 
rs had been prevalent that a heart on clear lacquered, gauze acme 
ition mie r - Pag -_ " Por over sturdy wire frame. Range o 
1 might keep him from his desk for & elses, from 8” to 18” hieh, 
time, but Charrot now reports that a $1.60 to $6.00 Each 
been given a clean bill of health and (According to Size) 





Disslay Club Planned SEE AUSTEN AT 
Eas Alb HOTEL NEW YORKER 31 WEST 31ST STREET + NEW YORK }, WY 
© uquerque N.A.D.1. DISPLAY MARKET WEEK 
lisplay club will soon be organized in ae ig ag 
uerque, N. M., according to Charles Room 528 for pr 
Sears, Roebuck & Co., of that city Room 529 for Retail Trade 





persons attended a preliminary 
on October 25 




















See SPRING in 


DECEMBER 


Hamberger's 


We always take great pleasure in 
meeting our many display friends in 
our showrooms which will be ablaze 
with many new creations for the 
Spring season when you come to 
the New York Display Market Week, 
December 7-12. 


We can assure you that your visit, 
as always, will be both helpful and 
enjoyable and we look for you with 
much anticipation. 


DAVID HAMBERGER, Inc. 


Display Decorations 
115 W. 3lst St., New York City | 















THE 
MOST 
EXCITING 
EXHIBIT WILL 
BE IN ROOM 640 
HOTEL NEW YORKER 

















Display Market Week 
December 7 to December 12 








See America’s Most Original Line of 


Display Units, Fixtures, Flowers & Materials 


/o¢ - ALLIED 


CREATIVE DISPL 


XTURES DISPLAY MAT 


AYS 


RS 
ERIALS 


NO. PEARL STREET, BALTIMORE-1, MD 





‘ 
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MEETING of the International Asso- 
ciation of Display’s ways and means 
committee appointed to perfect plans 

for its demise and the birth of its successor 

organization—the National Association of 

Display Directors—was held Monday, Oc- 

tober 27 at the Stevens hotel, Chicago. Those 

in attendance were: Ray Bianchi, Goldblatt 

Brothers, Chicago, chairman; Les Barofsky, 

Morris B. Sachs, Chicago; John Chord, 

Montgomery Ward & Co., Chicago; Delbert 

S. Ford, Consumer’s Power Company, Jack- 

son, Mich.; Robert O. Johnson, Common- 

wealth Edison Company, Chicago; Frank 

Whitelam, R. H. Fyfe Company, Detroit, and 

Joseph Apolinsky, Loveman, Joseph & Loeb, 

Birmingham. 

These men braved inclement weather and 
sections of the country 
because they sincere in this endeavor 
and feel that it is the answer to the needs 
of the display director in our country today. 
The full day was devoted to the discussion 
1 and it the 


came from various 


are 


of organizational plans was 


—This window attracted much attention for Max 


equipped with a flasher bulb behind the green. 





autumn morning, our varied hues of green"— 
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By JOSEPH APOLINSKY, President — as 





unanimous opinion of those present at 
those adopted were entirely workable. Al] 
gave definite that they would 
carry out the duties assigned to them. 
The first order of business at this meet- 
ing was the reading and careful checking oj 
the draft of the NADD objectives and \V- 
laws, which were prepared by Delbert F 
A vote of thanks given Ford by the 
committee for a fine job done and his pro- 
gram was practically adopted in its entirety, 
It was decided at this meeting to 
authorize the president of the IAD to call 
a general meeting of its members for 


assurances 


Was 


also 


Monday, December 8, at 10 a. m. at the 
Hotel New Yorker, New York City. The 
meeting room will be announced on the 


events board in the lobby of the hotel. A 
letter will also be mailed the paid up mem- 
the IAD containing pertinent in- 
formation relative to this meeting. It will 
therefore behoove all members to be present 
as the plans for reorganization will at that 
time be thoroughly aired and presented for 


bers of 


Don Bassett, 


Adler Company, South Bend. 
display manager, used a simulated broken wall against which appeared a wire mesh stop light 


The copy read: "Go Green ... as a clear 
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adoption or rejection. May I suggest that 
all {AD members who are in arrears pay 


sh dues at once so that they may be ° O & e 
elivible to vote at this time? SELF INKING Line- = cnile SIGN MACHINE 















= [his is a very importan: turn in the 
affairs of the IAD after nearly 50 years of Even distribution of ink—Dial controlled pressure—Correct spacing of any 
“i existence ; however, it is deemed most essen- desired layout—Combinations of Script and other type can be used—Prints 
ll tial if display is to keep abreast of the fast cuts, electros or Linoleum blocks—Most practical for one of a kind or 
tld moving events of today. It is high time that | duplications where high quality is desired. 
display directors throughout the country | 
t- joined together in a national organization | F | 
of of 1 erit to further themselves in an execu- | | ee aes , 
es tive capacity and gain the recognition right- | | 
| fully due them. + Ht 
d ; | 
he This can only be accomplished by a co- | ) 
, operative spirit among display directors | 4 
y. exemplified by their willingness to lend | 
to their support financially as well as morally. | 
ll If men like those mentioned in the first of | 
ir this article will give of their valuable time, 
1e supported by their firms, certainly it is a 
1e meritorious endeavor and undoubtedly de- 
e serves the recognition and approval of all 
A gainiully employed in the display profession. 
\- \nother plan discussed was an educational 
fa clinic meeting to be held during the first | 
| half of 1948, which will include discussions | 
it on many vital subjects connected with one’s 
t duties as a display executive. 
r The displayman has progressed consider- 
ably in the past score of years or more and Pd 
- far distance today from that of yester- —_ 

He is a very important cog in the = 
affairs of his firm. Are we prepared and bee 
equipped with the necessary material to acs —_ 
cope with questions that are arising daily? al cee 
\ display executive is not just a producer —_ od 
of attractive displays. His duties are many a = 
and varied and it behooves him to absorb em Pa 
information whenever available. —_ nat 

\dditional plans discussed also at the a ae 
committee meeting—which are not for pub- —_ -_ 
lication at this time—will be presented at ns 

general membership meeting. They, too, — 
ill be offered for approval or rejection. —_ 
These plans, I would like to comment on in | = 
: ; | sane 

passing, appear more business-like than any | 

have heard discussed in IAD meetings | til 
over the many years I have served the | Pr 
association as a member of the board of | — 


directors, as third and first vice-president 
and in two terms as its president. It 1s 
eless for me to say I am extremely opti- 





Line-O-Scribe is made in various models to fill every need. All size stores 
use this machine. 


tic and see visions of a greater advance- May we send you details? 


via the NADD. j 1 THE MORGAN CO., 3966 Avondale Ave., Chicago 41 


STONE WALL UNIT 


A splendid prop for showing accessories. Sturdy papier 
mache construction in full dimension. Realistic stone textured 
surface. Finished in pleasing spring tones of green and gray. 
WALL ONLY. Size 36°" x 20°' x 7°" deep. 
Facing left or right as desired. ..$6.00 
POST ONLY. Size 31'' high, 10°’ wide, 
Oe ire daca deusccdecaseauca $6.00 


DOGWOOD SPRAY. Flocked finished 
fiowers and leaves. 3 ft. long. In 
Wi OP OI c sac we sacdadenes $2.50 


Any part or parts may be ordered 
separately. 


VAUSE CREATIONS VENICE. CALIFORNIA 








Daughter Born 

To Agins 

\ daughter, who has been named Phyllis 
is the new guest at the home of 

ia and Marvin L. Agins. Her weight 

6 pounds 12 ounces. Agins heads 

vin Display Corporation, New Haven, 








V4 
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shting Exposition 
Draws Thousands 
eral thousand people attended the sec- 
International Lighting Exposition held 
hicago, November 3-7. Among the ex- 
tors was Swivelier Company, Inc., 30 
g Place, New York City 3, with more 
10) new products —many especially 
ted for display use —on view. 
terature describing the new develop- 
can be had from the firm on request 




















MOLDED 
PLYWOOD 


Fabricated to your Specifications 








Parts or complete displays 
Send sketch of your requirements today. 
We may have a mold on hand to do the 


job. Prompt deliveries — sensible prices. 


Laminated Veneers, Inc. 


40-17 22nd St., Long Island City |, N. Y. 


lronsides 6-2578 
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SERVING SANTA 


make every sales story 


EASY TO READ! 


MITTEN'S LETTERS — Inexpensive! Easy to use! 
Third dimensional— dramatic! White perfection! 
Pin back, Sanded back and track letters in 14 styles 
Also gay borders and Mitten Illustro Figures 


Write for name of nearest dealer 


@ SAV1dSICQ MOGNIM 48404 @ SYOLVIIGNI INIWLYVdSG YOI @ SNNIW UVE-NIVE YOI 
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226 5th Avenue e@ 


Redlands, California 








DISPLAY WORLD 


LOS ANGELES REPORTING 


[Coniinued from page 51] 


Thompson. also tied his fashion windows 
into the opening of the Solar House. In 
one of these, not pictured, a flagstone plant 
holder with live plants was used in the 
background. Large redwood poles ran from 
this to the ceiling. Fastened to the redwood 
poles was an irregularly shaped display card 
which read “At Home In The Solar House.” 
Flagstones were also used on the floor. Two 
miniature redwood tables held suitable ac- 
cessories for the dresses worn by the two 
mannequins The background walls were 
beige-gra\ 

Phe opera came to the Shrine auditorium 
in. Los Angeles during October, and. ot 
course no. self-respecting displayman could 


let this opportunity pass \t Bullock's 
Wilshire, Display Director William Black 
burn did a swank stretch of opera windows 
in red and gold, one of which is) shown 
here Phe background was formed by red 


and gold brocade papel panels. On the 


panel were fastened crystal sconces and 
eilt mirrors. Heavy red velvet drapes, tied 
hack with gold-tasseled red and gold silken 
rope, were hung across the front of the 
vindow Potted palms, antique gilt Vic 
orian chairs and antique consoles helped 
give the desired Vietorian atmosphere 


Other props included bronze busts and an 
tique gilt table clocks All of the props 
vere genuine antiques rented from a motion 


ture studio tor the occasion \ sinele 
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mannequin, dressed in a. sea-green Crepe 
formal, was used in each window. 

We mustn't overlook the first window. of 
the new May Company-Crenshaw, where 
Robert Rough has been appointed display 
director. Each of the displays, both win- 
dows and interiors, used a_ plastic plaque 
holding a card which read, “The May 
Company Promises To Keep Its Best Foot 
Forward.” = In the 
used an original and highly effective plastic 


fashion bank, Rough 


prop; a round aquarium, filled with gold- 
fish and marine plants, was set on a red- 
wood base. This base was actually a cross- 
section of a redwood log, and its unever 


shape was repeated in the 34-inch plastic 


shelf which covered the aquarium. Gold 
crysanthemums and cattails on this sheli 
were intermingled with the twisted branches 
of a plastic Ming tree Phe background 
was soft) mauve. \ single mannequit 
wearing a white dinner gown, was used i 
the window, 

\ complete den, or study, was used by 


William lambert for 


Barker Brothers’ promotion ot leather up- 


Display Director 
holstered chairs, as shown Phe back 
ground was a_solid wall, resembling the 
actual wall of a= well-decorated = study of 
which any man would ke” proud. \ fire 
place was in the center of the back wall 
with a large oil painting hanging over it 
he mural wallpaper used throughout 

setting was beige, with the landscape scenes 
printed in browns, shades of green an 


deep magenta red Phe floor was carpet 


An unusual window display has had New Yorkers standing four deep at the Airlines Terminal 


Annex at Pershing Square on East 42nd street. 


Built for Capital Airlines, the exhibit has a 


moving inner table and an airplane which lands and takes off. The inner table has miniatures 


of cities on Capital Airlines’ routes and as it moves in clockwise fashion, the plane rises from 


and lands at each of the cities. At the base of the control tower in the center a sign, ‘Fly 

Capital,’ lights up with each landing of the plane and when the plane takes off a flashing 

light indicates the departure time. The numbers on the outer strip of the display indicate the 

runway direction degrees at the airfields of the respective cities. The display was designed 
and built by Joseph E. Butler, of Airtronic Research, Inc., Washington, D. C.— 
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947 
; wall to wall. Other furnishings used 
" ive a “homey” feeling included a large 
erandfather’s clock, a well-equipped desk 

by which looked as if someone really used it 
" as place to work, books, lamps, fireplace 
a) sils—and, of course, those luxurious 
7 leather chairs. 

ue 

fay e following displays are not illustrated 
rot ir Bullock’s-Wilshire’s nineteenth birth 
4 ( Display Director William Blackburn 
ST us old wagon wheels and seats, together 
Id \ gold-hooped wooden barrels filled with 
ed golden crysanthemums, as props The 
= wheels and seats were genuine relics of 
vel Old California, coming from the nearby 
Stic deserts. Their aged wood and rusted iron 
old work were lightly brushed with gold. The 
eu kerosene lamps, which formed part ot the 
= prop display, were also painted gold. The 
mal hack walls were painted a light chocolate 
_ omplement the cinnamon color of the 
-. mn knit dresses displayed. 

,; Qver at The May Company-Downtown 
te the brand-new May Company-Cren 
‘ the Wilshire store and a new one 
1 up in Hollywood, we're going to hav 
<3 start calling our shots pretty closely in 
ping them = straight—not only with this 
: but with all the Los Angeles depart 
1 stores; new, ultra-smart branch stores 


pening taster than might clubs in the 
\ngeles area—and that’s plenty tast) 
over at The May Company-Down 
Stanley Thompson used individual 
low-boxes, painted elephant gray and set 


] 


against the inside of the window tor a 


interesting millinery display Flesh 
red egg heads with a linen finish were 
nside the shadow boxes fand used to 
pink and black hats Large dowels, 
painted elephant gray, ran from the 
to the ceiling to support the backless 
boxes Phe readet Was a long 
strip of transparent plastic on which 
lettered im black, “We nominate the 


Hat’ to complement the changed 


iette.” A mannequin was in the back 


\t Barker's, William Lambert used a 


and white tiled floor, with a deep ° 


loise wall background, to set off a 
piano display. Green potted plants 
placed along the back wall, partially 
ng a ftolding screen. \ heavy rose- 


red damask drape was hung on the wall 


1 ] qe : ~ 
nd the piano and was drawn up into a 
eful curve. The only other prop used 


a large mirror 


the American Woolen promotion at 
May Company - Downtown, Stanley 
mpson used two identically curved 
ths of wood—one on the floor, the other 
tened to the ceiling. A continuous length 
hite cord was run from the upper to 
lower length of wood from one end of 
vindow to the other (are you properly 
tused?) giving a= grille effect. The 


n curves were the same color as_ the 
len suits worn by the two mannequins 
display card was also the same color 
sults, the caption, lettered in white, 


Ing “American Woolen Company 





lilinery egg head was placed on_ the 


directly beneath the display card. The 


wall and floor were grav. 
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Centrally Located for Fast Service 










1 aa 
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GARRISON @ WAGNER co. 
LDN 
ae uy \ 






Here, at the crossroads of the nation, is your Display Headquarters, ware- 
housing America's largest stock of display materials, and so located that fast 
delivery is an everyday occurrence, not the result of a special effort. 


No matter where your store is, prompt delivery can be made from our 
stock in St. Louis by mail, truck, railway or air express. 


‘America's Most Complete Line of Display Materials." 


GARRISON-WAGNER COMPANY 


2018 WASHINGTON AVE. ST. LOUIS 3, MO. 
Chicago Showroom, 20 E. Congress 








sses The Family For California Living.” 





CREATIVE DISPLAYS 


in wood, plaster 
and papier mache 


© 
VICTOR HAIDA DISPLAYS, INC. 


149 West 24th Street New York City I 
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Hat Display Men of America Take 


Notice! Why Use Old Methods? 
Use The New Improved 


her's HAT-STA 


Now available at your local Display Equip- 
ment Distributor. 


EIGHT GREAT features that make it im- 
portant that you use HAT-STA in your hat 
displays: 

SWIVELS TO ANY ANGLE 

CREASE NEVER DISTURBED 

HATS PERFECTLY CENTERED 

FITS ANY STAND 

ADJUSTABLE TO ANY HAT SIZE 
SAVES TIME AND LABOR 

LIFETIME CONSTRUCTION 

LOW COST 





Distributors coast to coast or 


ALPERN'S 
134 9TH ST. PITTSBURGH 22, PA. 
Designers — HAT-STA Manufacturers 


Write for our new illustrated 
HAT-STA FOLDER 











ic RRR RI 


—_— papers of 
distinctive beauty... 
papers with that personal 
touch ... that so-different 
holiday feeling. 
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See the wide variety of- 
fered for your individual 
selection. 


MOM 


DECORATIVE COMPANY, INC. 


Note New Address: 


324 LAFAYETTE ST. 
New York 12, N. Y. 
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Los Angeles Eliminates 
Yule Decorations 


In an effort to avoid “street decorations 
which have tended to detract from window 
displays,” according to Ray W. Smith, ex- 
ecutive vice-president of the Downtown 
Business Men's. Association, the usual 
arched garlands and lamp post adornments 
will be missing from the Los Angeles 
Christmas scene this year. There will be 
many who will disagree with the business 
men’s organization, however, when they re- 
member the lavish decorations which down- 
town Los Angeles used in years past and 
which drew hundreds of thousands of spec- 
tators to the area on official 
opening night. 

Christmas displays 
Los Angeles 
vember 14. 


shopping 


debut in 


No- 


their 
year on 


made 


windows. this 


Fluorescent Diffusers 
Are Introduced 

For colorful lighting with regular fluor- 
escent tubes, “Slimline” and cold-cathode 
tubes, Shur-Nuff Display Company, 24 South 
Sixth street, Minneapolis 2, has introduced 
“Tulox” diffusers. The units slide 
the tubes and provide colored illumination 
i the offered—blue, 
yellow, orange, red, pastel rose, and clear. 


over 


in any of colors green, 


Glare is reduced, it is said, and numerous 
color combinations are possible. The dif- 
fusers are unbreakable. Descriptive ma- 
terial is available from the address given 
above 


lvel Corporation 
Changes Location 
Ivel Construction Corporation, exposition 
and exhibit building firm of New York City, 
96-20 43d 
move com- 
under 


larger facilities at 
N.Y 


operations of 


has moved to 
The new 


Ivel 


avenue, Corona, 
hbines all the 


root. 


one 


Display Lighting 
Curtailed In Ontario 


Reminiscent of the 
plight of Ontario, Canada, where a ban has 
placed on the 


window and 


brown-out days is 


been use of electricity for 
lighting. <A 
is given as the 


display exterior 


need for fuel conservation 


reason 


PADI HOLDS MEETING 
[Continued from page 72] 


display department operates, its relation to 
the rest of the store, and how to go about 
He also urged the 
cooperation of Philadelphia displaymen and 
manufacturers, 


their own specific tasks. 


\t the conclusion of his talk, Kash was 
elected to an honorary membership in the 
PADI. 


\mong the other speakers were Edward 
Wagenfeld, the PADI, and 
Kdward S. Arkow, who, as coordinator for 
the organization, 


president of 


chairman of 
completed the 


presided as 


the meeting. Refreshments 


evening. 
Among the guests was Robert Silverblatt. 
advertising manager of DISPLAY WORLD. 
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"Multi-Quins" Introduced 
By Manhattan Mannequins 


A new, all-purpose - mannequin called 
“Multi-Quin,” which has just been developed 
by Manhattan Mannequins, Inc., made its 
first public appearance at the Hotel New 
Yorker during the Corset Market Week in 
New York City this month. A repeat per- 
formance will take place during the De- 
cember Display Market. 

Although sold separately, the “quins” are 
really twins, consisting of two figures, one 
standing, one sitting. Each mannequin is 
so constructed as to be readily disassembled 
and assembled, each part being a complete 





— Norman S. Sherman — 


display piece in itself. Thus one mannequin 
can serve in several displays at one time 
as props for stockings, gloves, a hat, bras- 
siere, yvirdle, etc. Special stands are sup- 
plied for section, and to cover the 
joints of neck, waist, thighs and arms there 
are caps available in flesh finish or in 
natural wood to match the stands. 

Since the parts of the two figures are 
interchangeable, it is possible to put the 
mannequins into positions such as kneeling, 
half-kneeling, diving, sitting flat with legs 
extended, and reclining. 

The idea was developed by a man new to 
the display business—Norman S. Sherman, 
who after extensive Wall street experience 
has become associated with Manhattan Man- 
nequins, New York City, as secretary- 
treasurer. He will modernize the firm’s line 
of mannequins and work on a promotion of 
Manhattan's name, which is practically un- 
known to the trade although the company’s 
figures have been sold widely for 10 years 
through other outlets. 


each 


DECEMBER MARKET TO BE BIG EVENT 
[Continued from page 111] 

The following is a partial list of New 
York manufacturers who will exhibit in 
their showrooms : 

Bliss Display Corporation; Bonafide Dis- 
play & Decorative Company; The L. J. 
Charrot Company; Colonial Decorative 
Display Company; Display Equipment Cor- 
poration; Display Mannequin, Inc.; Frankel 
Display Fixture Company, Inc.; Victor 
Haida Displays, Inc.; David Hamberger: 
Irving Kaley; Kaplan Products & Textiles, 
Inc.; Maharam Fabric Corporation; Mess- 


more-Damon, Inc.; Paper Manikins, Inc.; 
R-Tex Company; Gustave Rubner, Inc.; 
Nat Siegel, Inc.; Standard Gellulose & 
Novelty Company; Taffel Bros.; Jas. B. 


Williams, Inc. 








1947 
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CITY PLANNING VISUALIZED 
[Continued from page 64] 


level, where the rest of the exhibition was 
housed 

Another tricky job was the four-stage 
circular theatre which shows “Philadelphia, 
Past, Present, and Future.” Visitors pass 
through it on four levels, each furnished 
with a guard rail. <A _ series of super- 
imposed, transparent “Plexiglas” panels, 
automatically edge-lighted in succession, 
shows the growth of the city with the 
advent of each new mode of transportation. 
Starting with a panel dated 1782 and show- 
ing a horse-drawn coach, the display brings 
the city’s rapid evolution up to the present 
day of the airliner, stressing the need for 
caretul planning to cope with future growth. 

On another stage, a plastic pendulum 
symbolizes the passage of time as an illu- 
minated plastic map of Philadelphia burns 
out, section by section, to emphasize what 
happens when city deterioration goes un- 
checked. 

One of the most interesting displays em- 
bodies the City Planning Commission’s s1x- 
vear plan. A 50-foot aerial map of Phila- 
delphia is divided into four table-high sec- 
tions so that spectators can walk between 
them. On this aerial map, so scaled that 
the observer can identify his own neigh- 

1rhood—even his own house—‘Plexiglas”’ 
symbols, glowing brilliantly from hidden 
illumination, show the location and size of 
more than 600 public improvements sched- 
uled in the next five years. 

In another section, Marder built paving, 
urbing and cornices which blend with a 
mural in perspective so as to reproduce an 
ictual Philadelphia street corner. 

“That gives one an idea of the variety of 
vork,” Marder explains. “I haven't 
mentioned provision for all the plant- 

g in the show—hedges, trees and flowers.” 
rder 1s now in his fitth year as a con- 
tor of the floats and carriers for Gim- 
innual parade on Thanksgiving Day. 
\nd before the Better Philadelphia Exhibi- 
tion was completed, he had started work 

elaborate model kitchen display for 
Philadelphia Electric Company. 





Bettmann Archive 
Issues Brochure 


first issue of the “Bettmann Pictorial,” 

use organ of the Bettmann Archive, 

Ne York City historical picture agency, 

st been published. Edited by P. K. 

ijan, former editor of the Art Direc- 

nnual, and with type and format by 

Frederic Nelson Phillips, Inc., the four- 

Page publication presents a cross-section of 

tl chive’s collection of photo-prints in 

of an old time magazine. 

iain feature is a gallery of picture- 

ith anecdotes and pictures of diversi- 

jects. The text includes amusing, 

own facts. The back page shows 

les of how old prints can help in en- 

today’s glamour with yesterday's 

Copies of the brochure will be sent 

' charge by The Bettmann Archive, 
<! ast 57th street, New York City 22. 


} 
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PICTURE OF A DISPLAYMAN 
WORRYING ABOUT HIS NEXT DISPLAY 








DOESN'T LOOK VERY WORRIED, DOES HE? NO INDEED. HE'S FLOATING IN 
SATISFACTION BECAUSE HE'S GOING TO USE REYTRIM. HE KNOWS, LIKE 
ALL DISCRIMINATING DISPLAYMEN, THAT REYTRIM IS TOPS FOR BEAUTY, 
COLOR, PERFORMANCE, CONVENIENCE AND ECONOMY. 


ASK FOR IT BY NAME- REYTRIM-— THE SATIN SMOOTH 346" CORRUGATED 
DISPLAY MATERIAL, LAMINATED TO A STURDY BACKING SHEET IMPRINTED WITH 
GUIDE LINES FOR ACCURATE CUTTING AND MEASURING. 


VISIT US IN ROOM 701, HOTEL NEW YORKER, DEC. 7-12 
DECEMBER MARKET WEEK 


THE REYBURN MANUFACTURING CO. INC. 


MAIN OFFICE: PHILADELPHIA 32, PA. 
FACTORIES: PHILADELPHIA, PA. ROYERSFORD, PA. CHICAGO 35, ILL. 


DISPLAy 

















Do your own professional 








with complete spray outfit 


Now you can apply a professional, colorful fele 
flock finish on display backgrounds, shadow boxes, 
fixtures, picture frames, signs, etc. Excellent for re- 
finishing old or worn fixtures. Precision cut rayon 
fiber flock available in the following brilliant colors: 
brown, ivory, blue, taupe, red, green, silver, white, 
black and canary. 

Complete kit (as pictured) includes undercoat, choice 
of two colors of flock, solvent, brush, patented 
spray gun and instructions. 


Write for FREE circular and color sample card. Full price $9.25 postpaid 


BEROTT-ROSS - Dept. 11D, 411 No. Foothill Road, Beverly Hills, Calif. 


























SALESMAKER 


Does just what the Name implies = 
= = 
Electrical Revolving Turn-Tables 


“IT HAS NO EQUAL“ 
~<Paers. 


DEPENDABLE! — Increases your sales every 
day. 

RELIABLE! — It carries on for you without 
intermission. 

EARNS its cost many, many times over. 












le 





Patent Pe g 
Mechat | orrect to the smallest detail. Carries 
bs Vol ) Cycle. MOTOR WILL NOT 
OVERHEAT nder ny circumstances NO FIRE 
HAZARD Operating ost less than c a day 
Motor Approved Ne Standard American Institute 
Electr | Engneers Requires no oiling — no 


maintcnance. Guarantee One Year Tag On Every 
Turn-Table. MAKES PEOPLE COME AND BUY 
WHERE THEY NOW GO-BY! Puts that Stop and 
Look Appeal into your Wear or Ware and Message 
and Never Stops. 


IMMEDIATE DELIVERY 


MORGAN-LAPHAM, Incorporated 
1775 Broadway, New York 19, N. Y. 


Plant—New Canaan, Conn. 








Always Something New 
This Time it's 
ROOM 
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HOTEL NEW YORKER 
DECEMBER 7-12 
DISPLAY MARKET WEEK 
The discriminating displayman 
appreciates quality and service 

from 


ADVANCE DISPLAYS 


929 ARCH ST. 
PHILADELPHIA 7, PA. 











> p P 

sGet Sparkling Display Effects 
with : 

e DIAMOND DUST 

e SILVER FLITTER 

e CRYSTAL BEADS , 

e GLASS TINSEL 

2 Glass Tinsel is available in Silver, Gold, 

; Blue, Green, Red and Black 

Prices and samples furnished upon request 


EMPIRE TINSEL & BALLOTINI CO. 


1265 Broadway New York, N. Y. 
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CHICAGO DISPLAY SCENE 
[Continued from page 63] 


setting, which = is 


architectural 


For another fashion 
pictured, 
wash drawing of a courtyard on the near- 
Northside, 
round, which gave an interesting effect of 
simulate a 
Floor and side walls 


Bradley used an 


blown-up and set into a_ half 


distortion. The idea was to 
typical Carson's ad. 
were masked in gray felt, and a lone man 
nequin wearing a full coat stood against the 
background The COPS card read “Accent 
ing the Cavalier Cuff.” 

Phe following displays are not shown 
promotion ot the brides’ room. at 
Bradley 
background in a tawny 
Satin 


in: 2 


Carson's, chose a = monochromatt 


peach shade with 


touches of brown drapes in_ the 


peach color hung between screens, also ot 


the same. shade The bride, wearing the 


traditional white satin, stood on a_ plaster 


dais ot the pe ach hue, 


while swags and 
ferns made a con 
bridal 
black 


sheet on 


weavings of asparagus 
trasting note \lso in contrast, the 
secretary wore a copper suit) with 
accents and carried a long cops 
which were listed all the items tor the 
wedding 


In setting up a handsome background to 


fall millinery John R. Cooper, display 
director and now also fashion coordinator 


for Mandel Brothers, used props constructed 


of chicken wire heavily flocked in white 
he wire was shaped into fantastic trees 
arranged on a floor sprinkled with plastic 
SHOW Hats, tending toward an_ off-white 
shade with touches ot black, were modeled 


by a group ot head forms mounted on the 
trees. Scarves in black and in white were 
draped about the throats ot the head torms 
Branches of thorn apple and desert plants 
spraved with pink 


painted pink had been 
| about 


touches of contrast 


the base ot the trees and as a composition 
balance in the top corner ot the window 
area Kor a copy card, lettering was in 
white sprinkled with silver glitter on an 
irregularly shaped piece of e@lass, under 


which a sheet ot black Paper, cut slightly 


wider, was mounted to make the copy stand 
lit 
Smith, dis 


otevens, set up 


Out in Evanston, Marjorie 
Kdgar A 


display in red and 


play manager tor 
a bridal 


floor was covered in white, and. the 


white Phe 
parti 
tion removed between two windows to pet 
White 


sides ot the 


mit a longer sweep tol the setting 


net was hune around. three 


space with a laurel wreathing festooned 


along the top \ bank of palms and terns 


Was massed against one end. The bride 


wore traditional white satin but with the 


new long train which extended out yards 


] 


behind het Phe attendants wore. scarlet 


red, and = all) carried bouquets of white 


chrysanthemum petals Qyver this setting 
plaved white and blue lights 

Making a 
displays, Gi. display 
Henry ( Lytton & Co. 


window ina 


checkerboard tashion of — the 


window Bowen, 
manager tor 
set up one beige back 
ground with a dark brown floor, then re 
versed the order of the colors for the next 
1 the light 


walls and dark floor the copy card was in 


setting | windows with the 


beige with brown letters, and vice versa 


\ wooden trame of unusual shape was 
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painted the reverse color from the lack. 
ground, with the edge of the wood in cree 
for all windows. Green velvet cattails grey 
on copper stalks out of copper pots, and j 
each window the merchandise was green 
\ll white lighting was directed on the mer 
chandise. 


Using a tootball motif, Ray Bi Ichi 
Goldblatt’s, chose a goal post setting for 
displaying plaid sports coats. The goal 


post was in white with green ribbon woun 
around it, and white tape marked the goa! 
line. Natural toliage in green and reds was 
arranged on each side of the goal post. The 
were full with definite back 
interest, were in— black and 
touches of red. The mannequins wore off 
white hats and leathet 
Green light came from the sides. The cop 


coats, which 


white wit! 
black accessories 
card was a cutout football and read “Ful! 
backs score the fashion touchdown.” 

In a window titled “To weave yvour magi 
spell—Black Magic”, 


in white, white trees, 


Bianchi used sea moss 
white angel hair, an 
sparkling silver 


pumpkins and twigs in 


Phe gown worn by the mannequin was 
black as were her accessories. Blue an 
red lightings were used on the white foltag 


and on the silver 


NEW ENGLAND'S NEW HOME 
[Continued from page 82] 


company occupies space 25 feet in 
by 70 feet in length and contains 288 specia 
storage bins 


+ 


The fixture and mannequin department 


] 


under the supervision of Edward J. Sorag 
han, and handles a complete line of thes 
supplies 

New England's entire plant was designe 
and constructed by its own statf, headed | 
Russ Savre, who has charge of the firm's 
store planning department 
behind all this ts 


Nymen M 


Leibson, who started his career in 1935 


The man 


the wholesale florist and supply business 1 
Boston \iter a short time he became in 
terested in the display field and opened the 
New England Decorators’ 


in that city 12 years ago, 


Supply Compan 
eradually ex 
panding to take in all types of display and 
\Ithough his bus! 
ness requires most of his time, he 1s very 


decorative equipment. 
civic-minded and takes part in various loca! 


philanthropic and fraternal activities. He 


finds time, also, to attend Red Sox. ball 


games and takes particular delight in golt 


Christmas Supplement 
For Garrison-Wagner 


Copies of a new Christmas catalogue sup 


plement, No. 207, can be obtained on re 


: ) 
quest from Garrison-Wagner Company, 2018 


Washington avenue, St. Louis 3. Consisting 


of 32 pages in color, the supplement. lists 


artificial flowers, set-pieces, plaques, ban 


ners, and complete units 





—— 





Don’t forget—send in your news 
items about all happenings in the 
display field: births, deaths, marriages, 
changes of position, anything pertain- 
ing to display or displaymen anywhere. 





—< 
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= Display Class Started 
In Birmingham, England 


rey 
nd iy In conjunction with the Aston School of | 
- \rt, the City of Birmingham Education de- | ee em eee a cad Ow 


Cet 
” partment has opened a display class held | 
on Monday and Tuesday evenings at the | 
chi former's premises. Six windows have been | 
for rected, complete with lighting equipment, . 


tudents will have the opportunity to 


20a and ’ - 
sun set up displays for various types of mer 
50a | os ~~ al 


course 1s under the direction of H. 


Wa I 

The Humphries, Birmingham Cooperative Stores, 

ya H. N. Taylor, Lewis's, Ltd. Lettering, We've planned our new Spring line of DISPLAY PAPERS 
it] urd writing and color theor ill be taught i 4 

an - - ie : nd 'H O} 2 h ws Mid to offer you the finest decorative surface coverings you 
off by | : almer ane venshaw, Mu 

ri Display Studios. Sessions are designed have ever seen. So we cordially invite you to come and 

c particularly to appeal to merchants in . 

op { 7 

Full <eiles sbta: was wet ob ale ls ak see them for yourselves. You be the judge. 


tive displays as well as operate thei 


Nagi shops \ number of displaymen are also Mate DISPLAY MARKET WEEK 


moss expected to attend More than 70 students 0 
I ive ¢ nrolle ad. OF DISPLAY imeustaiEs 
Te va = December 7-12 
| { ’ . \ 
et ee! rine ( Hotel New Yorker, Room 603 
on S ea ) 
a y 
vs Joseph Schack, originator of the original \ 
Schack Artificial Flower Company, died in a ” 


Chicago on October 29. 


vas well known throughout the entire 


wy field, although he had not been at DINGLEMAN-.WOLFF CoO., Inc. 


ngaged in business tor some years 

‘Schack and his wife began, making 112 W. 42ND STREET NEW YORK CITY 
Lt fowers and decorations and s¢ Ing 

rom. store to. store Phey became Originators and Manufacturers of Distinctive Display Papers 








successful and were able to form the 
ny known as Schack Artificial Flower 








( pany, Chicago, which became one. of 
leading houses in this line 


1939 the 52-year old company was pur 


























by the Goldberg tamily and shortly 
the name was changed to 
» k's, Inc.; 1t operates at 329 West Van 
\{ street under. the presidency ot Phil 
in Elaborate Showroom Transparent SUN-SHADES INSIDE your windows 
the Opened By Harter give merchandise visible display and complete 
an Howard F. Harter, who left Roval Pape protection. 
ex ( poration, New York City, not long ago 
An his own firm under the name. ot But be sure your SUN-SHADES 
1S] rl tel Dis ¢ Co ¢ las Oop ed a ° 
; isplay mpany, ha Miva carry this Trade-Mark 
a and well equipped showroom at 381 
Hh ; nies : — setae ate oe : Harter SUN-SHADES are manufactured from patented 
yall paae i Wee hiig Sai ip rimgalaalaias materials supplied by Celanese Corporation of 
px Ng representation in le are< 3 * 
i] aan ae ied America—your GUARANTEE of top quality. Don't 
Literature Issued be fooled by inferior brands sold at bergeia 
By Greggory, Inc. prices and similar sounding names. Thee is no 
ral catalooue nil heochuas — substitute for transparent, fadeproof, plastic SUN- 
Cl« Ce < OL2uUeS a ( | Oe CS CES ) * 
he fewis: tine of Giktieciee Maiaiinted SHADE. Request a free estimate of SUN-SHADES 
Ip stock backgrounds, and other dis- for your windows. Trained representatives are in 
re ; items have been issued by Greggory, 40 states, South America and Canada. Write 
Hs 2929 South Wabash avenue, Chicago 16 TODAY for descriptive booklet E. 
ng are available on request 
sts 
n —— ~ Cut down your losses on sunfaded merchandise by 
We invite DISPLAY WORLD read- using this modern method of protection. 
- ts to make frequent use of the — 
= Service Bureau for information on re- YOUR STORE } 
ources for all types of display mate- tary 
al and equipment from air brushes 
‘o zebras (stuffed), or for general THE: § N: NY 
onsultation on display problems. No 
harge is made for this service, of Manufacturers of the Original Transparent Sun-Shade Since 1939 
= ee | 781-83-85 CHANCELLOR AVE. IRVINGTON 11, N. J. 
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JUST 





IN TIME 


We are happy to announce the opening of our 
new Display Studio at a time which finds many out-of- 
town displaymen in New York during Market Week. 


You will find our new Original Woodturnings, 
Hand Painted Woodgrain and Brick Papers, and 
other unusual materials, which will add that certain 


something to your future displays back home. 


Hoping you enjoy your stay in New York, we 


look forward to your visit before leaving town. 


PAUL CARUSO DISPLAYS 
269 CANAL ST., N. Y. C. 13, N. Y. 














TRANSPARENT PLASTIC 


HOSE LEG 


Ideal for Display 


of 
All Shades of Hose 


$975 EACH 


We will welcome inquiries 
from Jobbers and Syndicates 


IMMEDIATE DELIVERY 


THE FIXTURE MART, INC. 


314 W. JACKSON BLVD. 
CHICAGO 4, ILLINOIS 


Send for our Free 72-page Catalog 








WIGS 


Window Display Equipment Co. 


New York 18, N. Y. 


525 West 36th St. 





cide tate tale Seno | WI N DOW DISPLAY 


nue fashions—or your own 
Perfect fitting. 
Wholesale and Retail 
For particulars write 


MATERIAL 





BECKER SIGN SUPPLY CO. 
319-321 N. Paca St. Baltimore 1, Md. 











Writing Advertisers 








@ Please Mention DISPLAY WORLD When 
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Hickok Offers Display Plans 
For Men's Accessories 

The preview showing of the new Hickok 
departmental plans and equipment took place 
November 6 in a room especially arranved 
and decorated in the Merchandise Mart. 
Chicago. Demonstrated were the results of 
Hickok’s long range scientific study, p!an- 
ning and designing to assist retailers with 
a better set-up in the men’s furnishing de- 
partment. 


Ray Hickok, president of the firm, stated 
that more than two years ago the Hickok 
Manufacturing Company, in cooperation 
with W. L. Stensgaard & Associates, Inc., 
started studying and designing a new, more 
practical Hickok section for the showing of 
belts, braces and jewelry. In the usual 
Hickok fashion, this meant development of 
new ideas, research and invention to bring 
about plans that were practical and _ that 
accomplished a better and more efficient 
showing of Hickok products. 


This new Hickok system provides 12 basic 
units, each designed to do a specific job in 
the men’s furnishing section. A store can 
use as many of each unit as may be re- 
quired and therefore the system is functional 
and can be enlarged as the Hickok product 
sales grow. 


With this method the Hickok section in 
the men’s furnishing department shows a 


“maximum assortment, easy for the customer 


to see and easy to make selections from. 
Reserve stocks are controlled in direct ratio 
to sales by items as well as sizes and colors 
Such stock records are adjusted on a 
monthly or quarterly basis to provide for 
seasonal or other fluctuations. 


Another feature of this display method 1s 
that the sales person can easily find the 
exact size, style or color a customer wants. 
Thus actual cost per transaction is reduced 
and more transactions can be made by the 
sales person in the same time. 


The equipment will be produced in any 
width or color or finish wanted by the store. 
It is also designed to fit in size and style 
with other equipment now being completed 
for the men’s furnishing department, such 
as for Arrow shirts, Interwoven socks, etc 
This affords the retailer an excellent oppor- 
tunity to consider the efficient moderniza- 
tion of his men’s furnishing department. 
The benefit offered by Hickok is not only 
the research designing but also the quantity 
production which allows the retailer to have 
the equipment he needs at a most reason- 
able cost. The equipment has been designed 
by Hickok and Stensgaard, and will be 
produced by the Stensgaard organization 


Houston Store 


Appoints Morris 

Replacing P. W.. Pittinger, Ralph R. 
Morris is now in charge of display for both 
the Houston and Pasadena stores of Co- 
lumbia Dry Goods Company, with head- 
quarters in the former city. Morris had 
been with Kerrison’s, Charleston, S. C., for 
the past two years and at one time was 
with Belk’s Department Store, of the same 
city and Goldsboro, N. C. 


Pittinger has not yet announced his plans. 
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SHIRT PRESENTATION 
[Continued from page 78] 


designed that they are sufficient to 


are 

contain the entire line of sample merchan- 
dise previously contained in double the 
number of container units. 


An interesting three-dimensional display 
of “Arrow” merchandise, placed on 


pane 

the wall directly above the cabinets and 

spotlighted from the ceiling, emphasizes to 

the buyer the importance of related selling, 

, nationally known Cluett, Peabody sales 
tion feature. 


Toward one end of the room, and serving 
between the selling 
rea proper and the reception space, are 
free-standing floor-to-ceiling panels 
d on both sides with 36 plastic dis- 
play pockets. These, containing the entire 
“Arrow” selection of collar styles, can be 
revolved by the salesman to illustrate the 
line to the dealer while the latter remains 
seated at the selling table. 


is a semi-partition 


tour 


equippe 


The lighting of the sales area has been 
engineered to achieve the nearest possible 
ipproximation of natural daylight. This 
has been accomplished by an unusual use 

fluorescent and incandescent lamps 
housed within a_ single  ceiling-recessed 
lighting unit, 12 feet long, and shielded by 
in egg-crate diffuser which cancels all 
glare at the selling level. Supplementary 
recessed spotlights are used at displays 
ind in the other parts of the room where 


ighlight is desired. 


An identifying color scheme has_ been 
tested and this, too, will be adopted for 
use in other Cluett, Peabody salesroom 


Applying the principle that fashion 
merchandise must dominate its surround- 
ngs, Heller has composed the background 
it the showroom in a subtle, subdued key. 
\rchitecturally the room is devoid of any 
stunts. Light olive-green and 
ray walls and a gray twist broadloom 
irpet are quietly accented by simple win- 

white textured cotton 
off-white trim used on 


Inits 


tricks or 


draperies of 
labric and by the 


the walnut table and cabinets. Chairs are 
vered in repeats of the same gray and 

green shades in specially dyed leathers. 
[he merchandise presentation itself has 


een systematized and streamlined through 
xtension of the principle of related 
The former seasonal 
ntation has been replaced 
selling plan by months.” All 
andise advertised features, 
ensembles, underwear 
have been grouped accord- 
monthly theme ideas. 


basis of 
with a 
classes of 
shirts, 
ports and 
tT rchiefs 














Weinvite DISPLAY WORLD read- 
ers to make frequent use of the 
Service Bureau for information on re- 
sources for all types of display mate- 
rial and equipment from air brushes 
to zebras (stuffed), or for general con- 
Sultation on display problems. No 
charge is made for this service, of 
course, 
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Modern, attractive, practical 
point-of-purchase displays, de- 
signed and fabricated. 











rchids, 


oses, 
ulips... 


Washable, permanent, 
plastic flowers for win- 
dows and show cases, in 
a variety of eye appeal- 
ing colors. 


If you are in New York for Market 
Week stop in at our showroom. 


INC. 
Dept. DW 10 


119 WEST 24TH STREET 
NEW YORK CITY I1, N. Y. 











of Display 


readers 
$18 Tacker and 
. $8.75 plus tax 


offer to 


Special 
Model 


World — | 
5000 staples .. 
Money Back guarantee. 


Display Supplies Department 





Whereare the Tacks? 


No need to look for them. They're 
right in the magazine of the 


STAR * 


One Hand Operated 


AUTOMATIC TACKER 





Model S18 Tacker 


Just press down on the handle to operate. 
Tacker weighs only 29 ounces. Hold work 
with one hand and tack it with the other. 
Tack close to edges and corners. Tack 
where you can't swing a hammer. 

Twinpoint staple tacks hold better and make 
only tiny inconspicuous holes. 


STAR PAPER FASTENER COMPANY 


NORWALK, CONNECTICUT 





_— 
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CLEANER, WAX & BURNISHER 


VLTIYLLLLTE Ts ““- To Maintain 























TSO Ne 
jue 
. —— SpARKLI 
(| i= VISIBILITY 


of a | 4 \WWT\ \\\ ——— er 
LUCITE comm PIisPitay 


PLASTIC 


PLEXIGLAS | surraceno FIXTURES 


HANDY KIT CONTAINS: ‘Plastic surfaces attract film and dust. These were ex- 
* 1 qt. Cleaner pressly made to clean and enrich all plastic surfaces. 








¢ @ 
a 









































° 1 qt. Wax These handy kit aids protect and beautify, intensify 

¢ 1 qt. Burnisher the transparency, keeping displays ever clean, bright, 

Plus smoothing paper and sparkling, making constant dusting unnecessary. 

and soft cloth. The wax gives a tough, transparent film; the burni- 

$4.50 Complete F.0.8. Pgh. Sher removes marring scratches and haze; the cleaner 
Mail Orders Filled takes off dirt, oil, grease, fingermarks, etc. 


ART R. COHEN CO. 3:10 Penn Ave., Pittsburgh 22, Pa. 



















SCATTER ITEMS 
FISH NETS 


IN ALL COLORS 


FLOOR COVERINGS, Etc. 


Our Complete Line On Display In 


ROOM 651 


HOTEL NEW YORKER 


DECEMBER MARKET WEEK 
ANKERUM MANUFACTURING CO. 


S. E. COR. 19th & ARCH STS. PHILADELPHIA 3, PA. 

























EVEN IF 


YOU ARE NOT IN THE MARKET 


FOR 
THE MOST NATURAL LOOKING FLOWERS 


AND 
INTRIGUING DISPLAY NOVELTIES 
Drop In and Say HELLO While You Are In New York 
ANYHOW 
We Will Show Our SPRING Line In Our Showroom ONLY 


H. H. GOULD DISPLAY 


37 EAST 28TH STREET NEW YORK 16, N. Y. 
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Meyercord Sponsors 
Display Contest 


A large window display contest, offering 
monthly awards, grand prizes and a mer- 
chandise bonus for all contestants, has heen 
launched by The Meyercord Company for 
the more than 22,000 independent retailers 


| of the firm’s decals and ready-pasted 


“Trimz” decorative borders. 

Meyercord offers all retailers of their 
products an opportunity to win $450 monthly 
for the best window displays during No- 


vember. The money will be awarded in a 
$75 first prize, $50 second prize and a $25 
third prize. As a finale, $150 additional js 
offered for the best window display of the 


campaign, which began in September, with 
second and third grand awards of $100 
and $75. 

Originality, ingenuity and sales effective- 
ness are the three points upon which. the 
Meyercord displays will be judged.  Thos¢ 
making the winning selections will be Carl 
L. Gestrine, past-president of the Chicago 
Display Club, George Hermanson, also a 
past-president of the Chicago group, and 


L. J. Dwiggins, Revburn Manufacturing 
Company. Entries will be ty photographs 

Winners of the contest will be made pub 
lic as they are named. Meyercord offers 


special display materials to dealers re- 
quiring them, available by writing the Home 
Decoration department in care of The 


w~Mevercord Company, Chicago 44 


Cromwell Leaves Pogues; 
To Enter Business 

Cogswell Cromwell, display director for 
the H. & S. Pogue Company, Cincinnati, 
since 1939, makes known that he will re- 
sign his post effective December 31 to g 
into business for himself 

He will be associated with I. K. Steven- 
son, well-known producer of composition 
and papier mache novelties and display 
properties, and will represent the organiza- 
tion in the Northeastern section of the 
country. Stevenson will continue his activi 
ties in the South, and Odell Allaun will b 
the West coast and Midwest representative 

Cromwell was formerly display director 
for J. N. Adam & Co., Buffalo, and at one 
time was interior display coordinator fot 
Montgomery Ward & Co., Chicago. He 
started his display career at Lord & Tay- 
lor’s, New York City He is originally 
from Boston, and is well known in 
retail display and advertising circles. Dur- 
ing the war he spent two vears in the army 

Cromwell's successor at Pogue's has not 
as vet been appointed. 


Display Unit Shows 
Mops Effectively 

The household wet mop, long a_ stepchild 
so far as. effective store display is con 
cerned, 1s getting a real face-lifting by the 
Malden Mop & Brush Company, of Everett 
Mass. This company is offering free ot 
charge a compact three-way merchandiset 
for displaying its “Malco Maid” mopheads 

The display can be used easel-style on the 
counter, attached permanently to the back 
of the counter, or hung on the wall. It 1s 
composed of a hardwood frame and_ six 
horizontal spindles, and includes a_ dust- 
proof, waterproof display card in four colors 
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NEW YORK DISPLAYS 
[Continued from page 57] 


red plaid skirt of heavy wool with 


black jersey blouse. In the event she is 
tt cozy enough, there is a friendly glow 
, the Franklin stove, standing on a red 


rick foundation nearby. The  cobbler’s 


ench behind her is equipped with things to 
nake an evening pleasant ... a bowl of 
its, somebody’s pipe, and the faithful dog 
made of excelsior). He chews his master’s 
ppers, which may be a bad idea but 
ines add a homely touch for the display. 


fireplace implements, a 


Wrought iron 
o some 


ree ged stool, a game, and 
ippealing antiques complete the group. The 
yall is green. This was one of six displays 

rural settings such as a Dutch cup- 
ward with all the complementary 


ies, Wagon wheels combined with bitter- 


acces- 


sweet, and the like. 

“Noe of Innocence—our own Edwardian 
nspired fashions for a new era of win- 
some childhood” made a descriptive title 
or the setting seen in the final illustration 
one of four presented by Display Director 
lenry Callahan at Lord & Taylor's. 
The children posed in and about 
sleigh suggest the “Song ot The Troika” 


a gold 


s they happily ride through a gently fall- 

g snow. Sheer net is carried across the 

the portrait; the whole is framed 

vith a brown papier mache wide moulding 
in finish simulates carved wood. 


The large window space has been blocked 


ff with neutral tone brocade wallpaper 
anels. The sponsoring of “The Age of 
nnocence” progressed through little girl 


china dolls, doll 


little stoves and carriages, all en- 


a parties with antique 


anting enough to carry one back through 


Windsor Heads Graphic Arts Sales 


For Sherwin-Williams 
| appointment of E. W. “Buzz” Wind- 
is general manager of sales for the 

ic Arts Division 1s 

M. Lemperly, vice-president and 

rector of sales, Sherwin-Williams Com- 


announced by 


Cleveland. 
Windsor, who has been associated with 
mpany for more than 23 years, has 

| an important part in developing this 

ss for Sherwin-Williams and = was 

ot both 
iutomotive sales for many years. 


graphic arts sales and 
Recently 
s loaned to the special products sales 
tment to help organize that division 
h the return of a better supply of raw 
tals and colors Sherwin-Williams its 
putting considerable emphasis on this 
ant part of its production 


Somers Now With 
The White House 

( rge Somers is now art director for 

Vhite House, San Francisco. He was 

rly with Sloane’s, of the same city, 

en joined Hale Brothers where he 

ssociated with L. A. Banks, display 

sanks took over the display de- 

nt at The White House some months 

nd Somers joined the department more 
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DISPLAY MARKET WEEK 
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SPRING 
DECORATIVES 


NEW YORK CITY 


ROOMS 501-502 
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EARL W. GASTHOFF CO. 


DANVILLE, 
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FOR 


(ARDBOARD 


ALL ROADS LEAD TO 


ma 
ao 


We are specialists in precision die cutting, 











lining, sheet cutting, embossing, 


pasting, easel mounting. 


i @ PUI if PAPER .CORPOR 


CARDBOARD MANUFACTURERS + 72 Greene St., N. Y. 12, N.Y. CA 6-5020 
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Wright-Metzler window, Uniontown, Pa. 
Early satin damask wedding gown. 


Costumes of Yesterday 
For Special displays and 


rental prices write 


KATHERINE BURR FLEMING 


76 Rogers St. Branford, Conn. 


Circular on request and please 
state period for photos desired. 

















GLASS 


AND 


MIRRORS 


FOR 


DISPLAY 


PROMPT DELIVERIES 


M. KRAKOVITZ & SONS CO. 


1322-36 Washington Ave., Phila. 47, Pa. 












REDIKUT LETTERS 


Die Cut Cardboard Letters 


Popular sizes, styles and colors. Write for 
your samples and prices. Ask your Dealer. 


THE REDIKUT LETTER CO. 


2902 W. 76th St. Los Angeles 43, Calif. 












USE THE 


OPPORTUNITY 
EX CHANGE 


For any WANT AD purpose: 
POSITION WANTED 
POSITION VACANT 

DISPLAY EQUIPMENT FOR SALE 

REPRESENTATIVES WANTED 

$3.00 Per Column Inch — CASH WITH ORDER 
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News 


By LOUIS BOOTH, President 


HE following officers and _ directors 
were in attendance at a meeting held 
in Memphis on October 25-26: 

Louis Booth, president; K. V. P. Burn- 
ham, second vice-president; Walter Spitz- 
keit, secretary-treasurer; T. E. Joiner, chair- 
man of the board; Frank Vermilye, past 
president; Lolita Staines, James Cook, Leon 


Hines, Charles Merrill, R. J. Patterson, 
Andrew Riley, George Hettinger, Leonard 
Pons. 

This representation was not as good a 


coverage of the South as we would have 
liked; however, we were proud that the 
officers and directors represented’ Fort 


Worth, Gulfport, Miss., New Orleans, Alex- 
andria, La., Atlanta, Tulsa, and Memphis. 

The meeting was called to order at 
10 a.m., Saturday morning in the English 
the Hotel After 
cussing association affairs, the directors ad- 
journed to the beautiful dining room on the 
floor of where A. R. 
Scharff was our host at a delightful and 
informal luncheon. <A few of the directors 
arrived in the city too late for the luncheon 
and of course we were all disappointed at 
not having them present. 

This was the first opportunity many of 
the directors had to meet Henry J. Isaacson, 
new publicity director. The 


room of Peabody. dis- 


eighth Lowenstein’s, 


our visitors 
—At the luncheon in Memphis. Left to right, 
Mrs. Everett Booth, vice-president of the SDA 
Women's Auxiliary; R. J. Patterson, George 
Hettinger, T. E. Joiner, Louis Booth, Frank 
Vermilye, A. R. Scharff, Lolita Staines, H. J. 
Isaacson, James Cook, Leonard Pons, Andrew 


Riley, Charles Merrill— 


















— Henry J. Isaacson — 


“were all well acquainted with Mr. Scharff 
as they had met him in New Orleans when 
he participated in the 1947 conference. The 
balance of the afternoon was spent by the 
visiting directors in looking over Memphis 
stores. At 6:30 in the evening our SDA 
representatives and their guests were lav- 
ishly entertained with a dinner dance by 
the Wray Williams Display 
the Town club. 

A Sunday meeting convened at 10:30 a.m. 
The was taken 


Company, at 
pan) 


association’s business care 
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of in prompt manner and plans were laid 
for the Memphis conference. There was 
much discussion about the affiliation plan 


for local clubs. 
The visitors were liberal in their praise SNOW..-SNO BL 


oi Memphis and the Memphis people’s hos- 


pitality and we feel that it was deserving "“SHIMMERY SNO" — PLASTIC SNOW 


because they did not have an idle moment. 


ere well entertained, and all the business 
uk ie eae and a 1e Dusine PLASTIC SNOW BLOCKS 
ORDER NOW!.--Not Late Yet 





Establish 1948 Dates 


For Plastics Show 
The Third National Plastics Exposition 


will open on Monday, September 27 and Fo r Sp rin g D is p la ys 


close on the evening of Friday, October 1, 





1M8, according to The Society of ‘The COLO-MICA—Colored Mica in a large color range 
Plastics Industry, Inc., sponsor of the COLO-CAL—SAND d ROCK CRYSTA 
exposition. - a, an L— 

The show will not be open to the general Many, many colors 
SS eee GLASS BUBBLES—Hand blown—1" - 3/2", eight sizes. 
alace, NeW E City. 

Particular attention will be given to en- Crystal and Colors—True bubbles. 
couraging attendance of retailers, buying CHIPS—Marble—in white, slate gray, black. 





office representatives and chain store ex- 





ecutives. 

These decisions were reached by the SPI 
Exposition committee, headed by Nelson E. 
Gage, of American Insulator Corporation. 
Other decisions reached by the committee 
follow : 

The Annual SPI banquet will be held on 


Wednesday evening, September 29.  Invita- | M A L RO 3 co M PA im y 


Our line is Fireproof and Vermin proof 
—Economical to use—Very effective. 


Contact Your Jobber or Direct 














rff tions to the exposition will be sent to ex- 
en hibitors for distribution by such firms to “The House of Colors” 
C8 retorts Stl macaniieetil Feeye Cates Geno Dio 
1is on these invitations at no cost, to a certain 
JA date. No dates have yet been set for the | 
v- 1948 SPI annual conference. 
by Schedule of the exposition as set by 
at Grand Central Palace is as follows: In- 
stallation of exhibits beginning Wednesday, 
m. September 22; show opening, Monday, Sep- 
re tember 27; dismantling to be completed by 
Tuesday, October 5. 
New Display Position dlutionary: new ec This is the unit that Paints With Light. © 
Filled By Covitt ‘ oo tay eee o ; ; wre Wired in three circuits. Supplied with heat 
. Manager of interior planning and display =. Se Sa Be Bae 3 - j per cen ee dr 
Is a new post created at Leonard Brothers, : eng * abe tec us i on PAR-38 and R-40 lamps. Order now for 
Fort Worth, in line with the store’s expan- ! ame prompt delivery 
sion program which has been under way for 
some months. Ned Covitt has been selected 
to fill the position and will assume his 
duties on December 1. He was formerly 
with Sears, Roebuck & Co., Brooklyn. Jack 
Hybarger has charge of window display at 
Le ard’s. Cat. No. 391 41-ft. section $49.50 


6-ft. section $66.00 
7V-ft. section $82.50 


Rediant Glass Fibers 
Adds Strassburg 


Joseph Librizzi, Radiant Glass Fibers 


Company, New York City, announces the 
addition of Jack Strassburg to the firm’s 
Stall. Formerly with the display depart- 
ment of Lord & Taylor, Strassburg will 





assist Librizzi. 











nile USE THE 
Don't forget—send in your news Mb Ten OPPORTUNITY EXCHANGE 
: u a appenings in e For any WANT AD purpose: 
ae — births, deaths, marriages, woo etter co POSITION WANTED POSITION VACANT 
change i in- ° 
ng te Sigh er Sinpmomen onpuleers imeoarouaree O REPRESENTATIVES WANTED. 
a 151 W. 18th St. @ = New York City 11 $3.00 Per Column Inch — CASH WITH ORDER 


































METALLO 
BOARDS 


are Back! 





Yes, genuine foil lined Metallo 
Boards by “Nat-Mat” are back. 
... Back in rich brilliant colors 
of Bright Red, Green, Blue, Gold 
and Silver. The above colors also 
obtainable in Metal-Tex foil lined 


papers. 


Metallo Boards and Metal-Tex is 
the answer to your Christmas Dis- 
play needs. Samples on request. 


NATIONALCARD,MAT&BOARDCO. 


Manufacturers 
CARROLL AVE., CHICAGO, ILI 
Allied Mills 


11422 So. Broadway, Los 


4318-36 


Angeles, Calif 


Also 


Card & Paper Works Ltd., Peterboro, Ont., Canada 











' WARNING 


NO OTHER 
SUN SHADES PROTECT 
LIKE THE NEW 


| Jufra- Chem 


TRANSPARENT SHADES 


Tufra- Chem, is our exclu- 


sive process, patented and secret, 
which gives your displays far greater 
sun protection than any other shade 


previously on the market! 


WRITE FOR FREE 20 PAGE BOOKLET 


Address Transparent Shade Co. 
Box 2135-DW, Terminal Annex 
Los Angeles 54, California 





RANSPARENT SHADE CO. 





Pra 


501 N. Figueroa St., Los Angeles 12, Calif. 


| 
| 
| 
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Store Modernization 


NOVEMBER, 1947 


By ROBERT CARSON, A.I.A.* 
Carson & Lundin, New York City 


HERI: 


prospective purchaser is impressed with 


is Certainly no argument that a 


a store that is beautitul, well Ighted, 


and adequately air-conditioned, where the 
functions are efficiently arranged to prevent 
harassed and discourteous service. So let's 


start with the exterior design. How should 
vour new. store look to this hypothetical 
but eager custome: Kirst of all, it must 
be solidly built, well detailed, of good ma- 
terials, for she will undoubtedly consider 
the product you sell to be no better made 
than vour own home in an expensive high 
rent location Phe design should be in 
fluenced only by what vou have to sell 
how effectively it can be done in this loca 
tion and depends mightily, of course, on the 
lavout withn 

Here are some of the rules Phe shop 
must be Open trom the street The day oft 


the closed-back bulkhead type window 1s 


certainly over, with the exception of de 


partment stores with huge open areas where 
only confusion would result it exposed to 
the street. Consider alwavs the shop as one 
of the most important of the displays \ 
good rule—never force a customer to the 
entrance door without giving him a cleat 
view of the interior It has been interest 
ing to me to watch two fairly recent in 
stallations here in New York where they 


tried a solid or almost solid doot 


In both 


entrance 


cases the shops had barely opened 


when the doors were removed and opened 
up with glass as wide as the design pet 
mitted 

Let's look tirst at the recently completed 
(guild House in Boston. Different depart 
ments for each accessory have now taken the 
place of the small accessory counter. Casual 
and play-shoes must have a spot as well as 
the department tor the sale of the high 
priced shoes. This is a tairly large shop 
on the corner of Tremont and West streets, 


facing Boston Common We decided to 


devote the busy street floor to accessories 
and casual shoes and dety tradition by 
placing the salon tor the sale of the morc 
expensive shoes on the second floor \ 
clear glass front extends from. street level 
to the ceiling of the second floor The 
second floor is treated almost as a deep 
balcony with a clear glass railing Phi 


customer can glimpse the salon from the 
street. If she rides an elevator to an uppei 
floor to purchase shoes, she must find there 


real comtort and quiet, and something ex 
citing to look at 

Here a combination of wall display and 
source for indirect light was used over the 


Sofas are done as a series ot 


] 


hanquettes 


t 


stock seat and back units made by one oO} 


| 


the modern furniture manufacturers and 


placed in rows in modern cradles designed 


for the job This is less expensive in 


original installation and wears longer be 


cause the units are interchangeable—rarel\ 


Text of talk betore panel ot the Store Mod 


New Yor City 


ert ation Show 


There is 
an absence of the usual fitting stool whic 


does anyone sit in the center seat. 


always looks vaguely out of place, like a 
surgeon's kit in the living room. The front 
of the small upholstered footstools or cas 
socks slides open like a slanted drawer 


a very complicated fitting device 
this probably due to a 
unduly startling the con 
Boston—ts a 


exposing 
Phe color otf store 
slight 


servative citizens of 


fear ot 


somewhat 


muted autumnal scheme (and may I hasten 
to interject right here that Boston was far 
trom frightened but has torced us into 
some hurred extensions to get more space 


to handle the crowd). To get back to the 


color—the walls are of pale shades of green 


and vellow, the carpet a cedar brown, the 


upholstery and many of the cases in shades 


of rich red, deep green and vellow ochre 


Betore leaving this store, Id like to sa 
a word about lighting \ shop requires 
two kinds of light. First the indirect light 
which paints portions otf the ceiling and 
walls with sott glowing areas to brighten 


inviting. Her 
cold cathode 
true 
When used 
| 


light can be 


the room—make it and 
Is the 


Used directly it 


QAa\ 
Huorescent o1 
the 
and complexions. 


place To. 
distorts color. of 
merchandise 


indirectly the color ot the 


adjusted since it strikes a painted surface 
betore beine reflected back into the room 
Phe other kind of light 1s direct light use 
to accent merchandise on display; in_ this 
case to brilliantly illuminate the shoes as 
they are being fitted. Notice a new wrinkl 
\s the customer approaches the murrors 
heght pours from them as from an open 
door at night, accenting her teet—done by 


a pin-hole spothght concealed in the ceiling 


which hits the lower part of the mirror and 


is. deflected strongly on the floor area 
directly in front of the murror. 

We might sav a word or two about ar- 
rangement We erant that the designer 
must not only achieve functional efficiency 
in plan but also a beautiful interior to 


right off 
age-old battle of “button, 
button shall I hide the stock?” 
let's look at the first of the 
Gotham Hosiery Shops which we did a tew 


please the customers’ eves, and 
the bat comes. the 
where 


take a 


vears ago This one is in Rockefeller 
Center on Fitth avenue I don't know 
whether vou are all familiar with the ac 


cepted hosiery shop ot the Past. Three sides 
shop were lined from floor to ceiling 
tilled 


In tront of this was a long U 


Ot the 


with shelves with boxes ot host r\ 
shaped counter 
behind which the clerks sprinted back and 
torth to grab the sizes and colors reque sted 
and the 


counter staring at the hodge-podge of halt- 


customer leaned wearily on the 
outlook 
the 
floor in oa 


than the clerk can reach 


used stock—a dreary 
Wi decided to 


center of the 


stock in the 


ot 


place 
exact series 


pylons no higher 


and mirrored on the sides or ends that are 
exposed to the store The top of these 
pylons tormed a_pertect light source to 
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the entire ceiling with light, and the 


were left free for a decorative treat- SIZES 
in this case a fabric printed in out 
: I Small. 4'2-5 Shoes 
olors of orange and deep brown, the : 
a deep brown, the display tables ot —— auc 5'2-6 Shoes 
ruddy mahogany. Here, for the PRICE LIST 
ime, we tried a seasonal color scheme 
has been very successful—a winter Per Pair.......... $ 1.25 ea. 
of the warm colors I have described 1 dozen pr........ 15.00 doz 
nother set of drapes and slipcovers a 13.50 doz 
e furniture in light and cool greens 4 dozen pr........ 12.00 doz 


lues tor summet The drapes are so 


] SEND PAIR @ $1.25 
[] 1 doz. small @ 15.00 
[] 1 doz. large @ 15.00 
3 doz. small @ 13.50 
] 3 doz. large @ 13.50 

] 4 doz. small @ 12.00 
hat w set goes up, the slipcovers zipper off 


‘ ] = 1 J 
he ud are replaced. The next morning the THE “INVISIBLE” SHOE FORM! © 43% 'ors¢ @ 12.00 
far ustomers see a newly decorated shop CLEAR PLASTIC! FITS EITHER SHOE. | Please send, without obliga 


d that they can be removed in a 
as ff the pleats are not sewn but so devised 
ve! that they flatten out when removed = from 
Ic t ill and the drapes then are sent to the 
\ a leaners where thev are cleaned and _ fire- 


d, ready for the following season. The 





ito ppropriate to the season MAIL THIS CONVENIENT ORDER BLANK TODAY! tion, en Design on ens 
é Now ff’ i} oO iIscuss ; ol sh. off your catalog containin illus 
uC Nor I'd like to discu i job tresl init — g 9g 
rafting boards—a proposed two-story trations of modern fixtures. 
A nae ‘ Street 
en Iteration about 40 feet wide planned tor is Trade Mark Registered* 
he tnut street in Philadelphia—a women’s ches : Zone State —_-—___ 


les . ind accessory shop 9 similar to” the 
House in Boston but larger and 
not tacing a lovely park such as 


ROGER KENT COMPANY... .. Pfostica 


211 N. Seventh St. St.Louis | Mo., 





es Joston Common \gain it seemed wiser to 


ht the expensive shoe salon on the second 





Small eve-line showcases are set in 


of glass which open the shop ‘to 





treet from floor to ceiling on the 
ground floor The absence of second floor Ms, 
indows trames and accents the displays be 
The panels at either side of the en 
are kept clear for views of the shop 


Direct from Manufacturer to You 


Speaking of displays, we as architects try e 


inside the shop and on the strech, With DISPLAY JOBBERS TAKE NOTICE 


dramatic lighting and simple back- We Solicit Your Patronage 


Is that set off vour merchandise and e 


+} 


le street 


ot require—indeed will not stand 
cheap impedimenta which seem to ALL WIDTHS — COLORS IN STOCK 


stock in trade of the usual display and to Your Special Order 





g il I can't tell you how disheartening 


— FF 


IMMEDIATE DELIVERY on Hard-to-Get Colors as 
Orange, Eggshell, White, Rust, Gold and Maroon 


is to revisit a job a month after it opens 
find prominently located displays draped 





ith tired and dusty palm leaves, lined with hepa 
ilted satin ot abominable shades, and GROS-GRAIN RIBBON OUR SPECIALTY 


th merchandise perched on the cheapest Also Cut-Edge Taffeta and Satins 





) ! stock holder-uppers. This, I hasten to 
Pains atieatinc ss TJ, BURLOCK COMPANY 
s1IZe O e Spla! mudget. Ce d¢ 
ed in only two ways: The careful selec 105 W. 40th St., New York 18, N. Y. LOngacre 5-3514-5 
a displayman who knows the mean Selling Agents for 


t the word restraint, and by the care- THE POST NARROW FABRICS CORP. 
ipportionment of the budget, keeping Middletown, Conn. 
displays extremely simple and, when MANUFACTURERS OF RIBBONS 


an occasional elaborate display, do 





it with great care and fine materials. 





ertainly wiser to have a lesser number 


iborate displays and have your entire USE THE 

In good taste 't has also proved to - BROS 
tter to change a display once a month OPPORTUNITY EXCHANGE r 
ive it really good if a weekly change PHILADELPHIA 7 FA. 


sees. eee quality material For any WANT AD purpose: MANUFACTURERS OF CUSTOM 
v that I've got that off my chest, let's DISPLAYS 


at the windowless second floor salon POSITION WANTED POSITION VACANT 





since 1931 
sed jor this new Philadelphia shop USED DISPLAY EQUIPMENT FOR SALE e@WINDOW DISPLAYS 
the most expensive shoe is sold and e EXHIBIT BOOTHS 
attempting to achieve architecturally REPRESENTATIVES WANTED @ JEWELRY & SHOE PLATFORMS 
itiful, exciting background. We de e@ INTERIOR BACKGROUNDS 
create a room with a completely ? @ STORE MODERNIZATION 
hape All rooms do not have to $3.00 Per Column Inch CASH WITH ORDER e CUT-OUT TRADEMARKS 


@ CUT-OUT LETTERS (compo & wood) 











walls Here we have employed 


























Alert Merchants Boust 
Their Sales With 


*Poto-Sho 


ELECTRIC TURNTABLES 


Turns Three 
Times a 
Minute 

a 

Carries Up 

to 200 Ibs. 





The ACTION Display-Way! 


CTUAL clocking tests prove that ROTO- 

SHO revolving window displays attract 
many times more customers than any “‘still’’ 
display . . . and frequently pay for them- 
selves in the first few hours of operation 
by doing a man-sized selling job. 


ROTO-SHO is sturdy and dependable. 
All steel, it will carry a load up to 200 lbs. 
Operates on 110 Volts A.C. and the standard 
unit comes complete with 18” table as 
illustrated. Attractive build-up fixtures are 
available for it too. There is also ROTO- 
WEEL for background displays, and ROTO- 
CEILING, a turntable that can be mounted 
to the ceiling. 

These year-‘round sales builders are 
available through better display jobbers 
everywhere. Write us TODAY for our com- 
plete new catalog. — Delivery is immediate 
from stock! 


GENERAL DIE AND STAMPING CO. 
Dept. N, 262 Mott St., New York 12, N. Y. 











eR AT 


Diss JUST a display 
paper but a fabric -like 
finish of unbelievable 
beauty for entire wall and 
case treatments. 





Se sure 


I 





to 
visit us 
in 
Rooms 
Vos 
509-510 


Hotel 
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aw 4 i , next 
WS FABRIKTONE Siac ° 

ren Lata Se oe we &g 
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See it on our show room 


walls ... you'll love it! 


CMS OM 


DECORATIVE COMPANY, INC 
Note New Address: 


324 LAFAYETTE ST. 
New York 12, N. Y. 
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one continuous sweeping wall to enclose a 
new form. Small stock rooms for accessory 
stock, etc., are more workable scattered 
around the perimeter. There are no doors 
to interfere with quick service, and yet no 
glimpse of an unsightly stock room is pos- 
sible. This new sight-lock is formed almost 
as if you slit the wall and pushed one side 
of the cut back of the other side. The curve 
in plan also occurs in section above figure 
height. Instead of an opening you see only 
a shadow. Quite a lot of this design was 
worked out in clay model. Around the 
sculptural outline of the flowing wall is 
hidden cold-cathode light which accents the 
shape and bathes the ceiling with soft light. 
Tiny pin-point down-lights illuminate the 
selling areas, displays and mirrors. Here 
the mirrors are removed from the previous 
wall location and placed in the seating areas 
as part of the furniture. 

Now if we drop specific jobs I think we 
might rapidly summarize the points to be 
watched in designing a shop: 

1. Exterior: As far as the exterior goes, 
try to take full advantage of the site. Open 
your shop to the street where it will not 
interfere with necessary privacy. So plan 


Display Impressions 
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— That "everything ready for Christmas" feeling — 
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the interior that it will count and attract 
the passing customers. The well designed 
shop makes an arresting display. Use last- 
ing and appropriate materials. 

2. Interior: (a) Color is the most inex- 
pensive way to achieve an effect. We have 
found it advisable to do much of our case 
work in lacquers of strong colors which 
repeat in the upholstery fabrics. The sea- 
sonal change of color with two sets of 
draperies and slipcovers seems to have merit. 

(b) Lighting—both direct and indirect, 
with cold cathode and fluorescent used only 
indirectly, at least until color correction has 
been accomplished. 

(c) Displays—simple and free from cheap 
ornaments, relying on the quality or ar- 
rangement of the merchandise and _ super- 
fine lighting, and concentrating the elabor- 
ate expensive display in one or a very few 
locations. 

(d) Furniture—Most shops do not have 
much in the way of furniture. The little 
you have should be of excellent quality. 
Most stock chairs are designed to meet a 
price—are suitable for small low-budget 
houses and apartments. 


By Tony Sendoykas 
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In general the postwar restrictions, the 
shortages, and the high prices have cer- 
tainly kept the quantity of good work in 
st modernization to a minimum. Never- 
theless, the recent books on shops and the 
arcliitectural magazines make it abundantly 
cle that some good modern shops are 
being done and many more must follow. 
This is one striking field where good design 
pays handsome dividends. 





Spectacular Displays 
At Robinson's 

Unusual Christmas windows on the theme 
“This Is What Christmas Is Made Of” were 
unveiled by J. W. Robinson Company on 
November 14 to coincide with the Down- 
town Business Men’s Association Christmas 
opening in Los Angeles. 
Robinsons’ entire stretch of windows is 
utilized, with a continuous story of a child’s 
idea of Christmas starting at the main 
Grand avenue entrance, extending down the 
entire Seventh street front and around to 
the main Hope street entrance. 


1 
! 


[he idea and the story in verse are by 
Helen Palmer McKenna of Robinsons’ ad- 
vertising staff; executing artist was Adri- 
enne Horton of Robinsons’ display depart- 
ment, while the whole project of design and 
execution was under the direction of Paul 
Smith, display director. The details of 
construction, which has been in work for 
more than six months, have in each instance 
been done by craftsmen who are experts in 
their lines, such as the figure making, cos- 
tumes, toy mechanization and so on. All 
worked closely with Mrs. McKenna and 
Smith in order to keep the original idea. 

ach window represents and brings to 
life one stanza of the poem which tells the 
story of two little children who set out 

their own fireside on Christmas Eve 
to find out what Christmas is made of. 
This they discover through its lights and 
rets, sounds and smells and other essen- 

elements that make up its glory for a 
ld, before they arrive back at their own 


lhe figures of the children are almost life 


size, made of papier mache, their costumes 

cloth dipped in plaster. Changing lights 
in all the windows give the illusion of mo- 
tion, though only one window is completely 


hanized, with a few moving figures in 
ime of the others. “Black light” is used 
“Wonder and Glory” window, visible 

v day but most effective by night. Actual 
ke and steam rise in the window depict- 
ing Christmas fragrances and elves actually 


frosty air on glass panes. The only 
window wired for sound is the one pre- 
seriting Christmas sounds. 


windows will be seen, day and night, 
to Christmas Day. 


Roy Boerger Joins 

Norris Lea Stores 
vmond Boerger is now display director 
he eight Norris Lea fur stores in Wis- 
n, it is announced by Morris Levy, the 
anv's president. Boerger was formerly 
arge of window display at the Gold- 
Department Store, Milwaukee, and at 
time directed display for several Inter- 
stores in the Midwest area. 
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CHROME & GLASS DISPLAY SET 


No. EGI Set of four units consists of: 
2 metal units 8" high x 12" long 
10 x 14 glass shelves 


2 metal units 15" high x 18" long 
10 x 20 glass shelves 


Complete Set $12.96 





QUENSELL DISPLAYS, INC. 
-23 AUSTIN ST. FOREST HILLS, N. Y. 








OPEN HOUSE 


At Our Showrooms During 


NEW YORK 
DISPLAY MARKET WEEK 


FEATURING 


PRESERVED & ARTIFICIAL FLOWERS 
PAPIER MACHE & DISPLAY UNITS 


Display Production Centre Inc. 
“HEADQUARTERS FOR DISPLAY” 
Under the direction of Jac M. Lesser 
35 WEST 36TH ST. NEW YORK CITY 18 








| 
| 





Spring is on its way!!! 
So, too, our men, who are eager to have you see the new 
line of beautiful decorative pieces. Watch for the dates of 
their arrival in your city. 
It will also give us pleasure to have you visit us at the 
Hotel New Yorker — Room 733 — during Market Week. 


Thanks to all of you for a very successful Christmas season. 


Botanical Decorative Supply Company 
14 NORTH FRANKLIN STREET CHICAGO 6 | 











‘ 


DISPLAY WoerRtLoD 





eece “TOPS 


FOR DISPLAY” 


All Plastic Talles 





Place your order TODAY for prompt delivery. 


LIBBY PLASTICS INC. 


3425 MICHIGAN AVE., EAST CHICAGO, INDIANA 


“LIBBY” 


e TOPS IN DESIGN 
@ TOPS IN QUALITY 
e TOPS IN UTILITY 


Made entirely of genuine 
Plexiglas 


No. 733 SINGLE TABLE 
9" high with heavy 16" x 24" 
plastic shelf $24.50 


No. 744 DOUBLE TABLE 
With two 16" x 24'' shelves 
at 9° and 21" elevation. 


$42.50 complete 


All table legs are inter- 
changeable so that number 
of shelves and height of 
tables may be varied. 





ll 











WELDBLOKS as illustrated: 


6x6x12 $2.50 6x6x6 $2.00 
SxOxs 2.25 8x8x8 2.50 
Bx4x12 2.60 

10x4x16 2.85 20x20x4 4.50 


DISCOUNTS ON 10 OR MORE (ASSTD 





So- Phere \S something WOU... 
Even in Sloches 


| |WIE|L/D|B/L|O/K|S| | 


Made from HARBORITE, the plastic-faced plywood product. 
Displaymen send us raves about these new 
blocks because they are: 
FEATHERWEIGHT, yet sturdy. 
INEXPENSIVE 
ADAPTABLE to a wide variety of display uses, 
both in windows and at points of sale. 


WELDBLOKS available in many shapes - many sizes. Use 
with natural, leather-color finish - or- finish to suit your color 
needs with cold water paints. 


COMPLETE CATALOG PRICE LIST ON REQUEST. 


MODERN PRODUCTS CORP. 


308 Washington Street 
CARL H. SHANK, Western Representative 


Seattle 4, Wash. 


5721 Vesper Avenue Van Nuys, California 














Americas Lowesd Prices!’ 
GIANT SIZEPhotographic 


BLOWUPS 


Mace from Your OWN Negatives or /rints J 


PHOTOCRAFT eoxicany 


3543 BROADWAY 
KANSAS CITY, MO. 











USE THE 


OPPORTUNITY 
EXCHANGE 


For any WANT AD purpose: 
POSITION WANTED 
POSITION VACANT 


USED DISPLAY EQUIPMENT 
FOR SALE 


REPRESENTATIVES WANTED 


$3.00 Per Column Inch 
CASH WITH ORDER 
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DISPLAY CONTEST 
FOR CUSTOMERS 


(Continued from page 74] 


Fortunately the judges arrived at a unani- 


mous decision on one entry which, while 
being perfectly obvious and even simple to 
had never been in- 
Lexington—thus 


“first” on the 


handle, we discovered 


corporated in a display in 
automatically 
idea. It was also 


giving us a 


a timely idea involving 


a dog show .. . and such an event was 
scheduled for Lexington in the near futur 
developed from the winning 
here, almost exactly as 
roughed out by the contestant. The back- 


ground gives an impression of distance, this 


The display 


entry is shown 


being accented by the awning painted o1 
the backdrop to stress the perspective 
Forced perspective is employed for th 


tally-board at the left for the same reason 
At the center was a_ bench 
trophies and ribbons. A window card at the 
extreme left 


rear holding 


gave the name of the winner 
of the contest and the names of the three 
judges. “Best in Show” was the slogan on 
the card in the center. 

This contest 
amount of interest 


aroused a really surprising 
local 
and the store received many expressions of 
We believe it was 
a retreshing stimulant for customer. good- 
know that it 
interest in our 


among shoppers, 


praise for conducting it. 


heightened the 


window dis- 


will, and we 
already large 
plays. 


American Model Form 
Has New Line 


Announcement that the American Mode! 
Form Company, Inc., manufacturer of man- 
1919, has embarked upon an 
extensive expansion program featuring. th 


nequins since 
introduction of a new line of figures has 
been made by Hyman Wladimer, president 
of the company. 

With the 
larged plant headquarters at 38 Greene 
New York City, the company 1s 
introducing to the market the “Aurora” 
mannequins created by Ted Latimer, 
president in charge of styling and research 
The new 
halt 


OCC upied, will 


establishment of new and _ en- 
Strect, 
vice- 


two and one- 
formerly 


which are 
than the 
feature a 
will be opened during Display Market Week 
beginning 
Plant 
Form 


quarters, 


times larger space 


showroom. which 


December 7. 
facilities of the American Model 


throughout the war were 
unequal to the demands for the firm's fig- 


Company 


ures, according to Latimer, who said_ that 


] 
the current expansion program, accompanied 
by the 


tensive 


creation of new styles and an ex- 


advertising program in the trade 


press, was directed at remedying this situa- 
tion, and, at the same time, to make possible 
the pioneering and research in new develop- 
ments which had been hampered during the 
war. He added: 

“During the past year we have been de- 
good portion of our time to re- 
stvlization, 1m- 


design 


voting a 
and effective 
innovations in 
The 

f 


mannequins is only the first in a series 0! 


search in new 
proved finishes and 


and manufacture. 


high fashion figures we plan to put on the 


market within a short time.” 








‘Aurora’ line ot 
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Larcer Quarters 
For Belmont 


O:ices, factory and showroom ot Belmont 


Products, Ine., have been removed trom 4 

Not Fifth street, Philadelphia, to com 

pletcly new and larger quarters in the 

Marine building, Delaware avenue and 

South street. E. Wagenfeld is president of 

the firm and S. Scheinberg is secretary 
IFer. 


Addition To Staff 
Of Franklin Simon 


Glenard Quiette, formerly with Lord & 

l has joined the: staff of Franklin 

Simon & Co., New York City, and will have 

haree of window display. Winston Jones 
splay director for the store 





Moriarity Wins 
Local Contest 


\ trophy has been awarded to R. E 
Moriarty, Stripling’s, Fort Worth, for his 
display in conjunction with the local Com 

itv Chest campaign. 


STATEMENT OF THE OWNERSHIP, MANAGE- 
MENT, CIRCULATION, ETC., REQUIRED BY 
THE ACT OF CONGRESS OF AUGUST 24, 
1912, AND MARCH 3, 1933 
of DISPLAY WORLD, published monthly at Cin 


Ohio, for October 1, 1 
State of Ohio, County of Hamilton. 


Before me, a notary public in and for the state 
and county aforesaid, personally appeared Nathan 
Silverblatt, who, having duly been sworn according 
to law, deposes and says that he is the secre- 
tary and business manager of DISPLAY WORLD 
and that the following is, to the best of his knowl- 
edge and belief, a true statement of the ownership, 
management, etc., of the aforesaid publication for 
the date shown in the above caption, required by 
the Act of August 24, 1912, as amended by the Act 
of March 3, 1933, embodied in section 537, Postal 

and Regulations. 


1. That the names and addresses of the pub 
lisher, editor, managing editor, and business man- 
agers are: Publisher, The Display Publishing 
Company, 1209 Sycamore St., Cincinnati, Ohio; 
editor, R. C. Kash, 1209 Sycamore St., Cincinnati, 
Ohio; business manager, Nathan Silverblatt, 1209 
Sycamore St., Cincinnati, Ohio. 


> 


2. That the owners of The Display Publishing 
Company, 1209 Sycamore St., Cincinnati, Ohio, are: 
H. C. Menefee, 1209 Sycamore St., Cincinnati, Ohio; 
Nathan Silverblatt, 1209 Sycamore St., Cincinnati, 
Ohio; Maude Menefee, 3521 Raymar Blvd., Cincin- 
nati, Ohio; Stella Silverblatt, 515 Forest Avenue, 
Cincinnati, Ohio. 


That the known bondholders, mortgagees, and 
r security holders owning or holding 1 per cent 
re of the total amount of bonds, mortgages 
her securities are: (If there are none so state). 
ere are no bondholders, mortgagees, or security 


rs. 


That the two paragraphs next above, giving 

mes of the owners, stockholders, and security 

ers, if any. contain not only the list of stock 

rs and security holders as they appear upon the 

of the company, but also, in cases where the 

sider or security holder appears upon the books 

company as trustee or in any other fiduciary 

re yn, the name of the person or corporation for 

such trustee is acting, is given; also that 

d two paragraphs contain such statements 

ing affiant’s full knowledge and belief as to 

rcumstances and conditions under which 

Iders and security holders who do not ap- 

pon the books of the company as trustees, 

stock and securities in a capacity other than 

f a bona fide owner; and this affiant has no 

to believe that any other person, associa- 

r corporation has any interest, direct or in 

in the said stock, bonds, or other securities 
as so stated by him. 


NATHAN SILVERBLATT, Bus. Mgr. 


nd subscribed before me this 2nd day 
a 


DAVID R. SWORMSTEDT, 
Notary Public, Hamilton County, Ohio. 
(My commission expires April 13, 1948.) 
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SKILLED 
PERFORMANCE 


se RAPID-FIRE 
e LIGHT-WEIGHT 
e POSITIVE ACTION 


TACKE a S e PRECISION TACKING 
Improve your Window Displays by using Hansen Tackers 

1. EXTRA NEATNESS —Flimsy crepe paper or bulky display merchandise 
—Hansen Tackers will secure it without a wrinkle 
or mar. Slender staples hold firmly, yet neatly. 
2. EXTRA ACCURACY—FEvery staple precisely where you want it. One- 
hand driving frees your other hand to hold the 
material. 36 tacker models, 80 staple styles. 
3. EXTRA SPEED —Easy, rapid-fire work. Holds scores of staples 
at one loading. Handy vest kit for 
reloading. Put Hansen Tackers to ASK FOR 
work on your own displays—now. FOLDER 


A.L. HANSEN MFG. CO. 













5041 RAVENSWOOD AVE., CHICAGO 40 ILL. 





7 SIE DIVISION MADE EASY — AT LOW COST~ 


An Absolute Necessity For Every Store 


16 For Stockroom Use 

The white pressed card- 
board divider has been 
proven successful for 
many years. An excel- 
lent divider for stock- 
rooms. Very inexpen- 
sive. 


Round lumarith (non- 
inflammable celluloid) 
size divider. Cannot 
fall off the rack. Beau- 
tiful in appearance. 
All sizes carried in 
stock from 1 to 54, also 
half sizes. Actual size 
of divider 2%’ dia- 
meter. Fits any rack. 


i0c Each 


All sizes from 1 to 50. 
Actual size 12” high 
4” wide. 


1Oc Each 


| JOBBERS INQUIRIES INVITED 
NATIONAL HANGER CO., INC. = sew York city‘ 























\ 





RUS aq 


Free 


STUDY NV 
WINDOW DISPLAY 
AT HOME 


Easy Home Study course showing 
how to do every phase of window 








display work. Carry out our instruc- 








tions in your own windows and 
learn while you earn. 








LUCITE 


WINDOW-COUNTER DISPLAY 


Made to your specifications. Phone—write 


Stars & Stripes Plastics 
1022 WOOSTER STREET, NEW YORK CITY 12 
WoOrth 4-7680 


Largest and oldest school of its kind. 
Founded 1904. 


Write for literature. 


THE KOESTER SCHOOL 


300 W. Adams St., Chicago, Ill. 




















Display 
World 


Display’s Great Monthly Digest 


SERVICE 
BUREAU 


The DISPLAY WORLD Service Bureau will 
be glad to supply the latest authentic informa- 
tion about anything in the display line in 
which you are interested. If you do not find 
your needs listed on this blank, write a sepa- 
rate letter. If we do not have the information 
you want on file, we'll find out for you. Avail 
yourself of our service facilities without cost 
or obligation. This service includes an analysis 
of any display problem. 

(.) Air Brushes 
Airpainting Equipment 
Animated Signs 
Artificial Flowers 
Artificial Snow 
Backgrounds 
Background Colors 
Background Coverings 
Brushes and Pens 
Card & Mat Board 
Cardwriters’ Materials 
Color Lighting 
Composition Pieces 
Crepe Papers 
Cut-out Letters 
Cutting Machines 
Decalcomania 
Decorative Papers 
Display Forms 
Display Furniture 
Display Letters 
Display Racks 
Drawing Boards 
Dye, Rug and Carpet 
Enlarging Projectors 
Fabrics and Trimmings 
Fixtures 
Flags and Banners 
Foils 
Glass Specialties 
Grass Mats 
Hosiery & Shoe Forms 
Invisible Glass 
Lithographed Displays 
Mannequins 
Metal Sheets 
Millinery Heads 
Motion Displays 
Motion Mechanisms 
Mouldings 
Natural Foliage 
‘| Pageants & Exhibits 
{] Paper Sculpture Displays 

-] Papier Mache Specialties 

[] Photographic Blowups 

[] Plaques (Window) 

[) Plastics 

‘) Price Cards—Tickets 

Price Ticket Holders 
] Ribbons 
Sale Banners 
Show Card Colors 
Show Cards 
Show Case Lighting 
}] Show Cases 
] Store Designing 
[) Socks— Window 
} Store Equipment 
() Signs—Brass— Bronze 
-] Signs—Card Holders 
}) Signs— Electric 
|] Sign Printing Machines 
Sleeve Forms 
‘] Store Fronts 
[) Tackers 
] Time Switches 
Turntables 
Veneers (Imitation) 
Wall Board 
Wigs 
Window Lighting 
[ Do you wish a copy of their catalogue? 
“) Do you plan to remodel your store soon? 
[) Do you plan to build a store soon? 


MAIL TO 


DISPLAY WORLD 
CINCINNATI, OHIO 
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Displays By Gregory 


I the time of the Texas State Fair 
A this first display was created by 
Emery Gregory, under the supervi- 

sion of Guy Malloy, for the Man's Shop at 
Neiman-Marcus Company, Dallas. The card 
copy painted on a weathered board read: 
“Hats with a Western Flavor, for Texans 
and Would-be Texans.” From the ceiling a 
large rustic frame hung by leather straps. 
In the frame were three papier mache heads 
in caricature form, wearing Western hats 
and brightly colored scarves. In the center 
of the window was a large wagon wheel 
th an arrangement of rope, horseshoes 





and a papier mache horse’s head. The 
Western setting was completed with a 
rustic table and bench. 

“October-November Weather for 
Weiner Weather for Matched 
Gabardine Slacks and Jacket!” is the way 
the card copy read for the display below. 
The window showed two male mannequins 
and one feminine figure gathered around a 


Roasts! 


fire, roasting weiners (made of rubber). 
From the ceiling hung branches of natural 
preservel oak leaves in dark green and 
rust. The same types leaves covered the 
floor, and a rustic fence was in the back- 
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FROSTED 
SNOW 
BRANCHES 


WHITE WITH 
GLITTER 


e 4 TO 6 FT. IN LENGTH 


e PRICED AT $15.00 PER 
HUNDRED 


Jobbers Inquiries Invited 


Visit Our Showrooms 





DISPLAY MANUFACTURERS MART, 


“Loarplhing for Display” 


west 3$¢h “STREET NEW YORK |, N.Y 














} 


und. Orange, 


et. A portable 


and purple back- 
effect of an autumn 
was shown, as 


mustard, dill 


blue 
rave the 
radio 
a lunch container for 
like. 


d lighting g 


and the 


MODERNIZED FRONTS 


[Continued from page 125] 


n, has influenced thousands of other 
country and designers 
nerchants readily appreciated the at- 
veness of this shop, the simplicity and 
merchandise display. 

architects designed Steckler’s, 
's specialty shop on upper Broadway, 


throughout the 


tness ot 


Same 


| helieve was the first really open 
America. 
t what is an “open faced” front? It is 


entire store interior is 
This type of front 
display. The interior of 
tore being revealed, it arouses more 
st in the passerby. The store appears 
ter, more gay, by the admission of 
ht. At night the entire interior is 
in a brilliant, inviting state, but of 
the interior must be a complement 
front and vice versa. A store where 
n front has been built, and where the 
1r has not been studied relation to 
mt and where the showcases, illumina- 
tc., are obsolete, can be compared to 
in evening clothes wearing a pair of 
port shoes. 
e open front additional problems are 
nted to the lighting for 


nt where the 
to the 
for better 


passerby. 


designer, as 





DISPLAY WORLD 


the exterior as well as the interior must be 
studied both in regards to day and night 
illumination. Construction becomes _ also 
more complicated and detail is of supreme 
importance. 

In the open-faced design, there is no 
dividing line or barrier between the front 
and the interior. Using plate glass and 
tempered glass doors extensively, the entire 
store rather than just the show windows 
becomes a medium for display or advertis- 
ing. The tempered glass door revolution- 
ized, in a way, modern store front design. 
In the traditional closed type, the window 
had a “stationary” quality. In the open 
front, the whole front becomes alive with 
the activity in the store. 

The prospective 
store should feel 
barrier between the 
and that they are practically inside the 
establishment the moment they cross the 
building line. The great openness in the 
front does not curtail the architect from 
creating the maximum amount of display 
with a minimum of hiding the view of the 
interior. 


approaching the 
there is no real 
and the interior, 


buyers 
that 
front 


The store front being a medium mainly 
for the display of merchandise, also serves 
as an advertising medium. 


The character of the front is naturally 
denoted by the type of merchandise sold. 
The store front has three functions to 


perform: 

(1) Displaying merchandise. 

(2) Advertising the store. 

(3) Acting as an entrance to the store 
front proper. 

The height and depth of show windows 
and showcases must be designed so that the 
particular kind of merchandise sold in the 
store will be displayed most advantageously. 


Large items like furniture, household 
goods, radios, and mannequins are dis- 
played closer to the ground and the bulk- 


heads, or that part below the window floor 
that meets the vestibule floor, are usually 
very low (from 6 to 10 inches) and very 
often discarded completely, in which case 


the vestibule floor and the show window 


floor are on the same plane. 
hats, 
items are 


gloves, bags, 


brought up 


Jewelry, candy, shoes, 
and similar small 
closer to the eye. 
architects to design window 
although in keeping with 
thus allow- 
using 
ply- 


It is best for 
backs very simply, 
the general design of the store, 
ing the displayman flexibility in 
various display devices. Inexpensive 
panels may be used which can _ be 
repainted or covered. The simpler 
backs, the better for flexible 


wood 
either 
the window 
display. 
The sign is a means of identifying the 
store and should be designed as part of the 
front; its size should be in proper relation 
to it. The architect should be the one 
called on to design the sign as it is an 
integral part of the whole. 

materials and color are 
factors in modern store front 
design, but I have not the time to discuss 
them at the moment. I have only endeavored 
to present highlights in modern store de- 
sign. 


Types of very 


important 








149 








ciliate 


Preserved & Flame Retarding 
BALSAM TREES 


Frosted, Silver, Gold & Colers 


4'' Tall . . . $8.00 
Taller trees at $2.00 per ea. edditionel foot 


LONG NEEDLE PINE BRANCHES 





White, 





2° to 3°. oceoeS « 
4’ to 5... cccee eee bt 
ALL COLORS 





WINDEX SNOW BLOCKS 


Wrapped in Plastic 
15°° x 5°° x 6°°....$ .75 
Weight, 7 oz. 


WINDEX SNOW 


Bushel $2.75 


J, E. PODGOR CO,, INC. 


618 MARKET STREET 
PHILADELPHIA 6, PA. 

















C. F.-860 


@ Holds Fifty Umbrellas 

@ Bleached Oak Finish 

@ 40" high, 24" wide, 18" deep 
@ 4" black lacquered base 


F. O. B. our pag rage 
In writing refer to Dept. 


MPIRE 


HAT RACK & FIXTURE CORP. 
7 E. 19th St., N.Y. 3, N.Y., Tel. GR. 7-4385 














CARDBOARD 


WHITE COATED 
and 
COLORED SHOWCARD 
14 ply — 28 x 44 


Write for new booklet 947D 


FOIL DISPLAY BOARDS 


Bright Gold — Bright Silver 
Xmas Red — Xmas Green 
Xmas Blue 


14 ply — 25 x 44 
Write or phone for samples and prices 
e 


33 - COLORED FOIL PAPERS 
Stocked in 25' and 100° rolls, 
26" wide 
Write for booklet 102D 
a 
Manufacturers of QUALITY CARDBOARD 


SHOPSIN PAPER CO. 


112 CHARLTON STREET 
NEW YORK 14, N. Y. 
WaArtkins 4-5350 











Visit New York’s 
Smartest 
Show Rooms! 


DECEMBER 


For Natural 


“GOING SOUTH” 
DISPLAYS and 
SPRING FLOWERS 
BOTANICALS 


ARTS & FLOWERS 


43 W. 56TH STREET 
Near Fifth Ave. 


NEW YORK CITY 19 
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DISPLAY WORLD 


Your 
Column 


I have been a subscriber to DISPLAY 
WORLD for over 10 years and have en 
It helped me greatly 





joved every issue Ot it 
worked as a display manager for 
stores.—H B. Feist, 


Ripley, Tenn. 


when | 
several department 


Feist Fixture Company, 


Would it be possible to supply me with 
six binders for DISPLAY WORLD? The 
helpful to me, and with 


MmMaLaZines ar4re SO 


so much use they do become worn and 
ragged 

I have not the fittings to do splendid 
windows as shown in your magazine, but 
can “pinch” some of the ideas and have as 
a result the best windows in our small 
town. Keep up the good work, and more 
power to you—V. L. Kirkland, Skip’s Mer 
cery, Bega, New South Wales 


If I were going to write any articles 
recent trip to France, that one 
written first. 
I have written no articles, nor am I really 


about my 
for you would be However. 
qualified to do so. Most of my time and 
Paris were devoted to the 
However, just for 


interests in 
fashion market there 
vou, I did look at quite a few windows and 
they were completely disappointing; some 
how they seemed gauche to the extent of 
without our redeeming 
rather amusing, 
Their mannequins 


being “corny” 
American wit; they were 
but not “good” amusing. 
were absolutely antedeluvian, with high-piled 
coiffures elaborately wrought in plaster. 

At the department store called Aux Trois 
Quartiers things were no better, but then I 
should not be too coldly critical for they 
do not have 


a lot to work with—particularly 


in merchandise, which of course must be 
the essence of good display. Their jewelry 
displays are quite bad 1930 modern, and | 
saw only one thing worth writing home 
about \t 


small) wind 


Jacques Fath’s there were two 
ws that were very well done 
In each, against a black velvet background, 
cre two stuffed white swans, invisibly sus 
pended. On their heads they wore diamond 
\round their long, taper 


wrapped pearl necklaces and 


ind pearl tiaras 


necks wert 


beads, and pinned in their outstretched 
wings were little pins and = earrings—very 
amusing but very much like Lord & Taylor 

In the very smart little shops of the 
leading coutouriers in Paris one gets. the 


feeling that good taste, elegance and smart 


ness are really international, for one gets 
the same feeling from these places that one 


shops in New 


Kirven's, Co 


loes trom the very chic littl 


York Caty Sol) Kamensky, 


Your magazine 


very up to date 


DISPLAY WORLD is a 
journal tor window) pur 
poses and interior display I like it very 
Pheodosios () Keco 


Works, 


much; it is interesting 
nomiudes, 


endicott, 


Triple-Cities Cabinet 


N. Y 
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IRBECO 
CHROME METAL 


OULDINGS 


e WILL NOT TARNISH 
e ECONOMICAL 
@ WEATHERPROOF 
o DURABLE 


MANY STYLES 
and WIDTHS 


FOR ALL DISPLAY NEEDS 


The IRBECO Line with its unusual variety 
of styles, sizes and finishes meets every 
display need. Ideal for backgrounds, 
displayers, counters, interiors, booths and 
exhibits. 


Write for new Illustrated Folder 


Jobber inquiries invited 


IRVING BERLIN & GO. 


719 Eighth Ave., New York City 18 








ADVANCE DISPLAYS 


Don't fail to visit 


ROOM 732 


Always Something New 


DECEMBER 7-12 
HOTEL NEW YORKER 


ADVANCE DISPLAYS 


929 ARCH ST. 
PHILADELPHIA 7, PA. 














} FLEXIBLE PLASTIC 
; RIBBONS 


In many radiant colors 


7 INCHES WIDE 
20c per yard 


Write for Samples 
Jobber Inquiries Invited 


TRIM-RITE COMPANY 


315 Clinton Avenue, Newark 8, N. J. 
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tuld like to take this opportunity to 


say vow pleased | am with DISPLAY 
WORLD, which I consider is the finest 
book published for the display profession 
toda G. A. E. Tooze, Weymouth, Dorset, 
England 

| ive read your magazine with great 
intercst. and I can tell you that your DIS- 
PLA WORLD got many triends over 


M. Lung, Copenhagen, Denmark 


enjoy DISPLAY WORLD very much 


wish you would include a “Contest 


Department” with all the current display 
| thought you might like to know that 
Wally Ford and myselt (W. S. Displays) 


on two first prizes in the local Fall 
Festival contest. We were competing 
if the best displaymen in Los Angeles 


against 
We won first prize in the fourth division 


vit our store, Dolan’s Sporting (Goods 
he setting was one of colored lights and 
cattails with a big footprint slushing out ot 


middle. The 


prize, was 


mud in the other entry, 
also. won. first Heck’s 
with a giant letter telling 
Letter Writing Week, sur 


leaves and_= distinctive 


Stationery Store 
suit National 
rounded by grape 
stationery 
he company is owned and operated by 
vs who are very interested in display 


| Whitney R 


they are only 17. 


Sponsler, manager, W. S. Displays, Sher 
Oaks, Calst. 
' > di lv ; bei 
I read your magazine diligently and being 


a displavman I am interested in improve- 


[ have a. suggestion to make: I 


vou show pictures of displays each 


but 1f a man wishes to use some 


them he has to search through vards 


iding matter to find out the colors 
ete., used in each display 

\ suggestion is to print under each 
raph the parts used to create that 


so that a displayman can cut out 


easily have on hand ideas. without 
ing all night to find out what's used 
Birnbaum, York's, Chicago. 


position in New Zealand has changed 
it deal since I last wrote We are 
n the road of inflation, with very un- 
conditions. Personally, I have man 
deliver my fair share of equipment 
ept things running, but it has been a 
ard road. 
ve my own chrome plant now and 
taken over the premises next door and 


w boast of 41-43-45 Rugby 
id oftice 


street as 
, Warehouse and factory. Dis- 
forging ahead here, but raw ma- 
especially in the metal lines—are in 
hort supply and many of the mush 
firms are beginning to feel the pinch 


\ndrews, Wellington, New Zealand 


having received two copies of DIS 
WORLD I am very 
t is the best magazine on display | 


happy to say 


en. | also want to express my thanks 
editor for his immediate interest in 
tter requesting information I have 
the letter very helpful and encourag 


Wavne EK. Adams, 


Bucyrus, Ohio. 


OISPFLAT WOCRLe 


RCA Victor Opens ‘47-'48 
Window Display Service 

Inaugurating its 1947-48 window display 
service, the RCA Victor Home Instrument 
department announces the release of a stand- 
a six-in-one, full 


ing girl console display, 


color item designed for eye-appeal effective- 
ness and adaptability to store locations. 
full-color 


attractive 


The initial display is a lite-size, 
lithographed reproduction of an 
girl attired in gown and 
holding a lithographed 
strating an RCA Victor 
combination. The life-size eye- 
adaptable to both store 

Additional units of the 
sole display different full- 
lithographed floral 
Each comes easel-backed and can 


evening posed 


record as demon 
radio-phonograph 
catcher 1s 
and window display. 
standing girl con- 
consist of five 
color reproductions of 


bouquets. 


be used anywhere in the store or with any 
RCA Victor instrument. As a promotion 
tie-in, each bouquet features either “Only 
RCA Victor Makes the Victrola,” or “Only 


RCA Victor has the Golden Throat.” 


Hernard Releases Catalogue 


On Moulded Letters 


\ diverse line of pin, 
letters is shown in a new 
by Hernard Manutacturing Company, 
West Second street, Mt. Vernon, N. Y. The 
three-dimensional, in a pure 
depth of relief 
from 3¢-inch to 1 inch, depending 
Copies of the catalogue are 


pinless and track 


catalogue released 
23 


letters are 
white composition. The 
varies 
on their size. 
given 


available on request to the address 


above 


Modern Products Adds 


Representatives 

Charles T. Boyd and 
(Rudy) Rindler are now representing Mod- 
ern Products Corporation, Seattle, in the 
“Weldbloks” in the Northwest terri 
Washington, Idaho and 
Formerly this area was covered 
by J LL. Reuter, vice-president of Modern, 
and Carl Shank. The latter retains the 
central and Western territory, while 
will devote his time to the office and factory 


associate, R. B 


sale of 
tory of 
Montana. 


( Jregon, 


Reuter 


Joe Test Joins 
Lord & Taylor 
Joe Test has 
Lord & 
He was formerly 


depart 
York City. 
Dayton 


joined the display 
Taylor, New 


assistant at The 


ment ol 
Company, Minneapolis 


Change Of Location 


For Ankerum 

\nkerum Manutacturing Company is now 
located at the southeast corner of 19th and 
\rch streets, Philadelphia 3, 
has 21,000 square feet ot floor space, devoted 


where the firm 


entirely to display 








Don’t forget — send in your news 
items about all happenings in the dis- 
play field: births, deaths, marriages, 
changes of position, anything pertain- 
ing to display or displaymen any- 
where. 
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MODERNIZE 
WITH 


PLASTIC 
TIE TRAYS 





BEAUTIFUL! DISTINCTIVE! 


@ Moulded in ONE Piece from Clear 
lransparent, Durable Plastic! 
@ FOUR Protective Buttons on 
to prevent scratching! 
@ Wide Ties lie perfectly flat! 
See your local distributor or contact us if 
he cannot supply you. 


Model No. 700—Size: 12” x 4%” x 3”. 


PRICE—$9.00 PER DOZ. 
rFERMS—1%—10 days 


DELIVERY: Wire, Phone or Write 
for Prompt Delivery. 


PLASTICS & METALS CO. 
292 Madison Avenue, New York 17, N. Y. 
LEXINGTON 2-6914-5 


bottom 




















AEN me ts oe 


P ECKY CYPRESS... one 
of the most popular of all 
Timbertone Wood Ve- 
neers. It delights the eye 


whether used as an entire 
background or just as a 
unit finish. 





Do not 
overlook 
Rooms 
09 & 510 
at the 
Hotel 
Veu 
Yorker 
Dec 
th-l2th 
next 


To appreciate fully the beauty 
of Timbertone as a wall treat- 
ment see our new show rooms. 


MMM 


DECORATIVE COMPANY, 


Vote New Address 


324 LAFAYETTE ST. 
New York 12, N. Y. 
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The BINDER you've been 


e SUBSTANTIAL CONSTRUCTION 
e IMPROVED REMOVABLE BARS 
e CLOTH BOUND 
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These binders cire beautifully bound in maroon with the title 
in gold. Each holds a full year's issues of DISPLAY WORLD. 
Insertion and removal is easy and fast. Keeps your copies clean 
and handy for reference. 


.5O Each 
2 Hh i 


Orders accepted for UNITED STATES AND CANADA ONLY because of 
shipping difficulties. 


DISPLAY WORLD .-. CINCINNATI I, OHIO 
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NOVEMBER, 1922 

C. J. Benedict succeeded J. H. Richter as 
display manager for Younker Brothers, Des 
Moines. He had been first assistant. Richter 
took over the display department at [rnest 
Kern & Co., Detroit. 

T. W. Wanamaker returned to the display 
field as display manager for A. T. Johnson 
Company, Galesburg, III. 

Lothar Dittmar resigned as display man- 
ager for the Rike-Kumler Company, Dayton 
to become advertising and sales manager 
for Huffman Realty Company, of the same 
city. 

A financial report on the twenty-fifth con- 
vention of the International Association of 
Display Men was made by Sydney M. Kling, 
convention director. Total receipts were 
shown as $14,439.50 and total disbursements 
as $12,290.91, leaving $2,148.59 as net re- 
ceipts. 

The Buffalo Association of Display Men 
held its third annual Crystal Ball and 
Fashion Promenade under the direction of 
President G. S. Robinson. 

Displaymen of Marion, Ohio, organized 
the Marion Display Men's Club, with 62 
members and guests present at the first 
meeting. 

Plans were being made for the state dis- 
play convention in Kansas on January 15-16. 

More than 100 attended a banquet for 
Toronto displaymen, given by John Forsyth, 
Ltd. The meeting was held at the King 
Edward hotel. 

Otto Lasche, formerly of St. Louis, took 
over display at Leopold Morse Company, 
Boston. 

Formerly with Frank & Seder, Detroit, 
Ray Parkinson joined Hughes & Hatcher 
of the same city as display manager. 

NOVEMBER, 1937 

Blu Pinnell rejoined Woolf's, Kansas 
City, Mo., as display manager, after ten 
vears in a similar capacity with Wolff’, 
st. Louts. 

Everett Quintrell was honored with a 
banquet given by store executives to mark 
the completion of his twenty-fifth year with 
Elder & Johnston Company, Dayton. He 
was also presented with a lounge chair. 

Louis J. Porchia, Bullock's, was made 
chairman of a committee to work out dis- 
play tie-ins with the Los Angeles Com- 
munity Chest drive. 

Harry LD. Morris, assistant display man- 
ager at Gimbel Brothers, Philadelphia, was 
elected president of the local display club. 

Clement Kieffer, Jr., Kleinhans Company, 
Buffalo, was announced as winner of first 
prize in a display contest sponsored by 
Adler-Rochester Company. 

Sidney Goldberg resigned as display man- 
ager for Kline’s, Cincinnati, to head display 
for Weiss & Goldberg, Seattle. Goldberg 
was president of the Greater Cincinnati 
Display Club at the time. 

Joseph Menassie, formerly first assistant 
under the late Carl Goettman, was pro- 
moted to display manager at Joseph Horne 
Company, Pittsburgh. 
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NOVEMBER, 


Ray Bianchi, formerly assistant display 
manager at Mandel Brothers, Chicago, was 
named display manager for the State street 
store of Goldblatt Brothers. 

William Bolton, secretary and treasurer 
of the L. J. Charrot Company, New York 
City, died of pneumonia. 





Stensgaard To Speak 
At Baltimore Meeting 

Randy Irwin, publicity director for the 
Display Guild of Baltimore, has announced 
that W. L. Stensgaard, head of the Chicago 
frm of that name, will be the guest speaker 
at the club’s meeting in January. The 
organization meets on the second Tuesday 
of each month. 


Cincinnati Yule Parade 


Too Successful 

The worst traffic jam in the city’s history 
took place in Cincinnati the evening of 
November 10 when the Christmas parade 
sponsored by the Fourth Street Merchants 
\ssociation was held. More than 150,000 
gathered to watch the procession of giant 
balloon figures, and police were hours get- 
ting traffic back to normal. So great was 





DISPLAY WORLD 


the confusion and the fire danger—firemen 
pointing out that they would have been 
unable to get within blocks of a blaze in 
the downtown section—that city officials 
hint that no such parades will be permitted 
in future. 





Contest Entries 
Being Judged 

Judging of the numerous entries in a 
display contest sponsored by Wilmington 
Hosiery Mills, Inc., Wilmington 17, is now 
being completed according to Robert P. 
Miller, advertising manager, and the re- 
sults will be announced within the next two 
weeks. 


Baxter Takes Over 
At Rupley's 
Formerly with E. S. Levy & Co., Gal- 
veston, Texas, A. Baxter is now in charge 
of display for Ralph Rupley’s, Houston. 





Shipping Carton Converts 
Into Attractive Display 

Nothing is quite so unattractive or use- 
less after delivery as a corrugated shipping 
carton, but a new and _ attractive litho- 


153 


graphed sleeve that fits over the carton in 
which Valliant wine is shipped converts it 
into an eye-catching counter display. Be- 
sides getting the merchandise up on the 
counter where it is easily reached by the 
potential consumer, the smart design of the 
piece itself ties in with the rest of Valliant’s 
advertising and hits hard at the point-of- 
sale. The new merchandising aid was cre- 
ated for the W. A. Taylor Company by 
Einson-Freeman Company, Long Island 


City, N. Y. 





Hearing Aids Dramatized 
By Plastic Displayer 

Colorful transparent plastic, fashioned inte 
a streamlined, modern display stand, attracts 
attention to two new hearing aids manu- 
factured by the Western Electric Company. 
To present new sales messages in connec- 
tion with the permanent section of the unit, 
dealers will periodically change the card 
in the plastic holder that forms the back of 
the stand. When illuminated from under- 
neath the translucent base, the stand makes 
a striking display, the brilliant red of the 
curved plastic bars in the foreground con- 
trasting with the flesh tone and two-tone 
gray of the hearing aid instruments. 
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SALESMEN 
WANTED 


Display Materials 
Flowers 
Un'ts 


Must have contacts. 


ss ae 
Liberal commissions. cost. 


Address “Box 7144” 
of DISPLAY WORLD 


W. 





Care 


in miniature. 
Now in 
pictures and details. 


Magnificent Christmas Window Display (1) 


that draws great crowds 
DICKENS “THE CHRISTMAS CAROL” 


In twelve complete scenes (duplicate of display shown in Carson 
Pirie Scott & Co. window two years ago). 
4 feet high, 3 feet deep, complete with colorful lifelike models 
In perfect condition. Priced at fraction of original 
them or 


our windows, come and see 


LEWIS & CO. 


Each unit 5 feet wide, 


Champaign, Il. 


DISPLAYMEN (2) 
Housewares; (1) Men’s Wear, 
fine promotional spot for 2 men 
with qualifications, dept. store back 
ground, locate N.Y.C., 5 day week, 

$3.900 
ELLIS AGENCY 


500 5th Ave., (42nd) N. Y. C. 








FOR SALE 


ARTIFICIAL 
FLOWER FACTORY 


Complete going business in 
New York City vicinity, full 


write for 





equipment and stock. Good 





POSITION WANTED 


Display 
) tor desires change 


Availab! 








WANTED 


WANTED — PLASTICS 
Fabricators, Internal Carvers, 


accounts go along with the 
deal. A well established firm. 
Reason for selling is well 














| days motion to perenne Combination Window reer understandable. 

ve - years —, Experienced — Beginners 

| with plenty on the ba I M 

| opportunity. If interested Trimmer Enterprise School of Plastics Address wy. a” 

tull data on reply. Address oa 2.2 81 Willoughby Street ' : . Z - 

| “Box 753,” care of Display World. end Advertising Man Brooklyn 1, N. Y. Care of DISPLAY WORLD 
For a high-grade department 

— store. Also willing to acquire — 
knowledge in the merchandis- | SIDELINE WANTED 


ing field. 


WANTED 


ilesmen active among 


partment Stores, Dress 
ops and Kiddie Shops, 


sell high grade line of 


ity for the right man. 


C. W. 


Bloomington, Illinois 


Splendid opportun- 


KLEMM INC. 





is in immediate 





annequins on commission 
sis. Write giving age 


l experience. 


Address “Box L.T.D.” 


( of DISPLAY WORLD 


men’s 
card 
to start. 











WANTED-—Thoroughly experienced 
wear i 
writer. 


sell on the floor in his spare time 


‘¢FPENRBILEL’S*’ 
905 Quarrier St., Charleston, W. Va. 


experienced 
play man. 


window trimmer and 
Salary $75 per week and good salary. 
Man who is willing to 


Apply 








WANTED 
DISPLAY MANAGER 


Savannah's finest specialty 
shop for men and women 
need of 

window 
Steady position 


MORRIS LEVY’S 


Savannah, Georgia 


Representative of leading flower 


mfg. yants suitable sideline of es 
eblished merits for dept. store 
trade. Eastern territory, Virginia 


to Maine. 
Address “Box L. B.” 
Care of DISPLAY WORLD 








dis- 
WILL BUY 


A Free Lance Window Dressing 
Business in Greater New York. 
New Jersey, Connecticut. Drugs 
Cosmetics, Gifts, Stationery, Greet- 
ing Cards, Sport Goods, Photo Sup 
plies, Etc. Address “Box 61-H,” 
care of DISPLAY WORLD. 











ADDITIONAL OPPORTUNITY EXCHANGE ON PAGES 154 and 
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Opportunity Exch 


DISPLAY WORLD 


NOVEMBER, |947 


ange 








WANTED 
DISPLAYMAN and 
Showcard Writer 


For Family Clothing Store in 
Small Indiana Town. Back 
ground work not essential. A 
good assistant could handle 
this job. Salary $65 pel week 


Address ““Box 65”’ 


Care of DISPLAY WORLD 





SEAMLESS PAPER SALESMAN 
WANTED 


Man to develop wide paper sales nationally to display jobbers 


for large manufacturer. Experience necessary. Good com- 
pensation and opportunity. State full details including ex- 


perience and salary desired. 


Address “BOX 740” 


Care of DISPLAY WORLD 











POSITION WANTED 


Display Managet desires po 


sition tor smart interior and 
window displays Experience 
with A.M.C. and Allied Dept 
Stores, also men’s and women’s 


specialty shops Desion back 


grounds. 


Photos and recom 


mendations turnished 


Address “Box E.F.D.”’ 


Care of DISPLA\ WORLD 








FOR SALE — Established Back- 
ground Installation and Window 
Display Service, located in New 
Yerk City, for sale. Strong follow 
ing among high priced specialty 
fur and dress shops 


Address “Box G.S.T.” 
Care of DISPLAY WORLD 








SALES 
REPRESENTATIVES 
WANTED 


by established manufacturer 
of novelty display units, acces 


sories and decorations in di 


versified media Only men 
seasoned in display wanted 
Many territories open. High 
est commission arrangement. 


Write fully of 


territory covered 


CXPCrichnese and 


Address “*Box 1297”’ 


Care otf DISPLAY WORLD 


FOR SALE 


AT BARGAIN PRICES 
IMMEDIATELY AFTER CHRISTMAS 


6 SHADOW BOXES 


Designed by Adler-Jones. Will be used 
only three weeks. Will ship in original 
crates. $750 f.o.b. Original cost $1350. 


28 DOUBLE LANTERN POST UNITS 


and Brackets. Designed by Oltmann and 
| 2 double 7-ft. Frosted Fir Trees with bases 
for ledges. $500 f. o. b. 


12 PLASTER REINDEERS 


flocked deep green. 4 ft. high. $100 f.o.b. 


These items are less than half original cost. 


The Kleinhans Co. 


BUFFALO, NEW YORK 


ATTENTION 
SALESMEN 


Here is an opportunity to add 
$5,000 or more a year to iI 
regular earnings with 
little effort on your part \ 
superior type of window s¢ 
ice designed expressly for 
display men. Original display 
themes compiled by experi- 
enced designers covering the 
four seasons. Promotionally 
planned. Priced to fit every 
store’s budget. Exclusive ter- 
ritories available. Write giv- 
ing territory covered by pre- 
sent line. 


Address “‘Box 1167” 


Care of DISPLAY WORLD 








AVAILABLE 
Topflight Display Manager fo 
Ladies Wear. Photos and 
reference on request. 


Address “Box 321” 
Care of DISPLAY WORLD 








ATTENTION 
MANUFACTURERS 


Newly established display job- 
ber seeking sources of all 
types of display materials, in 
all media, as well as finished 
display units, products, acces- 
sories, etc. Send samples and 


prices. 


Address “‘Box 8129” 
Care of DISPLAY WORLD 




















Home Study ... “LESSONS IN 
WINDOW DISPLAY” — A low 
priced, practical and _ up-to-date 
course covering all phases of the 
subject. Of value to the experi- 
enced trimmer as well as the begin- 
ner. Over 500 pages with 1,000 
sketches to show you how. Write 
for circulars. WILL H. BATES, 
Box 101, Ellsworth, Ill. 








WANTED 
MANNEQUIN SALESMEN 


For a Complete and beautitul line of Mannequins. Our line 


consists of Women, Juniors, Boys, Girls, Three quarter size 


and Headless figures, Shoulder and Blouse Forms. 
Excellent Commission Many Territories Open 


Write stating all particulars 


Address “BOX 337” 
Care of DISPLAY WORLD 


SALESMAN 
WANTED 


Opportunity for young man 
with following in Eastern 
territory interested in per- 
manent connection with lead- 
ing New York decorative 


house. 


Address “Box 8800” 


Care of DISPLAY WORLD 














SILK SCREEN PLANT 
WANTED 
Will buy outright or considet 
partnership. 
Address “Box 190” 





Care of DISPLAY WORLD 
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DISPLAY’S 
QUICK 
ACTION 
MARKET 
PLACE 


... it’s the 


Opportunity 
Exchange 


Use it for 
e POSITIONS Wanted 
e POSITIONS Vacant 
e SALESMEN Wanted 


e USED DISPLAYS 
FOR SALE 


e USED EQUIPMENT 
FOR SALE 


Get Quick Action At 
LOW COST! 


$3.00 


Per Column Inch 


Forms For 
DECEMBER ISSUE 
CLOSE 
DECEMBER 5 





DISPLAY-ADVERTISING MANAGER 
NEEDED 


Combination job with progressive 
10.000. 


Southern store in city ot 


Only those who have proven ability to build excel- 
and Children’s 


lent backgrounds and props apply. Ladies’ 


wear only. Submit photos of work and references, all held 


confidential and returned. Salary $5,000 per year. Position 


permanent 


Address “BOX 115” 


of DISPLAY WORLD 


Care 


WANTED 
ADVERTISING MAN 


Man with display knowledge 
to handle trade magazine ads, 
sales letters and catalog work 


(ideas, layout, copy, produc 
tion). Opportunity for man of 
initiative with midwest com- 
pany manufacturing display 


Send references 


\lso photograph 


equipment. 
and samples. 


Address “Box 704’ 


DISPLAY WORLD 


Care of 

















WANTED 
SALES MANAGER and SALESMEN 


for high grade, nationally known 
display manufacturer. Sales man- 
ager with sales force preferred or 


able to organize same. 


Salary or drawing account and 
commission. Must have best ref- 
erences. All communications strict- 
ly confidential. Write full particu- 


lars in first letter. 


Address “BOX 329” 
Care of DISPLAY WORLD 


POSITION WANTE Display 
Man now employed in High Grade 
men ind women's tore desires 
change Eighteen years experience 
Excellent writer South ort 


southwest 
Address 
Care DISPLAY 


“BOX 1110’ 
WORLD 








FOR SALE 


Nationally advertised 
and established 


Mannequin 
Manufacturing 
Business 


at inventory price. 


Address “Box 8102” 
c/o Display World 














SALESMEN WANTED 


“America’s most AGGRESSIVE and PROGRESSIVE display and fixture 
firm selling to hundreds of top-flight department stores and thousands of 
retail stores in every state of the union is expanding its sales organization 
rhe method of operation and SALES COOPERATION is unequalled in the 
industry This firm sells the most complete and comprehensive display and 
fixture presentation available There are several territories open for men 
with a successful display selling background. The incentive remuneration 
schedule pays hard-hitting, ambitious men very handsome incomes. Send 
us complete information of yourself and enclose a snapshot An interview 
will be arranged with our Sales Manager during the Display Market Week 
Show in New York, December &th to 15th, or in your city Our organiza 
tion knows of this ad and all confidences will be respected 


Address “BOX 4423” 


Care of DISPLAY WORLD 


CAREER BUILDERS 
\ placement agency specializ- 
ing in Display Personnel. 
Need trained display person- 
nel? Looking for a display 
position ? 


Write, wire or phone 


CAREER BUILDERS 


35 West 53rd Street 
New York City 19, CIrcle 6-2665 


Franklyn C. Wiskow, 


Licensee 








CORRESPONDENCE INSTRUC- 
TION—In Window Display. Adver- 
tising and Card Writing. In opera- 
tion for nearly 40 years with over 
20,000 graduates in nearly every 
country in the world. New graphic 
instruction and new short courses 
at several prices. Write for catalog. 

THE KOESTER SCHOOL 

300 W. Adams St., Chicago 




















NEW YORK REPRESENTATIVE 
WANTED 


Large, well-known display manufacturer 
wants first-class representative in New 
York with show room on commission 
basis. 


Address “BOX ACN” 
Care of DISPLAY WORLD 











Sales Representative 


and Jobbers Wanted 


Selected territories now 
available for live wires to 
handle complete line of 
men’s, ladies’ and chil- 
dren’s papier mache man- 
nequins. Correctly styled, 
favorably priced. Commis- 
sion. Send complete ref- 
erences, experience and 
territory preferences to: 


Address “Box WCD” 


Care of DISPLAY WORLD 











DISPLAY WORLD 








NOVEMBER 
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Advertising Index---November, 1947/ 


A 
Adams & Co., Claude D. 94 
Adler-Jones Co. 16 
Advance Displays 134, 150 
Aetna Plywood & Veneer Co. 127 
Allcock Mfg. Co. 8 
Allied Display Materials 5 
Alpern’s 132 
American Model Form Co. 39 
Ankerum Mfg. Co. 138 
Arkow-Lewis Associates 125 
Arranjay Wig Co. 47,115 
Arts & Flowers 150 
Associated Fabrics 94 
Audit Bureau of Circulations 20 
Austen Display 127 
B 
Ballou Co., E. C. 100 
Becker Sign Supply Co. 136 
Belmont Products, Inc. 102 
Berlin & Co., Irving 150 
Berrott-Ross Co. 133 
Best Devices Co., Inc. 124 
Bliss Display Corp. 32 
Botanical Decorative Supply Co. 145 
Brueser Studios, Inc., Eve 67 
Bulkley, Dunton & Co. 27 
Burlock Co., J 143 
Cc 
Carrata Co. 69 
Caruso Displays, Paul 136 
Century Lighting, Inc. 141 
Charrot Co.,. L.. J. 30 
Chelix, Inc. 3 
Chicago Cardboard Co. 9] 
Cohen Co., Art R. 90, 91,138 
Colonial Decorative Supply Co. 31 
Cook & Meier, Inc 97 
Corsillo, Inc., Emil 124 
Crown-Mark Paper Corp. 18, 19 
D 
Darling, L. A. Back Cover 
Dazian's, Ine. 34 
Decorative Plant Co. 119 
Dingleman-Wolff Co. 135 
Display Bazaar, Inc. 106 
Display Craft 96 
Display Manufacturers Mart, Inc. 149 
Display Marketers, Inc. 116 
Display Production Center, Inc 145 
Doerr & Associates 92 
Dorwin Paper Corp 139 
Duran Style-Rite 26 
E 
Empire Tinsel & Ballotini Co 134 
Empire Hat Rack & Fixture Corp... .149 
Kureka Specialty Printing Co 115 
F 
Facile Corp 45 
Fashion Display Co. 121 
Fastener Corp. 108 
Fixture Mart, Inc., The 136 
Fleming, Katherine B. 140 
Frank Paper Products Corp. 110 
Frankel Associates Inside Back Cover 
Fren-Zee Store Equip. & Fixt. Co. 85 
Frostee Sno Co. 98, 99 
G 
Gardner Displays 123 
Garrison-Wagner Co. 131 





Gasthoff Co., Earl W. 
General Die & Stamping Co. 
General Display Co. 
General Display Corporation 
Glo-Brite Products, Inc. 
Gould Displays, H. H. 
Greggory, Inc. 

Gregory Motors, Inc. 
Greneker Corp., The 

Haida Displays, Inc., Victor 


H 


Hamberger, Inc., David 
Hansen Mfg. Co., A. L. 
Hanger Service, Inc. 
Harris & Sheldon, Ltd. 
Helms Chemical Co. 
Holes Co., The Floyd A. 
House of Charm Craft 
Hurlock, W. C. 


Jacobs Co., B. A. 
K 


Kent Co., Roger 
Koester School 
Korrect-Way Products 
Krakovitz & Sons Co., M. 
Krimstock Bros. 


L 


Laminated Veneers, Inc. 
Laverne Originals 

Libby Plastics 

London Displays 

Los Angeles Market Committee 
Lurline of Seattle 

Lait Ak. 

Lynn Display 


M 


Madisonia Manikins 
Maharam Fabric Corp. 
Magnani Mannequin Co. 
Malina Co. 

Malros Co. 

Manchester Plastic Corp. 
Manhattan Mannequins, Inc. 
Manhattan Wood Letter Co. 
Midwest Manniquin Displays 
Mileo Mannequins 

Mitten’s Display Letters 
Modern Products Co. 

More Displays 

Morgan Co., The 
Morgan-Lapham, Inc. 
Mutual Display Mfg. Co. 


N 
Naegele-Horner, Inc. 
National Art Studios 
National Association of 

Display Industries 

National Card, Mat & Board Co. 
National Hanger Co., Inc. 
National Sawdust Co., Inc. 


139 
144 
126 
87 
105 
138 
93 

14 

48, 49 
131 


128 
147 
25 
17 
108 
118 
117 
86 


10 


143 
147 

Zz 
140 
143 


130 
43 
145 
111 
28, 29 
124 
120 


108, 109 


38, 147 


New England Decorators’ Supply Co.. 4 


New York Display Center. Inc. 
New York Display Mfrs. Group 
Norton Centerpieces 

O 


Ohlhorst, R. A. 
Opportunity Exchange 
Orthwine Corp., Rudolf 


115 
153, 154, 155 
11 


106, 107 


P 


Pacific Bamboo Products, Inc. 
Palazzo Sleeve Form Co. ae 
Petty Silk Screen Process School.... 
Photocraft Displays 
Plastics & Metals Co. 
Podgor Co., Inc., J. E. 
Prest-Glass 

Prisco Bros. 


Q 


Quensell Displays 


R 


Radiant Glass Fibers Co. 
Redikut Letter Co., The 
Reyburn Mfg. Co., The 
Rubber Products, Inc. 
Rubner, Inc., Gustave 


S 


Saschel, Inc. 
Schack's, Inc. 
Scheuer Creations, 
Inc. 
Segall & Sons 
Select Flower & Display Co. 
Sherman Paper Products Corp. 
Sherman-Weir, Inc. 
Shipman, Frederic 
Shopsin Paper Co. 
Shur-Nuff 
Siegel, Inc., Nat 
Sobel Display Fixtures Co. 
Standard Cellulose & Novelty Co. 
Staples-Smith, Inc. 
Star Paper Fastener Corp. 
Starkman Display Center 
Stars & Stripes Plastic Mfg. Co. 
Stensgaard & Associates, 
Ene:, “VW. L. 
Stewart Displays, John 
Stillman Art Displays 
Sun-Shade Co., The 
Sylvania Electric Products Co. 


1, 105, 


6 
Tabery Corp. 
Tanzer Display Co. 
Thall Plastics Engineering Co. 
Thayer & Chandler 
Timbertone Decorative Co., 

Inc. LOL; 151, 13Z, 

Toll, Murray 
Transparent Shade Co. 
Tri-Allied Creative Displays 
Trim-Rite Co. 
Tropicraft 


V 
Vause Creations 
Versen Co., Kurt 

W 
Watson Co., The 
Williams, Inc., Jas. B. 


Window Display Equipment Co. 
Wold Air Brush Mfg. Co., The 
Wyatt Studios, Snap 


Z 


Zaria 
Zeppen-Field Studios, W. M. 
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The Date . . . December 7th to 12th 
The Place .. . New Yorker Hotel, Room 736 
The Occasion . . . MARKET WEEK 


lf you are coming to New York for Market Week you can't afford 
to miss our "standout'’ showing of Spring fabrics and accessories. 
Everything you'll nced for Spring decorations, plus a few extra 
surprise items, will be on display. If you can't come in... write us 


for full information. 


Display Fabrics antl cthecessovtes 


WEST 47% STREET, NEW YORK 19, N.Y. 


LOS ANGELES OFFICE a 819 SANTEE STREET 











Things are exciting at their age... And this inspiration has been successfully cap- 


tured in the Spritely Kids by Darling. These three of the series illustrate graphically why display 


directors and merchants are calling them “the most animated pixies in display”. A series of twenty 
Spritely Kids from tots to teens offer poses designed to augment the most exacting displays. Do 
what other enthusiastic display directors and merchants are doing—call your friendly Darling 
Displays Distributor for complete information. Visit our Display Rooms. New York. 47 W. 34th; 


Chicago, 222 W. Adams; Los Angeles Office, 3114 W. 75th. L. A. Darling Company, Bronson, Mich. 


DA Ri LING 
Nit ie. 
DISP ¥\ tj} 
TRIDITAR Look to your one dependable source 


oT 


4. for everything in display equipment. 





